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Children

1N the digital
world

Some articles of the present issue of Parents’ Choice
deal with how our world is changing due to the ever
more pervasive presence of digital devices and relevant
software in almost any moment of our lives. Many peo-
ple’s dependence on the smartphone - or even addiction
to it - is in the public eye. What's troubling is the rela-
tionship children, even very small children, have with the
mobile devices. Beyond the adults’ imitation, which after
all is a natural and positive aspect of their growth, it is
obvious they are totally fascinated by the magic of sounds
and images, moving images too, that these small objects
contain and can be activated at the touch of a finger.

However, a child’s correct development cannot be
limited to watching screens. It may be objected that the
same worries were expressed when television started
showing childrens programmes, especially cartoons,
which would have made kids grow weak, lazy and ag-
gressive. But with the digital devices it’s a different mat-
ter, since they are so attractive that they can become
dangerously intrusive. Furthermore, they open commu-
nication with the whole world exposing an unexperi-
enced person to a big risk. It is a delicate and complex
subject. Some aspects of it are discussed in the following
pages: the links between the real world of bricks and the
virtual world of gaming and community apps (interview
with LEGO’s Jared Carr), the safety of educational apps
(research by Roskachestvo) and the digital kids' commu-
nication and learning modalities (interview with IPSOS
Comcon’s Yulia Vuchenko).

Themes from the digital world pop up in other arti-
cles too. Among other issues, journalists at Childhome’s
International Press Day were introduced to the benefits
of seamless marketing. The report from the Italian event
Toys Milano suggests that a sensor and an app may save
a child’s life if he is left unattended in a vehicle. Like all
breakthroughs in history, the digital revolution offers ad-
vantages and disadvantages.

Daniele Caroli
International News Editor

In this issue of “Parents’ Choice”, Daniele Caroli reports from
the Italian B2B event Milano Toys and interviews Stefan Aerts,
founder and owner of the Belgian nursery company Childhome.
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HekoTopble CTaTbl 13 HbIHELWHEro
BbiMycka Parents’ Choice kacatoTca
TOrO, KaK M3MeHAETCA Hall MUpP 13-3a
MOBCEMECTHOro NPUCYTCTBUA Lnd-
POBbIX YCTPOWNCTB 11 NPOrpamm npak-
TUYECKM B KaXKbll MOMEHT HalLen
Xn3HW. MprBA3aHHOCTb K TenedoHy (a
VHOTAA U 3aBUCUMOCTb OT HEro) y MHO-
VX Nofel NpUBNeKaeT Bce 6onblue
BHUMaHMA obLecTBeHHOCTY. YTO Aeit-
CTBUTENBHO BbI3bIBAET OMACeHNA, Tak
3TO OTHOLLEHUA, KOTOPbIE COXKUINCH
c TenepoHOM y ieTel, MHOra faxe
y CaMbIX MafeHbKmx. Kpome ecte-
CTBEHHOIO NOfpaxaHnA PoLUTENAM,
abCONOTHO OYEBWHO, UTO OHM 3aBO-
POXKEHbI Maruei 3ByKOB 1 ABVXKYLLMX-
€A KAPTUHOK, KOTOPbIE XIBYT B 3TOM
MafeHbKOM YCTPONCTBE 1 OXKWMBaKOT OT
NPUKOCHOBEHUA NanbLia.

Tem He MeHee, rapMOHUYHOe pa3-
BUTVE pebeHKa He MOXeT CBOLUTLCA
K 06LLeHMIO € 3KpaHOM. MOXHO no-
CMOPUTb, YTO Te >Ke OnaceHNs Bbl-
3BaJio NOABNEHNE TeNEBM3NOHHbIX
nporpamm s LeTel B CBOE BPeMms,
0co6eHHO MynbTUKOB. CUMTanochb, 4to
113-3a HIX A€TY BbIPACTYT clabbimu,
NeHMBbIMK 1 arpeccuBHbiMU. Ho ¢
LMbPOBLIMI AEBaICaMU JENO COBCEM
B APYrOM, MOCKOJIbKY OHU HACTONbKO
npvBneKaTesbHbl, YTO MOTYT CTaTb He-
OTbEM/IEMONI YaCTbtO XKU3H pebeHKa.
Kpome Toro, OHM OTKpbIBAIOT BO3MOX-

[TCOPOBOM MIPE

HOCTb OGLLEHNA CO BCEM MUPOM 1
MOAiBEpraioT HEOMbITHOTO YeNloBeKa
HaCcToALLEN ONAaCHOCTA. ITO OYEHb
MPOTUBOPEUNBbINA 1 OCTPbIA BOMPOC.
HekoTopble acnekTbl 3TOM Npobnembi
006CyK[aloTCA Ha CepytoLmMX CTpa-
HUL@X XypHana: cBA3b GU3nyecKoro
KOHCTPYKTOpPa W BUPTYanbHO Urpbl
1 CoLManbHbIX CeTel (MHTepBbIO C
Ixapenom Kappom u3 Jlero), 6esonac-
HOCTb 06YyYaloLLMX NPUNOXKEHUI (MC-
cnepoBaHue PockayecTsa) 1 nogxoaa-
wue ans «undpoBbIX JeTeii» cnocobbl
o6LLeHnaA 1 06yyeHnA (MHTepBbIO C
tOnuein Byyenko n3 IPSOS Comcon).
Tembl 13 Mypa LUUPPOBBIX TEXHO-
NIOrUI BO3HWKAIOT 1 B APYTNX CTaTbAX.
B uncne npoumx BONpocos, XypHa-
nuctbl, nocetrsive Childhome's
International Press Day, no3Hako-
MUNMCb C Takol Npobiemoit, Kak
«BecLUIOBHbIN» MapKeTUHT 1 ero npe-
MMYLLeCTBa 1 pacckasanu 06 3Tom B
cTaTbe. B oTueTe ¢ UTanbAHCKOM Bbl-
ctaBku Toys Milano pacckasbiBaetca o
CEHCOpe Y MPUIIOXKEHNH, KOTOPbIe MO-
ryT CNAcTW X13Hb pebeHKa, ecniv ero
OCTaBMAV OAHOTO B MalLMHe. Kak v Bce
NpPOpbIBbI B UCTOPU YENIOBEYECTBA,
LmndpoBas peBotoLMA MMeeT Kak npe-
MMYLLECTBA, TaK U HeJOCTaTKM.

JaHrusne Kaponu
pedakmop MexoyHapoOHbIx Hogocmel

s sroro Boimycka “Parents’ Choice” lanuanb Kaponn Hamucan ot4et 06 nTanbaHcKoit

BbicraBke Toys Milano u B3sn nntepBbio y Creana A3pTca, 0CHOBATENIS ¥ BIAjeNbLa

6Genprimickoit kommanuu Childhome.
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I have been working with parents and children’s products manufac-
turers for more than ten years, and every day I make an effort to reduce
the distance between them. This kind of synergy has always given such
an impulse for development of production, that the benefits of creation
of such project as the Association are doubtless. Without consolidation
of both sides the industry will not develop as fast as it is necessary at
present. It's impossible to wait for the results of marketing researches
- on the contrary, we need to get information as soon as possible and
share it, because we understand that information means future.

Before the Association “Vybor roditeley” was founded there was no oth-
er organization that united the interests of producers and consumers. But
modern world dictates its terms: if you want your product not only to be
caught sight of, but also to be highly-demanded, you must constantly stay in
contact with consumers. The same works for consumers who must be able
to get their wishes and needs across to producers of goods and services.

Although Association has been working for several years, we official-
ly registered on the 3rd of April 2019. For the first six months we man-
aged not only to find out the best producers of the year by voting (you
can see the results of the National Award “Parents’ Choice” on pages
26-35), but also to host six expert councils with the participation of col-
leagues from Roskachestvo, Minpromtorg and active business commu-
nity. The venue for the roundtable conferences has been Yandex.Market
and Chamber of Commerce and Industry. We actively collaborate with
MEC. How MEC can be useful for your business read on page 50.

A producer which becomes a member of the Association can take
advantage of all information resources that ANO ‘Vybor Roditeley’ has
collected throughout its existence — these are business connections with
international partners, support during participation in specialized exhi-
bitions, opinion polls and product testing by final consumers. For every
brand it is not only a perfect chance to make a name, but to maintain its
presence in information field of modern parents.

How entering Association can be of use for consumers? There is a no-
tion — ‘Active Citizens, here we talk about ‘Active Consumers. They have
something to say, they are not indifferent, their opinions are valuable.

I want to state that individuals cannot become members of the Asso-
ciation, that’s why we collaborate with parents’ unions. Releases of the
Association are based not on an individual parent, but on a registered
organization, which is responsible for the researches that are carried out.

“Parents’ Choice” magazine can be called a megaphone of the Asso-
ciation of Children’s Products and Services Consumers and Producers
“Vybor Roditeley” Our magazine has an international circulation and it’s
very important for us that Russian members of children’s products mar-
ket become a part of an international community: represent themselves at
international exhibitions and be the first to learn about trends and news.
Details on how to become a member of the Association you can read on
https://www.viborroditeley.ru/associaciya.
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B3avmogeiicTBya C poguTensamm 1 Npon3BoguTeNAMy AeT-
CKIX TOBAPOB Yxe bonee [ecAT NeT, A KaxAblid ieHb NprKna-
[bIBalo YCUMA, YTOObI PAcCTOAHUE MEXAY HMU COKPALLanoch.
ITa CrHepruA Bcerga AaBana CToflb MOLLHbIN MMMYbC ANA pas-
BUTUA NPOM3BOLCTBA, UTO MOJIb3a OT CO3[aHNA TaKOro NPOEKTA,
Kak AccoLauua He nofBepranocb CoMHeHuio. bes obbenHe-
HUA UHTePeCcoB 0berX CTOPOH OTPac/b He ByfeT pa3BMBaTbCA
Temnamm, Kotopble ANKTyeT Bpema. HeBO3MOXHO mecALamm
XIaTb Pe3ynbTaTbl MAPKETVHIOBBIX UCCNIEA0BAHNI — HAO6OPOT,
Mbl [LOMKHbI MONyYaTb MHGOPMALIMIO KaK MOXHO BbicTpee, fe-
NINTbCA 1o, MOHKMa#A, UTO 3a MHGOpMaLImen cTonT byayLiee.

[lo nosieneHus Accoumaumm «Boibop poantenei» He 6bi10
nofo6HbIX OpraHu3aLii, KOTopble 06beUHANN Obl MHTEPECH
KaK Npon3BoAuTeneil, Tak 1 notpebuteneit. Ho coBpemeHHbIN
MUP OUKTYET HaM UHbIE YCII0BUA: iNA TOFO, YTOObI MPOAYKTHI 1
ycnyrvi 6bi11 He TONbKO 3aMeyeHbl, HO 11 BOCTPe6OoBaHbI, Mpo-
13BOAWTENV LOMKHbI NOLAEPXKINBATb MOCTOAHHbIN KOHTAKT C
notpebutenem. Takxe 1 NOTPEOUTENN [OKHbI IMETb BO3MOX-
HOCTb [JOHECTMN CBOV MOXENaHWA 1 3ameyaHus, NoTpebHOCTH
ANA NPOV3BOAUTENA TOBAPOB U YCIYT.

XoTa paboTa B pamkax AccoLyaL BeeTCs yxe HECKONbKO
net, opuumanbHo Mbl 3apeructpuposanm eé 03 anpens 2019
roga. 3a nepBble NONroAa Mbl yCnesau He TofbKo onpefenvTb
nyTeM ronocoBaHUA NyyLKX NPOV3BOAMTENeN rofa (pesynb-
TaThl HauvoHanbHoi npemun «Bbibop poguteneii» Bbl MOXeTe
HaWTV Ha CTpaHKLax 26-35), HO M NPOBECTH LWeCTb IKCMEPTHBIX
COBETOB C yyacTuiem Konner u3 Pockauectsa, MuHnpomTopra,
aKTVBHOrO 6n3Hec-coobuecTsa. [nowaakamm ana NpoBeaeHUs
Kpyrnbix ctonos ctanu Anpekc.MapkeT, ToproBo-npomblLLieH-
HadA nanarta, Mbl aKTVBHO cOTpyaHUYaem 1 ¢ ML, - MockoBckum
JkcnopTHbIM LieHTpom. O Tom, 4em MOXKeT 6biTb noneseH M3LL
[N Balwero busHeca, YnTaiTe Ha cTpaHuue 50.

Mpown3BoanTeNb, KOTOPBbI NONYYaeT YneHCTBO B Accowma-
LK, Nonb3yeTcA BCeMy MHPOPMALIMOHHbIMI pecypcamu, Ko-
Topble AHO «Bbibop poguTeneii» HaKonuIo 3a BpeMsa CBOEro
CyLeCTBOBaHMA — 3TO 1 AeNOBble CBA3M C 3apy6eXKHbIMY Nap-
THepamu, 1 nogaepxKa B y4acTn B NpodubHbIX BbICTaBKaXx,
0MpOCax 1 TeCTUPOBAHUM TOBAPOB KOHEYHbIMY MOTpebUTens-
mu. ina nio6oro 6peHpaa 310 OTANYHAA BO3MOXHOCTb He TOJTbKO
3aABUTb 0 cebe, HO 1 NOAJEPXKIBATL CBOE NPUCYTCTBYE B NH-
bopmaLOHHOM None COBPEMEHHDBIX POAUTENEN.

Yem e BCTyneHne B AccoLmaLmio MOXeT ObITb MoNe3Ho
ana notpebutena? ECTb Takoe NOHATUE - «aKTUBHbIN rpaxaa-
HUH», @ Mbl 3A€Cb FOBOPKM 06 «aKTUBHOM NoTpebuTtene». Emy
€CTb, UTO CKa3aTb, OH He 6e3pa3nnyeH, 1 OT ero MHEHVA MHOToe
3aBrcUT. Xouy 06paTnTb BHUMAHUE Ha To, UTO uniieHom Accoum-
aLMmn He MOXeT CTaTb p13nyecKoe NNLo, MOITOMY Mbl COTPYA-
HUYaeM C poAuUTENbCKUMU 06beanHeHUAMN. Penusbl, KoTopble
BblnyckaeT AccoumaLyia, OnmpatoTca He Ha OTAENbHO B3ATOrO
pognuTens, a Ha 3aperncTPUPOBaHHYI0 OpraHu13aLmio, KoTopas
OTBeYaeT 3a NPOBOANMbIE NCCIe[0BaHNA.

»KypHan Parents’ Choice MOXHO cmeno Ha3saTb pyrnopom Ac-
couunauum notpebuteneil 1 npousBoauTenei AETCKIX TOBApOB 1
ycnyr «Bbibop Poguteneii». Halu xypHan nmeeT MexayHapogHoe
pacnpocTpaHeHue, @ HaM O4YeHb BaXHO, YTOObI YYaCTHUKM POC-
CMIACKOTO PbIHKa TOBAPOB ANA AeTel ABNANNCH YaCTbio MUPOBOO
coobLLecTBa: NpeacTaBnany cebs Ha MeX1yHapOAHbIX BbICTaBOY-
HbIX MAoLajKax, NePBbIMA y3HaBanM O TeHAEHUMAX N HOBUHKAX.
Moapo6HO 0 TOM, Kak BCTYNUTb B ACCOLIMALINIO, Bbl MOXETE y3-
HaTb Ha caiite https://www.viborroditeley.ru/associaciya.
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V/Tiefree
The goal of

I GO Grou

is to inspire and develop
the builders of tomorrow

TIE-FREE INTERVIEW WITH JARED CARR,
VICE PRESIDENT OF LEGO RUSSIA

Author Ekaterina Aksenova,
photographer Anna Dzuplina.

Llenb

LLEGO Group

BOOXHOBJIATb U pa3BMBaTb
«CTpouTesien 3aBTPaLLHero gHA»

NHTEPBbIO B ®OPMATE «BE3 TAJICTYKOB»
C [DKAPEZIOM KAPPOM,
BULE-NIPE3UIEHTOM LEGO RUSSIA

Astop Exarepuna AxcénoBa, gpororpad Anna JKynnnna.
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JARED CARR, VICE PRESIDENT OF LEGO RUSSIA, CAME TO
MOSCOW WITH HIS FAMILY IN 2017. HIS VACATIONS ARE EA-
GERLY AWAITED BY DILLON AND GEMMA. THEIR PHOTO MEETS
JARED EVERY DAY IN HIS OFFICE, AS WELL AS THEIR INITIALS,
GATHERED FROM PARTS FROM DIFFERENT SERIES AND COL-
LECTIONS. LEGO - AN INTEGRAL PART OF HIS LIFE, AS, INDEED,

B 00MCE LEGO HA CAIOBOM KOJIbIE
IIAPUT YHOTHAS, TOYTH JOMALIHAS
ATMOC®EPA. BAXHEHIIMI B MUPE
TMIPOU3BOJUTEND UTPYLIEK KBAP-
THPYET 3[ECD Y)XKE BOJIEE CEM-
HAIUATH NET: PABOYUE CTOJIbI CO-
TPYIIHUKOB - OCTPOBKH B 3ENIEHOM
MOPE 00UCHbBIX PACTEHUH, MHOTO
JIMYHBIX BEIIEH, ®OTO IETEN U
B/TU3KHMX. ITO CU/ILHO OT/TUYAETCH
OT MOMYNAPHON KOHIENLMH 1TO-
C/IEIHUX JIET, KOTOPAS TJIACUT, YTO
TMPYBS3AHHOCTD COTPYIHUKA K
OIHOMY M TOMY JXE PABOYEMY ME-
CTY CHUDKAET ETO MTPOM3BOJUTEND-
HOCTb. KAXKETCS, B LEGO RUSSIA
MCIOBEAYIOT COBCEM JPYTHUE
TNIPUHIIATBL

IDKAPE[ KAPP, BULIE-TIPESUMIEHT
LEGO RUSSIA, IPHEXAJT CO CBOEN
CEMBEH B MOCKBY B 2017 rofiy. Ero
OTIYCKOB U KAHUKYI C HETEPIIE-
HUEM XIYT [JUIIOH U [DKEMMA.

X ®0TO KAX[bIM NEHD BCTPEYAET
TDKAPEZIA B ET0 KABUHETE, A TAKXKE
MHULMANDI JETEN, COBPAHHBIE U3
NETAJIEH PA3HBIX CEPHIl M KOJEK-
[IMi. LEGO - HEOTBEM/IEMAS YACTb
Er'0 XXU3HHU, KAK, BIIPOYEM, U XXU3HU
KAXXI0r0 13 HAC. YTO [TPOCAT JIETH
B IIOJAPOK HA HOBBIH I'0J1 U JEHD
POXXIEHUA? YTO HUKOTIA HE BBIXO-
IUT U3 MOJIbI U BCEITIA IPENBOCXH-
IMAET HACTPOEHUS MIOKYNATENEN?
[IPABU/IBHO, LEGO. MbI [TOBBIBAJTH B
TOCTAX Y PEACTABUTENBLCTBA LEGO
B POCCHY U OTKPBITO [IOrOBOPUITH
050 BCEM C roCIOIMHOM KAPPOM.
BE3 TAJICTYKOB, I10-[IOMAIIHEMY.

W/ TieFree

THE LIFE OF EACH OF US. WHAT DO CHILDREN ASK FOR AS A
GIFT FOR THE NEW YEAR AND BIRTHDAY? WHAT NEVER GOES
OUT OF FASHION AND ALWAYS ANTICIPATES THE MOOD OF
BUYERS? THAT'S RIGHT, LEGO. WE VISITED THE LEGO REP-
RESENTATIVE OFFICE IN RUSSIA AND OPENLY TALKED ABOUT
EVERYTHING WITH MR. CARR. WITHOUT TIES, AS AT HOME.

!
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The name LEGO' is an abbreviation of the
two Danish words ‘leg godt’. meaning ‘play well
and that phrase inspires everything we do.

J

Hassanme LEGO - a10 cokpaleHmne o aatckoro 'leg

) o
godt’, uTO MEPEBOAVTCY KOK «UFPANTE XOPOLOY, U Mbl
PYKOBOACTBY@MCS STOM P3O BO BCEM, UTO Mbl ACACZM. /

One of the best ways to
learn new things is through
play - regardless of age. LEGO
play enables learning through
play by encouraging children
to reason systematically and
think creatively. It offers end-
less hours of engagement, as all
LEGO Bricks are based on the
LEGO System in Play, which
allows children to build any-
thing they can imagine - over
and over again. Only imagina-
tion sets the limit.

é;g OawH 13 nyylwmx cnocobos
Hay4MTbCA YeMy-TO HOBOMY B
nto6OM Bo3pacTe — yunTbCs,
urpas. Urpbl LEGO patot Takyto
BO3MOXXHOCTb, CTUMYNNPYA CU-
cTemaTryecKoe MbllieHune 1 Bo-
obpaxeHue y getein. letn moryTt
MPOBOANTb CKONbKO YrOfiHO Bpe-
MEHU 3a UFPOI B KOHCTPYKTOPbI
LEGO, nockonbKy Bce OHU OCHO-
BaHbl Ha LEGO System in Play.
[leTn MoryT CTpomMTb BCE, YTO UM
XoueTca, Kaxablii pa3 n3obpetas
HoBoe. [pefen — TONbKO KX BO-
obpaeHue.

;f*{/ﬁarents'

Choice



The LEGO Life app was launched in several countries a few years
back. It is a social media platform where children from all over the
world can share their passion for LEGO play in a safe digital envi-
ronment. This is an example of how we can create a fully digital ex-
perience that complements the physical LEGO experience and allows
children to engage with other children - across cultures and borders.

MpunoxeHue LEGO Life 6610 BbiNyLiEHO B HEKOTOPbIX CTPaHaXx elle
HEeCKOMNbKO NeT Ha3af. ITO coumanbHas ceTb, FAe AETY CO BCEro MMpa Mo-
ryT pasfennTb CBOe yBreuyeHve KOHCTpynpoBaHmem n3LEGO B 6e3onac-
HoW LMdPOBOII Cpefe. DTO NPUMEp TOTO, Kak MOXXHO CO3[aTb MOIHOCTHIO
umdpoByio cpefy, KOTopas JOMONHAET ¢pusnyeckne KOHCTpyKTopbl LEGO
11 NO3BONIAET JeTAM 00LWaThCA C APYTIMU AETbMM BHE 3aBUCUMOCTM OT X
HaLOHaNbHOW 1 KyNbTYPHON NPUHAANEXHOCTU.

While we firmly believe that the physical
LEGO brick and hands-on building experi-
ence will remain relevant to children in the
future, we are actively seeking to explore
how digitization can enhance the physical
experience of play. We realize that technolo-
gy enables so many new ways to create play
experiences, and it’s our goal to always find
innovative ways to enhance and drive rel-
evance for LEGO play. We strive to be pio-
neers in bridging physical and virtual worlds.
To that end, we introduced the world’s orig-
inal smart toy with LEGO MINDSTORMS
way back in 1998, and since then, we have
been fortunate to have had several successes
in leveraging the right technologies to en-
hance LEGO play. Recent examples include:
LEGO Life, LEGO Boost, and released on
2019/08/01 LEGO Hidden Side.

Mbl yBepeHbl, UTO peanbHOe KOHCTPYUpPO-
BaHve 13 LEGO octaHeTca akTyanbHbIM Ana
JeTell 1 B GyayLuem, HO NPy STOM Mbl aKTUBHO
MLLEM CNIOCOObI JOTMOMHUTD ero LdpoBbIMM
BO3MOXHOCTAMM. Halla uenb — HalT UHHO-
BaLIMOHHbIE Crocobbl CAenaTb KOHCTPYKTOPbI
LEGO 6onee coBpemeHHbIMU. Mbl CTpeMUMcs
ObITb MEPBbIMY B 06/1aCTV COBMELLEHUA pe-
anbHOW 1 BUPTYanbHOM nrpbl. Mbl Hauanu asu-
raTbCA B 3TOM HanpasneHuy ewe B 1998 roay,
Kora npeacTaBuav OPUrMHaNbHYH «YMHY0»
nrpywwky LEGO Mindstorms. C Tex nop mbi eLue
HEeCKOJbKO pa3 yCreLHOo BHeApAnn nepeso-
Bble TEXHONOTUK, UTOGbI YNyyLINTb HaboPbI
LEGO. 3 nocnegHmx npumepos - 310 LEGO
Life, LEGO Boost 1 BbimyLeHHbIi 01 aBrycTa
LEGO Hidden Side.
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LEGO Boost allows children of LEGO Boost no3sonseT fetam paH-
young ages to physically build LEGO Hero Bo3pacTa nocTponTb POGOTOB 13
robots that they can easily program LEGO, a noTom 3anporpamMmmpoBatb
afterwards. This is an example of how 1X. OTO NpUMEP TOrO, Kak Mbl BHEAPAEM
we can embed digital experiences in UMPPOBbIE TEXHOMOTUN B GU3NYECKNIA
the physical product - while enabling NPOAYKT 11 OIHOBPEMEHHO Yepes Urpy
children to learn more about coding rnomoraem AeTam 6osibLue y3HaTb O Npo-
in a really fun way. rPaMMU1POBaHMIA.

On February 14th, we un- 14 deBpans Mbl aHOHCH-
veiled a new theme called poBanu Hosyto ceputo LEGO
LEGO Hidden Side which we Hidden Side, koTopyto Mbl
launched this year. LEGO Hid- BbIMYCTVAN B 3ToM rogy. LEGO
den Side is an augmented reali- Hidden Side - 370 urpa ¢ fo-
ty-enhanced LEGO play theme MOHEHHOI PEANbHOCTbIO,
where kids must turn a haunt- B KOTOPOW 16TV MOTYT Mpe-
ed world back to normal, one BpaLLaTh MIP, HaCeNEeHHbIN
ghost at a time. It is the only NPYBMAEHUAMI, B OBbIUHbII.
play experience which fully and 370 eAMHCTBEHHaA UHTe-
seamlessly integrates augment- PaKTUBHAA Urpa, B KOTOPOIA
ed reality (AR) with physical 6e3ynpeyHo COBMELLATCS
construction to reveal a hidden KOHCTPYMPOBaHIe 1 JOMOJI-
world of interactive play. HeHHasA peanbHOCTb.

Children master the art of moving fluidly from one play [leTn 0BNageBaloT UCKYCCTBOM CBOBOAHO NepemeLLaTbcsi U3 OfHOM Urpo-
environment to another - from physical to digital. This has BOI1 0GCTAHOBKM B APYrYI0 — 113 PeabHOM B LIMGPOBYIO. DTO OTKPbIBAET HO-
opened new opportunities for characters and stories to live in Bble BO3MOXHOCT [1/1 IePCOHael U1 CloxeToB. Tenepb OHY MOTyT 061TaTh
different play worlds anytime and anywhere a child desires. B Pa3HbIX UrPOBbIX MIPAX KOrAa YrofHO 1 Fe YrofHO, Kak TOro 3axoueT pe-
This type of play is called fluid play, and you can read more 6eHOK. TaKan Urpa HasbiBaeTCA «priongHan urpa». Bol MoxeTe 6onblue npo-
about it in the LEGO Play Well report, a study released by our umTaTb 06 310M B 0T4eTeL EGO Play Well no pesynbratam nccnegosaHms Bax-
company last year that focuses on the importance of play. HOCTU UrPbl, KOTOPOE 6bINO MPOBELEHO HaLLE KOMMAHWEN B MPOLLIOM Fofy.

My colleagues in the LEGO Education have devel-
oped, in cooperation with Roscosmos (Russian Space
Agency), an educational set called “MOON Odyssey”
Moon Odyssey is a Russian educational robotics set
about space exploration based on the real tasks and chal-
lenges of the Russian Moon program 2025. You can learn
more about this cool set and about LEGO Education at
http://moonodyssey.net/ for those who read Russian!

Mow konnerv 8 LEGO Education B cogpy»ecTse c Kop-
nopauuei Pockocmoc paspaboTanu 06pa3oBaTesibHblii Ha-
60op nog HasBaHneMm «JlyHHas Opuccen». KomnnekT «/lyHHas
Opuccen» — 3T0 poccuiickoe obpasoBaTenbHoe PoboToTEX-
HUYECKOE NPaKTMYeCcKoe Nocobrie o MOKOPeHUN BAVKHEro
KOCMOCa, B OCHOBE KOTOPOTO peaibHble 3afjauu POCCUICKON
JlyHHo nporpammbl 2025 roaa. Bl moxeTe nofpobHee mno-
yutatb 06 3TOM NoTpAcatoLiem Habope 1 o LEGO Education
Ha caiiTe http://moonodyssey.net/.



@ Obuwepoccuiickan obecTBeHHas
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W OBeI MaTepPUHCTBa M AeTCTBa
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p dopmupyer B cTpaHe braronpuaTHele
yCNOBUS ANA POXAEHWA U BOCMUTAHUA AeTen

P PasbAcHAET rpaxaaHam npasa
Ha MOMOLLb roCyAapCTBa

P yuuT ByayLimx 1 COCTOABLUMNXCA
poauTenen noHnmatb cuctemy OMC

P co3gaeT PyHKUMOHaNbHYO 1 Be30MacHyHo
cpeay Ana ceMen ¢ AeTbmu
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3abora , goka3aHHasa aenamu!




MIR DETSTVA

celebrates

This year the international exhibition will run for the 25th time. Foie_ v
a quarter of a century it remains the greatest and the most anticipated <
event in the children’s industry in Russia. From 24 to 27 September
‘Expocentre’ will host exhibitors from all over the world and will be- [
come a venue for business meetings as well as for professional discus-
sions and educational events. According to VCIOM (Russian Public
Opinion Research Center), last year 697 companies from 30 different
countries took part in the exhibition, and the number of visitors totaled
22870. Supporting events for professionals traditionally attracts a lot of
attention of press and entrepreneurs. This year 18% of visitors indicate
that attending supporting events is their main goal at ‘MIR DETSTVA.

e

1TS anniversarvias
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«<MUP [ETCTBA»
i [[Da30HYET 100WIen

B 5TOM rogy mexpyHapoAHas BbiCTaBKa
NpoAeT B 4BaALATb NATbIN pa3 — BOT yKe YeT-
BEPTb BEKa OHa OCTAeTCSA CamMblM MaCLITAaOHbIM
1 OXUAAEMbBIM COOBITVEM B HAYCTPUMN BETCKUX
ToBapos Poccuu. C 24 no 27 ceHTtabpa LBK
«IKCMOLIEHTP» MPUMET SKCMOHEHTOB CO BCETO
MWPA, 1 Ha Hefiento CTaHeT MIOoLWaAKoN Kak
[NA [enoBbiX BCTPeY, Tak 1 ana npodeccuno-
HaNbHbIX AUCKYCCUin 1 06yyeHuA. Mo JaHHbIM
BLIMOM, B 2018 rogy Ha BbicTaBKe 6bl0 3a-
perncTprposaHo 697 komnaxui 13 30 cTpaH
MUPa, a 0bLee YMCIIO NOCETUTENEI COCTABIIIO
22 870 venosek. [lenosas nporpamma «MUP
JETCTBA» TpagnUMOHHO NprBNeKaeT BHUMa-
HUe NpenprYHUMATENeN 1 KYPHaNNCTOB: Tak,
B 3TOM rogy 18% noTeHuUManbHbIx noceTutenein
Ha3Basnu 3TO OCHOBHOW LieNbio CBOEro BU3UTA.

C

acents’
oice

At the end of September ‘Ex-
pocentre’ becomes a real children’s

planet for a whole week: apart from
the exhibition ‘MIR DETSTVA

which presents toys, furniture, stroll-

ers and many other things for chil-
dren and parents, the next pavilion
hosts ‘CJF - Child and Junior Fash-

ion. The visitors will be able to make
a tour around exhibitors’ stands with
children’s clothing and footwear, ma-
ternity wear, children’s stylists and
model agencies, young designers,
handmade items, products for hand-
icraft, clothing and footwear from
unconventional materials.

10

«JF -
[TeTcrad mMooa.
OceHb». Bceraa

pyKa 06 pPyKy

B koHue ceHTabps LIBK «dkcno-
LIeHTp» Ha OfHY Heflento CTaHOBUTCA
HacToALIEN NNAHETOW AeTe: MOMUMO
BbicTaBky «MUP LIETCTBA», Ha koTopo
npeacTaBieHbl UrpyLLKK, MPeaMeTbl Me-
6env 1 KonACKI U MHOroe fipyroe fns
JeTel 1 X poanTeNnein, B COCeHeM na-
BUNboHe pacnonaraetca «CJF - [letckan
moga». [MoceTnTenein ayT CTeHAbI C
[ETCKOI Ofiex 101 1 00yBbIo, NPeAMETbI
rappepoba ana OymyLwmx Mam, a Takxe
[eTCKMe CTUANCTBI, AETCKNE MOAeNbHble
areHTCTBa, PaboTbl MOOAbIX Av3aii-
HEPOB A/151 AieTell, aBTOPCKME paboTbl,
U3Aenvs py4yHoi paboTel, TOBapbI ANs
pyKogenus, ogexaa n obysb U3 HETpa-

OVLUNOHHBIX MaTepuanos.



W/ 0TKpbITBIU

PogunbHbIU 4OM

v/ BHeapseT Nno3nTuBHbIE N3MEHEHUSA
B CUCTEMY POAOBCNOMOXEHMA
B Poccum

v Coaepxut 10 MpUHLMMOB
CEMEHO-0PUEHTUPOBAHHOCTY

v'  [lenaet NOHATHON 1 AOCTYMNHOW
MOMOLLb rocyaapcrsa
Ha pegepansHOM
N pernoHanbHOM YPOBHSX

v/ OpraHu3yeT 3KCKypcum
AN bepeMeHHbIX XEeHLLWH
B NPOdUAbHbIE MEAULIMHCKIME
opraHusauum

B OTKpbITEIV poaAOM
Bam 3axouerca BepHyTbca!

{
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" 3afoTa, gokaszaHHas HeAamul
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Results of innovation
on Kind+lugend 2019

[Tmomwsl mmporpecca
Ha Kind+Jugend 2019

Kind+Jugend - kpynHeiiwas BbiCTaBKa MHAYCTPUN AET-
CKIX TOBapOB B EBpone, N03TOMY ecnv Bbl TLATENbHO Clle-
JuTe 33 TpeHAaMu 1 NociefHUMM pa3paboTkamu, Bam He-
obxogumo nonactb B KesbH ¢ 19 no 22 ceHTaAbpA. He Tonbko
nepesoBbIMI NPOV3BOAUTENAMU U KPACOUHBIMM CTEHAAMU
CIAaBUTCA BbICTAaBKa, HO U MIHHOBALIMAMM B OpraHu3auum ca-
MOTO BbICTaBOYHOIO NPOCTPAHCTBa. Tak, B 2017 rofy umeH-
Ho Ha Kind+Jugend 6bina npeacTaBneHa cnelmasnbHas 30Ha
Connected Kidsroom: nonHocTblo 060pyfoBaHHas feTcKas
KOMHaTa, B KOTOPOI1 NMOCeTUTeNeN XayT <yMHbIe» LGpoBble
YCTPOICTBA, KOTOPbIE MOMOTYT KOHTPONMPOBATb pebeHKa ¢
MOMOLLbIO MPUNOXKEHUA ANA CMapPTHOHa, KOTAA OH CRINT UK
X0AWT no KomHaTe. OHM MOMOraloT KOHTPONMPOBATH fBEPY
11 OKHa, perynimpoBaTh OTOMJIeHNe, NepPeKoYaTh NeKTPo-
NUTaHNe BO BPEMS CHa, KOHTPONMPOBATb TeMMepaTypy
CBETa U BNaXXHOCTb B MOMelLLeHunN. B ciyyae abima unm nepe-
MONHEHHON BaHHbI OHW NOCHINAIOT CUIBHBINA CUTHaN TPEBOTY
Ha cmapTdoH pogutens. B stom rogy Connected Kidsroom
OypeT npefcTaBeHa Ha BbICTaBKe BHOBb!

Kind+Jugend is the international
leading trade fair of childrens prod-
ucts in Europe, so if you are keen on
the latest trends and innovations,
you are bound to be in Kologne
form 19 to 22 September. The ex-
hibition is famous not only for its
ground-breaking manufacturers
and eye-catching stands, but also for
the ingenious organization of the
exhibition space. In 2017 Kind+-
Jugend presented a special zone
Connected Kidsroom: a nursery

fully equipped with ‘smart’ gadgets
which can control a child with the
help of a smartphone app when he
or she sleeps or walks around the
room. They help to control doors
and windows, regulate heating,
switch over electric power during
sleep, control light temperature and
humidity indoors. In case of smoke
or water overflow they send an
alarm to a parent’s smartphone. This
year Connected Kidsroom will be
presented at the exhibition again!
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For the last twenty-seven years MEGA SHOW exhibition
has become a real window into the produce under the label
‘Made in Asia. In October 2019 the exhibition will host 3900
exhibitors, who will bring their new produce to Hong Kong
and present them on 5100 stands. The brand MEGA SHOW
unites eight different product lines, which are located in spe-
cialized halls or exhibition zones. Such division helps visitors
identify the location of specific product sections and spend
more time in sections which present more interest to them.
Within the program of MEGA SHOW which will take place
from 20 to 23 October 2019 TOYS&BABY PRODUCT SHOW
is of most interest. This is an exhibition dedicated to toys and
other children’s products. Those who are interested in station-
ery and products for handicraft should visit STATIONERY
SHOW from 27 to 28 October 2019.

thas®

3a nocnegHue ABafLaTb CEMb
net BbictaBka MEGA SHOW ctana
[NA BCEro Mmpa HacToALLEen BU-
TPVHOW NPOAYKLMM, NPOU3BELeH-
Holi nop nenbnom Made in Asia.
B oktA6pe 2019 roaa BbiCTaBKa
BcTpeTut 3900 SKCMOHEHTOB, KO-
TOpble NpuBe3yT B [OHKOHT HOBblE
MPOLYKTbI Y NPEACTaBAT X bonee
yeMm Ha 5100 cteHpax. Mop obwmm
6peHgom MEGA SHOW o6beanHe-
Hbl BOCEMb Pa3/INYHbIX TOBAPHbIX
HanpaBneHUI, PacroNOXEHHbIX B
cneunann3npoBaHHbIX 3anax unm
BbICTaBOYHbIX 30Hax. Takoe pa3sge-

NleHne No3BONAET NOKYMaTeNAM fer-
KO OnpefenaTb MeCTOHaXOXAeHMe
LieneBblX CEKTOPOB TOBAPOB 11 NPO-
BOAUTb OONbLLE BPEMEHN B CEKTOPE,
npeacTaBnAoLLeM HTepec. B pam-
Kax cepun MEGA SHOW, npoxops-
et ¢ 20 no 23 okTA6pa 2019 roga,
HauboNbLINIA MHTEPEC NPeaCTaBNs-
eT TOYS&BABY PRODUCT SHOW, Bbl-
CTaBKa, MOCBALLEHHasA UrpyLLIKam v
NpoYUM TOBapam Ans feTen, a Tem,
KTO MHTepecyeTca KaHuenapuen v
TOBapamu /1A TBOPYECTBA, CTOUT
nocetntb cepmto STATIONERY SHOW
€ 27 1o 29 okTA6psa 2019 ropa.



PoguTenet

v ObbeanHsaeT BeayLLnx
MUPOBbIX NMpeAcTaBuTeNeu
NHAYCTPUWN AETCKUX TOBApOB
N YyCAyr C POCCUNCKUMU
noKynaTensiMmu

v Co3paet ycnoBus ans
obmeHa nHdpopmaumen,
MHEHWUSMMW, OMbITOM

Y3HauTe 6onblue 0 CBOUX
BO3MOXHOCTSIX B MHAYCTPUU
npoaykuuu ans geren!
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Parents’ Choice magazine online-version is:

Interviews with top brands and industry leaders
Trends in consumer activity, supported by real statistics
News of the Russian and international nursery market

Constantly updated trade exhibition calendar

We took another step

to make the markets of Russia,
Europe and Asia closer,

and the interaction between

players - more profitable.

O/IeKTpOHHAA BepCusA XypHaja Ha caiiTe

www.viborroditeley.ru

Read digital edition of the magazine here
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A SMALL, TWO-DAY B2B ToY
UU[\S @K tr@ { | S FAIR ORGANIZED BY THE ITAL-
IAN INDUSTRY ASSOCIATION

ASSOGIOCATTOLI HAS GROWN

@ [ l - [ '@\ WV a‘t SINCE ITS DEBUT IN 2016 FROM
- 60 TO 150 EXHIBITORS. THE

2019 EDITION HAS INTRODUCED

THE BAY-B AREA DEDICATED TO
4

®
BABY CARE PRODUCTS AND WE
HAVE CHECKED SOME TRENDS
ACROSS ITS BOOTHS

By Daniele Caroli
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In 2016, when it launched
Toys Milano, Assogiocattoli, the
Italian industry association for
toys, nursery articles and Carni-
val and party products, could not
expect that the B2B event would
result so successful to achieve a
constant growth in the following
years and to become increasingly
international, after being born
as a domestic exhibition aiming
at complying with the request of
independent toy retailers to make

WFairsReport

themselves acquainted with the
Christmas offer and to place or-
der in due time.

At its fourth edition, Toys
Milano has broken its previous
records with a participation of
150 exhibitors (against 115 in
2018) who have attracted 1,992
buyers and retailers (+34% on

2018, when visitors were 1,482).

Held on May 6-7, 2019, in a
new location, a wider and more
comfortable hall in the MiCo

(Milano Congressi) exhibition
site, this year Toys Milano has
introduced the new Bay-B area,
with 26 companies belonging
to the baby care products busi-
ness, which has proved highly
appealing.

Milan’s two-day event is ap-
preciated for the high quality of
most of the brands on display,
the rationally arranged layout of
the show, the wide range of prod-
uct categories and the lively and

informal atmosphere. Visiting
the exhibition, we focused our
attention on the Bay-B section,
featuring brands such as Artsana/
Chicco, Bébé Confort, BeSafe,
Brevi, Foppapedretti, Italbaby,
Llnglesina Baby, Peg Perego,
Plebani, Quinny, Thule, and lo-
cal distributors including Baby
Love 2000, Container, Diido, I Go
Distribution, and we checked the
trends emerging across the com-
panies’ booths.
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B 2016 ropgy, koraa ntanbaHcKan Npo-
deccrmoHanbHas accoumaLna AeTCKUX Urpy-
LeK, TOBApOB /1 A€TEN 1 TOBAapOB ANs
BEYEPUHOK M KapHaBanoB Assogiocattoli
opraHu3oBana BbictaBky Toys Milano, TpyaHo
6b110 NPeANoNOXNTb, YTO 3TO Meponpua-
TWe, CTaHeT TaKUM yCreLHbIM, OymeT pacTu ¢
KaAbIM rOfIOM 1 CTaHET, B UTOTE, MEXAYHa-
poaHbIM. Beab M3HauanbHO ero Lesnbio 6bino
03HaKOMUTb MECTHbIX MPOJABLOB MrpYyLLeK
C ACCOPTUMEHTOM HOBOFOAHUX TOBAPOB U
Momoyb UM 3abnaroBpemMmeHHo caenatb 3a-
Ka3bl. B 3TOM rogy npoxoguna yxe yetsepras
BblCcTaBKa Toys Milano u Konunyectso sKcno-
HEeHTOB CHOBa BO3poco — ao 150, B cpaBHe-
Hum ¢ 115 B 2018 ropy. Yncno noceTtutenen
yBenuyunocb Ha 34% - ¢ 1,482 B npoluiom
rogy, 8o 1,992 B sTom. BbicTaBKa npoxoguna
6-7 masa 2019 roga Ha HoBou nnowaake MiCo
(Milano Congressi) ¢ 6onee NPOCTOPHbLIM U
KompopTabenbHbIM 3anom. B 3Tom rogy 6bina
OpraHu30BaHa HOBas 30Ha MO Ha3BaHWEM
Bay-B, B KOTOpOW 6GblM NpefcTaBeHbl 26
KOMMaHWiA, TPOM3BOAALIMX TOBapPbl AN HO-
BOPOXAEHHbIX. ITa YacTb BbICTaBKM NONb30-
Banacb 60MbLIOI NOMYAAPHOCTBIO.

[1ByxaHeBHaA BbiCTaBKa B MunaHe nonb3y-
€TCA foBepreMm 6rarofjaps BbICOKOMY KauecTBy
TOBapOB 6ONbLUMHCTBA 6PEHA0B-YYaCTHUKOB,
paLOoHanbHOl OpraHK3aLy NPOCTPaHCTBa,
LIMPOKOMY AMana3oHy KaTeropuil ToapoB
1 HeMpUWHYXAEHHO XmnBol aTMochepe. Bo
BPEMA NOCeLLeHNA BbICTaBKM Mbl CKOHLIEH-
TPVPOBaNCh Ha NOCeLLeH 30HbI Bay-B, B
KOTOpOW OblfN NPeACTaBEHDI TaKne OpPeHAbI
Kak Artsana/Chicco, Bébé Confort, BeSafe,
Brevi, Foppapedretti, Italbaby, L'Inglesina Baby,
Peg Perego, Plebani, Quinny, Thule, a Takxe
MeCTHble ACTpUbbIoTOpbl 6peHaoB Baby Love
2000, Container, Diido, | Go Distribution. Mei
06paTUIN BHUMaHWE, Kakne TpeHAbl npeobna-
[aloT Ha CTeHAaX 3TUX KOMMaHUM.
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B 2016 rofly BIEPBBIE IPOXOJM/IA HEBO/bLIAA JBYXIHEBHAS BbICTAB-
KA UTPYIIEK B2B, OPTAHI30BAHHAS UTANTbAHCKOM IPO®ECCHOHAD-
HOM ACCOLMALIMER ASSOGIOCATTOLI C TEX IIOP OHA YBETUYMITIACD C 60
110 150 3KCNIOHEHTOB. B 2019 rof1y HA BbICTABKE MPE[CTABU/IA HOBYHO
30HY BAY-B, NOCBAIIEHHYH) TOBAPAM [1/11 HOBOPOXXEHHbIX. MbI OCE-
TU/TA HECKO/TbKO CTEHIO0B, YTObbI Y3HATD O IOCNEOHUX TPEHIAX.




Chicco’s Best Friend travel system
in the Optical Jungle limited edition

WFairsReport

OrpaHngenHas cepusi KOICOK
Chicco Best Friend Optical Jungle
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STROLLERS: BLACK AND COMPACT

Starting on a light side, we talked with Mau-
ro Barban, Sales Executive of LInglesina Baby,
about the strollers’ favourite colours and he ob-
served that the present collections have turned
to sober hues, choosing grey, blue and even
black. In fact, the highly successful Aptica travel
system by Inglesina was exhibited at the Milan
fair in a dark version and several other booths
featured black pushchairs, including Chicco’s
with its Best Friend travel system’s fashionable
Optical Jungle limited edition.

Nowadays nearly every manufacturer has add-
ed to its catalogue a compact stroller that can be
folded into the proper size to be brought inside an
airplane’s cabin; one of the most successful mod-

els is Pockit by gb, in its various versions. Edoardo
Tessari, co-owner of Diido, recalls that the first
stroller to obtain the IATA validation in order

to be carried aboard an aircraft was the YoYo by
BabyZen, in 2012; the product was then devel-
oped as YoYo+ with a carrycot and an optional
BabyZen iZi Go Modular by BeSafe car seat. Er-
gobaby, a baby carrier specialist also distributed
in Italy by Diido, has just introduced its own ul-
tracompact stroller, Metro. Similar solutions were
shown at Toys Milano by Dorel (Bébé Confort
Lara), by Foppapedretti (Boarding) and by Ingles-
ina (Quid). Although the ultracompact folding
offers undeniable advantages to the parents, the
experts worry about the child’s comfort, should
the search of compactness be taken to extremes.
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MPOrYJ1I04YHbIE KONACKN:
YEPHbIE N KOMINAKTHbBIE

Mbl noo6uwanuck ¢ Maypo
Bap6aHom, MeHegxepom o
npopaaxam KomnaHuu Llnglesina
Baby o Tom, KaKvie LiBeTa AeTCKUX
KONACOK NONYNAPHbIN Ha faH-
Hblii MOMeHT. OH OTMETIS, UTO B
HOBbIX KOJNIEKLMsAX Npeobnapa-
10T HeAPKME OTTEHKM, TaKMe Kak
CEPbIN, CUHNN U BaXe YEPHDbIA.
Mo cytv pena, ogHa 3 ycneww-
HeWmx Mogenen 3Toro 6peHaa
Aptica, 6bina NnpeAcTaBneHa Ha
MMWNAHCKOI BbICTaBKE B TEMHOM
uBete. Ha gpyrux cTeHaax MoxHO
6bI10 YBULETb YEPHbIE CKNaAHble
konacku, Hanpumep Chicco Bbl-
MyCTUNN OrPaHNYEHHYI0 CePUID
Konsacok Best Friend Optical
Jungle.

Ceilyac MpaKTUYeCKn Kax-
Abl npom3BoguTenb fobasmn
B CBOV1 KaTanor KOMNaKTHY0
MPOryNOYHyio KONACKY, KOTOPYIO
MOXHO YA06HO CNOXNTb [0 pa3-
Mepa py4Hoii Knagu B camonere.
OpHa 13 Hambonee yaauHbIx
mogenen — Pockit ot 6peHpa GB,
B Pa3/IMYHbIX Bapuaumax. 380-
appo Teccapu, coBnageneL, Kom-
naxum Diido BcnommnHaer, uto
nepBas KoJACKa, NonyyuBLUas B
2013 rogy IATA-Banugauuio, nog-
TBEPXKAAIOLLYIO, UTO 3TY KONACKY
MOXHO NPOHOCUTb Ha 6opT,
6bina Mogenb YoYo ot bpeHpaa
BabyZen. loTtom 3Ty mogenb
BbINyCTUAN B Bepcum YoYo+ ¢
NepeHOCHON KPOBaTKOM U aBTO-
MO6MIbHBIM Kpecniom BabyZen
iZi Go Modular ot KomnaHum
BeSafe. Ergobaby, kotopble
ABNATCA CNeyyanncTamu no
PIOK3auKaM-NepPeHOCKaM, He-
[aBHO BbIMYCTUAN COBCTBEHHYIO
YNbTPaKoMMaKTHYI0 MPOrynoy-
Hyto KonAacky Metro. Moxoxume
PELLEHNSA MOXHO 6bINO YBUAETD
Ha ctengax Dorel (Bébé Confort
Lara), Foppapedretti (Boarding)
u Inglesina (Quid). He cmotps
Ha TO, UTO BO3MOXHOCTb KOM-
NaKTHO CNOXUTb KONACKY MMeeT
pAA NPeuMyLLeCTB, SKCNepThl
06ecrnoKoeHbl TeM, YTO MOMbIT-
K1 CO3[aTb Camyto KOMMAKTHYO
KONIACKY MOFYT NPUBECTU K TOMY,
4TO OHa NepecTaHeT 6biTb yA06-
Holi ans pebeHka.



ECO-FRIENDLY MATERIALS

According to Isabella Gomez, owner of I Go Distri-
bution, it is about time that the nursery manufactur-
ers engage themselves in protecting the environment,
through the use of eco-friendly and natural materials,
the promotion of sustainability in the production pro-
cesses and the return to “made in Europe” quality. One
of the brands distributed in Italy by I Go, Greentom
from the Netherlands, manufactures its strollers with re-
cycled materials exclusively and has removed all plastic
from their packaging. Peg Perego ‘s booth featured a ver-
sion of its Ypsi stroller with textiles made of Oeko-Tex
certified Newlife yarn obtained from post-consumption
plastic bottles (about 50 virgin PET for the upholstering
of one stroller). Paola Parodi, Peg Perego’s sales and mar-
keting manager, tells us that kids, when the process of
transforming plastic into a thread is explained to them,
express wonder and enthusiasm.

The world over, the awareness of the need of positive
actions in order to safeguard the environment and to
curb the climate change is obviously growing fast, but it
is acknowledged that in most cases the consumers are
not willing to spend more for an eco-friendly product.
However, it is the duty of the industry to propose al-
ternative solutions, not only because they will be better
accepted as time goes by but also because they will prove
beneficial to the companies” image.
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The upholstery of
Peg Perego’s Ypsi
stroller is made

of Newlife yarn
obtained from
post-consumption
plastic bottles

06uBKa konsacku Peg Perego’s
Ypsi caenana u3 tkanu Newlife,
KOTOpasi OTyYeHa OT IiepepadoTKi

IIACTHKOBBIX 0 YTbUIOK

NI s090
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All parts of the Greentom strollers
are made with recycled materials

Bce yactu komsicok Greentom

ClIeIaHbI X MaTepUaIoB,
MOTYYEHHBIX B pe3ynbrare

mepepaboTku

3KONOIrMYHbIE MATEPUAJIbI

Mo cnosam M3abennbl fomes, Bna-
Ienuupbl kKomnaHum | Go Distribution,
NPOV3BOANTENAM LETCKUX TOBAPOB
[aBHO Nopa 3ayMaTbCA O 3alyuTe
OKpy»Katowiel cpefbl. Heobxoanmo
MCNoNb30BaTb IKOMOTMNYHbIE U Ha-
TypasbHble MaTepuasbl, NPOABMraTh
paLuoHanbHOE NCMOJb30BaHKe Npu-
POAHbIX PeCypCcoB B MPOW3BOACTBE
1 BEPHYTbCA K €BPONENCKOMY Ka-
yecTBy. OgnH 13 6pPeHAO0B, KOTOpbIE
pacnpoctpaHatoTca yepes | Go, 310
HULEPNAHACKUIA MPON3BOANTEND
Konacok Greentom. B ux npoayKuuu
MCMONb3YTCA UCKIOYUTENBHO Ma-
Tepuanbl, NONYYEHHbIe B pe3ynbTate
nepepaboTku. TakxKe OHU MNOSHOCTHIO
UCKMIYUAM NNACTUK 13 CBOEN yna-
KoBku. Ha cteHge Peg Perego 6bina
npencTaBieHa HOBaA BepCua Kons-
cKu Ypsi, TeKCTU/b B KOTOPOW M3rO-
ToBJeH 13 ocoboi HuTK Newlife. IToT

MaTepuan nosyyeH 13 nepepaboTaH-
HbIX NIACTUKOBbIX ByTbINOK (OKONO
50 6yTbINOK AN OAHOI KONACKN) 1
umeer ceptudukar Oeko-Tex. Maona
Maponu, MeHeAXep MO NpoJaxam 1
MapKeTUHry komnaHum Peg Perego’s,
pacckasana Ham, YTo AeTU BblpaxaloT
YOVBIIEHUE U SHTY31a3M, Korga M
00BACHAIOT MPOLIECC NpeBpaLLeHUs
MnacTuka B HUTb.

Jltoan BO BCeM Myipe MOHUMALOT He-
06X0ANMOCTb MO3UTUBHbIX AENCTBUIA
ANA CnaceHnsa OKPY»KatoLLEen Cpeabl v
0CTaHOBKY rno6anbHOro noTenneHus,
TeM He MeHee, B 60NbLUMHCTBE CiyYa-
€B MOTPebUTENN He TOTOBbI NATHTH
6onblLe 33 SKONOrMYHbIE TOBAPbI.

He cmoTps Ha 370, npon3soamTeni
BOJKHbI NPeAnaraTb abTepHaTUBHbIE
peLLeHys, He TONIbKO MOTOMY YTO CO
BPEMEHEeM NOKyMNaTenn NpUMyT KX, HO
1 MOTOMY YTO 3TO 671aroNPUATHO CKa-
3bIBAETCA Ha MUXKE KOMMaHWN.



ANTI-ABANDONMENT DEVICES

Following a few tragic cases, when
children died after inadvertently being
left alone in a car, the Italian government
issued a law making the use of anti-aban-
donment alarms compulsory for the trans-
portation of children up to 4 years old, in
force since July 1st, 2019. Unfortunately,
for want of a decree stating the specifica-
tions of the devices to be used, the law will
not be effective earlier than November,
2019, at least. It is a shame because sum-
mertime is the most dangerous period, due
to the heat. However, in view of the law
coming into force, the industry developed
solutions which are already available to the
consumers.

Launched in 2013 by the Italian start-
up company of the same name, Remmy
is a sensor placed under the car seat that
checks the child’s weight; if the car engine
is switched off and there is no weight varia-
tion, a sound signal is activated. Sensor and
sound device are fed by the car’s cigarette
lighter socket. Michele Servalli, Remmy’s
co-ownet, tells us they have developed a
working prototype called Smart Remmy,
which includes an add-on device in order to
send an SMS alarm message.

Last year Chicco and Samsung (Italy)
introduced the BebeéCare system, at present
embedded in a few Chicco car seats (Oasys
0+ UP, Oasys iSize and AroundU i-Size):
the sensors must be connected to a smart-
phone or tablet through a free app using
Bluetooth technology and if the device is
brought away from them a sound and visual
signal alerts the adult; should the alarm not
be silenced within 40 seconds, an SMS is
sent to a few preregistered phone numbers,
indicating the location of the car. With sim-
ilar features, this year Chicco has launched
the BebéCare Easy Tech universal device,
which can be clasped to the car seat’s straps
or safety belt and must be shut before de-
parture; upon arrival, the child is removed
from the car seat and the device opened and
so deactivated.

Another solution exhibited at Toys Mi-
lano was Ally Pad by Inglesina, a pillow
equipped with weight sensors connected to
the smartphone through a free app using
Bluetooth technology; like with Chicco’s
system, if the connected device is brought
away from the car, a sound and visual alarm
alerts the adult and an SMS is sent to pre-
registered contacts when the alert is not
deactivated. Bébé Conforts e-Safety and
Foppapedrettti’s Babyguard work more or
less the same way.

o

YCTPOWCTBA, HE NO3BONAIOLIME
OCTABUTb PEBEHKA OIHOIO
B ABTOMOBUJIE

Mocne HeCKOMbKMX TParmyeckmx cnyya-
€B rnbenu feTen, OCTaBEHHbIX B MALLVHE,
UTaNnbAHCKOE NPaBUTENbCTBO U3AaN0 3aKOH,
06A3yt0LWMIA NpU NepeBo3Ke AeTel Ao 4 net
CNONb30BaTb CMeLManbHbIe CUrHanm3aLumm,
He Mo3BosiAoLLMe pebeHKy 0CTaBaTbCs 0f-
HOMY B MaLLMHe. 3aKOH BCTynuA B cuny ¢ 1
niona 2019 ropa. K coxaneHuto, noka B HOS-
6pe 2019 ropa He byaeT onybNMKOBaH yKas, B
KoTopoMm bymyT 0603HaueHbl cneyuduKalmm
nprbopoB, KOTOpble AOMKHbI ObITb NCMONb-
30BaHbl, 3aKOH He byaeT 3¢ deKTUBHBIM. ITO
0C06eHHO [JOCaJiHO, MOCKOIbKY NETO ABMSAET-
CA CamMbIM OMACHbIM MEPUOAOM M3-3a »Kapbl.
He cMoTps Ha TO, UTO 3aKOH eLle He BCTynun
B CIATy, POW3BOANTENN NMOArOTOBMAM peLLe-
HUA, KOTOPbIE Y>Ke NMOABUINCD B MPOAAXKE.

B 2013 rogy, tanbAHCKMn ctaptan
Remmy BbInycTin CEHCOP, KOTOPbIN YCTaHaB-
JINBAETCA NOA aBTOMOOMIBHBIM CUEHbEM
1 NpoBepseT BeC pebeHKa; ecn 3axuraHue
BbIK/TOYEHO, @ UI3MEHEHMA BECa He NPOK30-
LU0, BKNIOYAETCA 3BYKOBOW CUrHan. YCTpoun-
CTBO paboTaeT oT aBTOMOGUILHOIO NpY-
KypmBatens. Mukenb CepBanu, coBnagenew
Remmy, pacckazan Ham, uTo oHU pa3paboTa-
21 paboumnii NPOTOTUN NOA Ha3BaHVeM Smart
Remmy, KoTopblil BKNtoYaeT B ce6a fononHu-
TeMbHbIN KOMMOHEHT, KOTOPbIV OTNPABNAET
SMS onoselleHus.

B npownom rogy Chicco n Samsung (MUta-
nus) npeactaBuny cuctemy BebéCare, Kotopas
Ha [aHHbI MOMEHT BCTPOEHA B HEKOTOpble
aBTOMO6UNbHbIE Kpecna Chicco (Oasys 0+
UP, Oasys iSize and AroundU i-Size): ceHcop
Heo6X0AMO NOAKIUMTb K CMapThOHY 1N
nnaHwety no Bluetooth c nomoLLbto 6ecnnar-
Horo npunoxeHus. Ecnn gesaiic ynansetcs ot
CEHCOPa, 3BYKOBOW 11 BU3YasbHbliA CUTHAbI
npegynpexgatot B3pocsoro. Ecnv curHan He
BbIKIIHOUNTb B TeueHue 40 ceKyHa, Ha HECKOSb-
KO YKa3aHHbIX TenepoHoB Bbicbinaetca SMS-
OMOBELLEHIE, B KOTOPOM YKa3aHO MecTopa-

cnonoxeHue asTomobuns. B stom rogy Chicco
BbINYCTW/N YHUBEPCaNbHbIN npubop BebéCare
Easy Tech, obnagatoLLmin cxopHbIMY CBOCTBA-
MU. Ero MOXHO MpUKpenuTb Ha peMeHb 6e3-
OMACHOCTM, 1 OH aKTUBMPYETCA, KOTfla PeMeHb
NPUCTErHyN 1 feakT1BMPYeTCA, KOTfa PeMeHb
paccrerHyT 1 pebeHka 3abpanu u3 Kpecna.
EiLle 0fiHO peLleHVe, NOKa3aHHOE Ha Bbl-
ctaBke Toys Milano, 7o Ally Pad ot 6peHpa
Inglesina. 3To cneyuanbHas nopyLka, 060-
pyBoBaHHas AaTyMKamy Beca, Kotopas Co-
eanHaAeTca co cmaptdoHom no Bluetooth ¢
MOMOLLbI0 6eCnnaTHOro NpuNoXeHus. Tak e
KaK U ¢ cuctemoir Chicco, ecnm conpskeH-
Hblil JeBaINC BbIHOCAT 13 MaLLWHbI, 3BYKOBOW
1 BU3YalbHbI CUTHaNbI MPeAynpexaatoT
B3pocnoro, a SMS BbICbINaloTcA Ha 3afaHHble
HOMepa, e/ CUrHan TPEBOTY HE OTKIIOYEH.
Mopo6HbIM 0bpasom pabortatot e-Safety ot
Bébé Confort n Babyguard ot Foppapedrettti.

Babyguard is
Foppapedretti’s
anti-abandonment pad

Haxmajka Ha
akrokpecno Babyguard,
He N03BO/IAI0IAS
OCTaBuTD pebenka
OJIHOTO B MaIllHe,

or Foppapedretti

Chicco BebéCare Easy Tech anti-abandonment
sensors, with Bluetooth connection

Remmy - ycrpoiicTso,
He I03BO/IAIOLIIee

OCTaBUTBH pefenka

O/THOTO B aBroMoOue,

OT OTHOMMEHHOIT

MTANIbSHCKOI q}]/IlebI

The Remmy anti-abandonment alarm
by the Italian company of the same name
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Chicco BebeCare Easy Tech

CEHCOP, He IO3BOJIIOLMIT
L OCTaBUTH pe6eHKa OHOTO
B MAllINHE, C COCNMHECHUEM

10 Bluetooth
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Quid is the ultracompact
solution by Inglesina

Quid

READY FOR BOARDING

{ YoYo by Baby Zen was the first stroller
- &) to be certified for the airplane cabin

YoYo by Baby Zen
CTajia nepBoit

. KO/LACKOI1, KOTOpas
- OTyYIIa cepTHhUKAT,

f 03BOJLIOLIIT
TIEPEBO3MTH €€ B
KaOuHe camMoneTa

Quid - ynprpaKoMnakTHoe

\

A

\

Metro is an
ultracompact
stroller by baby
carrier specialist
Ergobaby

Metro - ynTbTpaKoMImaKTHas
KOJIAACKA OT IIPOM3BOJIITENS
nmerckux mepeHocok Ergobaby

REAR FACING IS MORE IMPORTANT
This is a tricky matter and the debate is
on in the Italian nursery business. Gomez
of I Go Distribution thinks it is not up to
one country to rule on the subject but there
should be a European standard like the one
that defines the car seats’ safety require-
ments. What's more, the discussion about
the anti-abandonment devices in Italy over-
shadows the promotion of the rear facing
transport of children which is proved to be

YN/ IS0/ 0000000900 700000024

Laraisan

ultracompact

stroller by Bébé
Confort (Dorel

Lara-

YIBTPAKOMIIAKTHAS
Komsicka o1 Bébé

Confort (Dorel)

remarkably safer. Valeria Penuti, Country
Manager (Italy) at BeSafe, observes that the
law about the anti-abandonment devices has
not been formulated properly so that it has
eventually confused the consumers and con-
firms that what must be stressed is the rear
facing installation of the car seat which is by
far safer for children up to 4 years old.

The fifth Toys Milano will be held on April
27-28, 2020, in the same location. [ |
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peuenute ot Inglesina

JETCKUE KPECJIA C YCTAHOBKOW
MPOTUB XOOA ABUXEHUA

JTa Tema BbI3bIBaeT MHOO COPOB
B MHAYCTPUM TOBapOB 1A feten B Uta-
nvn. Tomes u3 | Go Distribution cunTaer,
YTO HEOOXO[MMO NPUHATL eANHDIIA EB-
poneckuMiA CTaHAapPT, KOTOPbIN yCTa-
HOBUT TPebOoBaHVA 6e30MmacHoOCTY s
TpaHCNOpPTUPOBKY feTeln. bonee Toro,
06cyx[eHve yCTPOICTB, He No3BoNA-
loLyX pebeHKy 0CTaBaTbCs OLHOMY B
MaLUVHe, MPUBNIEKAET ropasfo 6osblue
BHUMaHWA, YeM MPOABKEHNE JETCKUX
aBTOMOOUIBHBIX Kpecen € yCTaHOBKOM
NPOTMB ABUXEHMSA, XOTA JOKa3aHOo, YTo
OHM 6onee 6e3onacHbl. Banepus MeHyT-
T, IMaBa NpefcTaBUTeNbCTBa BeSafe
B WTanuu, yTBepXxaaeT, Uto 3aKOH 06
YCTPOICTBAX, He MO3BONAIOLMX OCTaB-
NATb AeTeil OfHUX B MALUVHE, He Obin
YeTKo cGOpPMyNMPOBaH U1 TONbKO 3amy-
Tan noTpebuTeneit, B To Bpems Kak He-
06X0aMMO [enaTb akLEHT Ha YCTaHOBKY
JETCKVX aBTOKPECEN NPOTUB JBUKEHNS,
MOCKO/bKY 3T0 ropa3fo 6e3onacHee
IonA peten po 4 net.

MsaTan BbicTaBka Toys Milano npoit-
net 27-28 anpensa 2020 roaa B To xe
noLaaKe. [ ]
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KOMnpeccun Kpacusbvtii nymv K,300p0e0oii Kusru!
18-22 mmHg

Basic stockings of the first com-
pression class (18-22 mm Hg) are the
\ most popular among women with
' primary manifestations of varicose
M|CRO - veins. With their regular restoration,
Fl BER blood circulation occurs, the work of
venous valves is restored and blood
movement is enhanced, tissue nu-
trition is improved, and the risk of

‘ Calza Autoreggente =~

MICROFIBER

Hold-Up Stockings blood clots is reduced.
Uynkyt Ha pesHe
ings

Stay-Up Stocking With the right selection of knit-
Bas auto-fixant : . :

s St wear, the severity, swelling and pain
:idia Larga con Blonda in the legs immediately decreases or
e AG dliicone disappears.

\{ﬁafents’ 2

oice



HaV

'/ Recreation

OTJININY

L

BASIC

BASIC

Calza Autoreggente
Hold-Up Stockings
Yynkn Ha pesvHKe
Stay-Up Stockings
Bas auto-fixant
Halterlose Strimpfe
Media Larga con B
Meia AG c/siicone

Apr. 870
1knacc
KOMnpeccun
18-22 mmHg
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Yynku nepBoro knacca komnpec-
cvm (18-22 mm pT ¢T) Basic aBnatoTca
CambIM BOCTPe6OBaHHbIMU Cpeam
XKEHLUMH C HayanbHbIMU NPOABIEHUAMM
BapuKo3Hol 6onesHu. Mpu nx pery-
NAPHOM HOLIEHNV BOCCTaHABIMBAETCA
KpoBoobpalleHMe, BOCCTaHABIMBAETCA
paboTa BeHO3HbIX KNanaHoB 1 ycunu-
BaeTCA ABUXEHME KPOBM NPOTUB CUJTb
TAXKECTU K CepALlY, yNyyLLaeTca nuTaHme
TKaHeM, CHiKaeTca puck obpasosaHus
Tpom60B.

Mpu NpaBuIbHOM NoAGOpPe TPUKOTa-
’Ka Cpasy e yMeHbLUAeTCA UK 1cuesa-
€T TAXECTb, OTEYUHOCTb 1 60N B HOTax.

Kpacuswvii nymo K 300poeoit Kusnu!
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Albero Bambio

looks abroad

Albero Bambino, estab-
lished in 2016, has acquired
a new partner, an Italian in-
dustrial group operating in
the logistics sector which has
decided to diversify and in-
vest in the baby care business.
The Italian company Albero
Bambino’s products are at
the moment distributed in
Spain, France, Great Britain,
Germany, Hong Kong and
Italy. Since the new partner
is present in Asia, Africa and
the Americas, it is expected

VBusinessNews

J
that Albero Bambino will
soon experience a remarkable
international expansion.

The company, which will
introduce a new line at Kind
+ Jugend in September, spe-
cializes in top-of-the range
furniture for the child’s room,
with safety, design and pro-
tection of the environment as
main aims: all parts and ma-
terials, packaging included,
are in fact fully recyclable.

Albero Bambino mmadupyeT
3apyOeXHYIO SKCIIaHCHUIO

Komnanus Albero Bambino, ocHoBaHHas B 2016 roay, nprnobpena
HOBOTO MAPTHEPA - UTAJbAHCKYIO MPOMBILLIEHHYIO Fpynmny, paboTatoLLyio
B CEKTOPE NTOTUCTUKM, KOTOpas peLunna AMBepCcrGpULMPOBaTLCA 1 UHBE-
CTMPOBaTb B Cdepy NPoAyKTOB Mo YXOAY 3a AeTbMU. [POAYKLMA UTaNbAH-
ckoi komnaHum Albero Bambino Ha fJaHHbI MOMEHT pacnpocTpaHaeTcA
8 Wcnanuu, OpaHuum, Benukobputanuu, lepmanun, loHkoHre 1 Utanuu.
MoCKoNbKY HOBBI MAPTHEP KOMMaHUM NPUCYTCTBYET Ha PbiHKax A3nu,
Adpukm n CeepHoii 1 lOXHO AMepUKN, OXMAAETCA CKOPas 1 3Haum-
TeNbHaA MexyHapogHas skcnaHcusa Albero Bambino. Komnanua npeg-
CTaBWT CBOK HOBYIO IMHMIO Ha BbicTaBKe Kind + Jugend B ceHTAGpe, OHa
Cneumany3npyeTcs Ha Npor3BoACTBe Mebenn BbICLIEro Knacca Ans JeT-
CKMX KOMHAT, OCHOBHbIMI 0CO6EHHOCTAMM KOTOPOI ABNAIOTCA Ge3onac-
HOCTb, IHTEPECHbIN AW3aiiH 1 3aLLy/Ta OKpYatoLLeil cpebl: BCe AeTanu v
maTepmanbl, BKIKOYas ynakoBKy, MOTYT ObITb A€ICTBUTENBHO MOHOCTbIO
nepepaboTaHbl.

Rayreuth | el

The Italian Artsana
Group has opened an
office for Recaro Kids
in Bayreuth, Germany,
designed to serve as the
strategic headquarters
for the new brand.

Planned to hold over
20 employees, the office
covers portfolio manage-
ment and product design
and development as well
as handling the brand’s
global marketing. It in-
cludes a design studio
and a prototype work-
shop for further devel-
opment of the product
range. The new team in
Bayreuth will be working
closely with licence hold-
er Recaro Holding and
the other sectors of the
Recaro brand.

thas®

llITab-kBapTHPA
Recaro
B banponte

VTanbanckas rpynna Artsana oTKpbl-
na oduc Recaro Kids B baiipoiite, lepma-
HUW, KOTOPbI BOKEH CTaTb CTpaTernye-
CKOW LUTa6-KBapTMPOI HOBOrO GpeHaa.

lMnanupyetca, uto B HEM ByayT
paboTtatb 6onee 20 COTPYAHNKOB,
KOTOpble OTBEYAIOT 32 YNpaBeHN -
em nopTdenem KoMnaHuu, r3aitH 1
pa3paboTKy NPOAYKTOB, a Takxke r1o-
6anbHbI MapKeTuHr 6peHaa. Oduc
BKJ/IIOYaeT B cebs An3aiiH-CTyauIo 1
MacTepCKyto Mo CO3[jaHuIo MPOTOTHMOB
ANA fanbHelilero pa3BuTUa accopTu-
meHTa. HoBas KomaHga B banpotite 6y-
LEeT TECHO COTPYAHUYATb C flepKaTesem
nuuexsun Recaro Holding v gpyrumm
noapasgeneHuamn 6peHaa Recaro.

Sources: Nursery Online (UK), Nursery Today (UK)

Nappy fabric derived

from plastic bottles

UK company TotsBots becomes the first in the world to
make the waterproof fabric for reusable nappies out of plas-
tic bottles. The waterproof nappy fabric, previously knitted
using virgin polyester yarn, is now made from super soft re-
cycled polyester yarn derived from plastic bottle waste. Spe-
cially developed for TotsBots, the brand new fabric is made
to exact specifications to deliver the same award-winning
performance that TotsBots are known for. It's Oeko-Tex
certified too, meaning parents can be safe in the knowledge
there are no irritating chemicals next to their baby’s skin.

r
S [loorysHUK us
TJTACTUKOBEIX OYTHIIOK

BbputaHckaa komnaHua TotsBots ctana nepsoit B Mupe
KOMnaHwven, Npon3BoAALLel BOGOHENPOHMLIaEMble TKaHN
ANA MHOTOPa30BbIX MOArY3HUKOB W3 NAACTUKOBbIX Oy TbINOK.
BopoHenpoHuLaeman TKaHb AN NOATY3HWUKOB, U3roToBAA-
emas paHee 113 TPMKOTaXKa Ha OCHOBE NePBUYHbIX MOMN3-
CTepOBbIX HUTEN, TeNepb MPOU3BOANTCA N3 CBEPXMATKOW
nepepaboTaHHO NONMICTEPOBON MPAXM, NONYYEHHO
113 MCMOJb30BaHHbIX NAACTUKOBbIX 6y TbinoK. CneyuanbHo
pa3paboTtaHHas ans TotsBots, HOBas TKaHb 13roToBNnEeHa
B COOTBETCTBUM C TOUHBIMY CreLPuKaLmaAMA 1 0TBeYaeT
BCEM HEOOXOLMMbIM TPe6OBAHNAM, YTOObI ObITb JOCTONHON
BbICOKOrO KayeCTBa OCTanbHo npoaykuun TotsBots, nony-
UMBLLel 0BLeCTBEHHOE NPU3HAHE 1 HeMano Harpag. TKaHb
TaKkxe npowna ceptudukamo Oeko-Tex. ITo 3HaUNT, UTO
POAUTENY MOTYT GbITb YBEPEHDI, B TOM, YTO B HEl HET HUKa-
KX XMMWKATOB, pa3fpakaloyx Koxy nx pebéHka.

Vcrounuku: Nursery Online (Bemuko6puranus), Nursery Today (BemnkoGpuramis)
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Roberto Marelli

clected BENP(C

WPersonalitiesNews

On April 29%, ENPC (Euro-
pean Nursery Products Confed-
eration), the association repre-
senting the baby care products
industry, elected Roberto
Marelli as President. President
of Assogiocattoli, the Italian
association of the companies
operating in the businesses
of toys, nursery products and
Christmas, and Manager of the
Foreign Branches at Artsana/
Chicco, Marelli previously was
ENPC Vice-President. His term
of office will last two years.

“Manufacturers and distrib-
utors will face further challeng-
es in the next years” Marelli
says. “The socio-political and
economic outlook in Europe
will require the industry to be
ever more careful; therefore,
the role of ENPC, which rep-
resents all the major national
associations of our sector, will
be decisive”.

29 anpens EBponeiickas koHdeaepauns AETCKIX
ToBapoB ENPC - accoumauus, npeacraBnaiowan uHay-
CTpWIO TOBAPOB MO YXOpy 3a AETbMU, - 36pana CBo-
UM npesmngeHTom Pobepto Mapennn. Mapennm Takxe
ABnAeTcA npe3upeHTom Assogiocattoli - utanbaHckoi
accoumaumm KoMnaHmia, paboTaioLyyx B chpepe urpy-
LeK, JEeTCKMX 1 POXAECTBEHCKMX TOBAPOB, a TaKXKe
PYKOBOAUT MHOCTPaHHbIMK dravanamu B KOMMNaH1m
Artsana / Chicco. PaHee Mapennw 3aHnMan noct su-
Le-npe3upaeHta ENPC. Cpok ero HoBbIX MOSIHOMOYNIA
npoAnnTCA ABa ropa.

«B 6nmxaiilume rofbl NPOVN3BOAUTENN 1 JUCTPU-
6bI0TOPbI CTONKHYTCA C HOBBIMI NPOGNemMamu», — ro-
Boput Mapennu. «CouuanbHO-NMOANTUYECKIME 1 IKO-
HOMWYecKre nepcnekTuBbl B EBpone notpebyiot ot
oTpacnu ewé 6onblueit 0CTOPOXKHOCTI; U MOITOMY
ponb ENPC, KoTopas npeactaBnset Bce OCHOBHbIE
HaLlMOHaNbHble acCoLMaLMU HaLLEero CekTopa, byaet
peLatoLein».

L

CPLG Pullman

CPLG Pullman has promoted Anna Artyukho-
va to the position of Managing Director for Russia
and CIS.

In her new role, Anna will lead the Moscow
team in its strategy to drive growth for clients and
expand the company’s base of leading entertain-
ment and classic brands. Anna will continue to
report into Slawomir Ekiert, MD CEE & Nordics
at CPLG, who will work with Anna to strategically
develop the company’s business in Russia and the
Commonwealth of Independent States.

Based in Moscow, CPLG Pullman was formed
in 2018 when CPLG acquired a 49% stake in Pull-
man Licensing LLC, a leading Russian licensing
agency owned by Igor Kuleshov, President and
owner of Gulliver Holdings, one of Russia’s pre-
mier toy and clothing manufacturers and distrib-
utors.

Anna Artyukhova joined Pullman in 2015
as Category Manager before being promoted to
Commercial Director in 2017. Prior to that, she
held roles at Plus Licens and C-Toys, a division of
Russian children’s retailer Detsky Mir.

Source: Licensing Today Worldwide (UK)

CPLG Pullma

Komnanusa CPLG Pullman BbigsrHyna
AHHY ApTIOXOBY Ha [JO/KHOCTb yNpaBna-
towlero avpektopa no Poccum n CHI.

B cBOel1 HoBOI ponu AHHa byzeT py-
KOBOJNTb MOCKOBCKOW KOMaHA0W 1 OT-
BeyaTb 3a CTpaTernio pasBuTus, CTUMYyn-

PYIOLLYO POCT KNNEHTOB U pacluMpeHriie
6a3bl KOMMaHUM 3a CYET BefyLUMX pa3-
BReKaTesbHbIX 1 KNaccnyeckux 6peHoB.
Ha HoBoOW AOMKHOCTN AHHa OCTaéTcA B
nogunHeHnn Cnasomupy JKnepTy, ynpas-
naowemy gupektopy komnanun CPLG
B cTpaHax LleHTpanbHoi 1 BoctouHow
Esponbl n CKaHanHaBcKux cTpaHax. Cna-
BOMUP 1 AHHa ByayT BMecTe paboTaTb
Haf CTpaTernyeckum passutuem brsHeca
KomnaHuw B Poccin n ctpanax Coppyxe-
cTBa He3aBucumbix flocygapcTs.

Komnanus CPLG Pullman 6a3upyetca
B MockBe, oHa 6binla 06pa3zoBaHa B 2018
ropy, koraa CPLG npunobpenn 49% akuui
BeAyLLero POCCUNCKOro ANLEH3NOHHOTO
arenTcTea Pullman Licensing LLC, npu-
Hapnexatiero Mropto Kynewosy, npesu-
AEHTY 11 BNafienbLly OfHOTO 13 BeAyLynx
POCCUIACKIX MPOU3BOAUTENEN U [NCTPN-
6btoTopOB MrpyLuek 1 ogexabl Gulliver
Holdings.

AxHa Aptioxosa npuuna B Pullman
B 2015 rogy B KayecTBe KaTeropuinHoro
MeHe[Kepa, a 3aTem B 2017 rogy cTana
KOMMepYeCKm JUpeKTopoMm. [lo 3Toro
OHa pabotana B Plus Licens n C-Toys, nog-
pa3sfeneHnax poccuinckoro AETCKOro pu-
Tennepa «eTckuin Mup».

Vcroynnx: Licensing Today Worldwide (BemukoGpuramys)
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The latest results of the National Prize «Parents’ Choice Award» were summed up, and in this issue we can finally publish data on all ten
nominations. We want to share with you figures that reflect the latest trends in consumer behavior. The main audience of the «Parents’ Choice»
are parents, aged from 25 to 34 years old. Approximately 60% of them are currently raising one child. About 18% expect a second child to
appear in the family soon.

CATEGORY 1

DIAPERING AND CARE PRODUCTS

TOP-5 BRANDS

LOVULAR 4,89% MERRIES 5,02% MUSTELA 8,72%
MOONY 5,83% JOHNSON’S BABY 5,96% NATURA SIBERICA 8,97%
PAMPERS 19,89% LOVULAR 15,87% WELEDA 9,54%
MERRIES 21,71% PAMPERS 18,95% JOHNSON’S BABY 10,10%
HUGGIES 30,30% HUGGIES 23,78% BUBCHEN 15,81%

JAPANESE DIAPERS ARE THE BEST... Py WHAT KIND OF BANDS SHOULD A PERFECT DIAPER HAVE? <&&=
Soft LTLHEEEEET Tt s> 39,54% PN
¢ Elastic LNNNTIENNNNEm 58,25% 4
Leak-proof (1L e 37,89%
With outseams 1111111111111 1891%  gan &
© Mustn't irritate the skin 1111001111001 e 65,01% =
: . Waistbands are necessary 11111111111 11,18%
Yes, a?l Japanese products ar'ethe.b.est, everybody says so 1111 7,330/0 . Leg-cuffs are necessary 1111111111111 m 6,76%
Sure, it has been proven during clinical [1HTTHITTETTI e 17,15% Doesmt matter 1HIINAAANANANN 0,62%
: f ; R 0,
| disagree with this statement  [11TTTEIEEEEEEEEEEEEETLTELT 22,715% Other 1111 e 0,97%
No,it‘sjustanadvertisingtrick Iy S 9,41"/o ettt
~ I've never tried anything Japanese 111111111 11,83% WHAT IS IMPORTANT FOR
: : 00 BABY CAR
- I'try to support Russian producers |11 1,24% : ! :
- Other diapers are as good as than Japanese 11111111111111111] 30,29%  Age [IHITHIITTIITNIITII T M 71,66%
e .+ Hypoallergenicity 88,58%
© Package design |!TUILIIIII e 419%
»»»»»»»» WHAT IS THE MAIN PROPERTY OF A DIAPER? Odour of the product 59,73%
0 . Familiar brand 11ILLLEEITTLINTTTT ) B> 16,49%
It doesn’t leak |1 HTLLELLLELEEELEELETI LI 7433% g8, jv‘__: © Familiar manufacturer 14,32%
Baby’s skin stays dry [TTIILEEEETTTTTTTTTT 4700% = Texture [LLHLLLECEEEIEEEETTTTTTTTT ] > 8,75%
- It doesn't cause irritation | 111IITTTTTII 5590% oG .1+ - Like the advert 0,72%
P V' N . 0
Baby feels dry and comfortable 11111111111 80,40% = Customer reviews 11111 Ees 50,47%
. 0,
~ Easytoputonand off 11111111 111111111111] 21,19% . Recommendations for use 22,85%
Affordable nrice 1111111111111 11.80% - Ingredients [HITLIELIEELITITT T s 76,14%
oraable price aue Expiry date 56,33%
- Itdoesn’t have a chemical odour 111111111 41.96% S colour TN s> 5,06%
Other LLELLELELLEELEEREUUENLERNEEEEL 4,42% Package integrity 43,17%
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CATEGORY 2

BABY CLOTHING AND SHOES (0-12 months)

W TOP-3 BRANDS bé

TR TR A s

REIMA 22,78% KOTO®EN 16,81% H&M 14,17%
KERRY 11,53% UNDECIDED 11,25% CARTER’S 9,44%
LASSIE 8,47% KUOMA 10,28% NEXT 9,03%

HOW DO YOU IDENTIFY THE QUALITY OF CLOTHES?  G=EEEES WHAT IS IMPORTANT FOR YOU WHEN CHOOSING CLOTHING? <
Quality rrrp i — 95:10%
Comfort 85,44%
Design (it E e e e > 60,62%
High price 0,00%
Low price  [LELLELENLELUELECEEEEETELEET L) > 43,54%
Wide size range 12,48%
Brand  [FLEUELEEEECELEVELECEREETELELET D) > 8,02%
Country of manufacture 11,29%
By touch Visually Trust the Check Other Country of origin  [THIILTLEINLELLLNIT LT > 2,82%
manufacturer/  the certificate
bsrﬁgg/ Other 2,67%

WHAT IS IMPORTANT FOR YOU WHEN CHOOSING

‘‘‘‘‘‘‘‘ WHICH COUNTRY OF MANUFACTURE DO YOU TRUST/PREFER? <& BABY CLOTHING MADE IN RUSSIA?

Russia 76,09% Esologica
cologica
China 16,99% properties Safety
Turkey 49,92%
Ukraine 4,36% ! _
Affordable Quality
Belarus 23.91% price materials
EU counties 34,59%
USA 4“21% I'don’tbuy
Other 8,42% © Design clortrmg
in Russia
Compliance Other
with Federal (Specify)
standards

< C




CATEGORY 3

BOTTLES, PACIFIERS, SIPPY CUPS

TOP BRANDS

PHILIPS-AVENT 39,5% PHILIPS-AVENT
PIGEON 13,3% LUBBY
DR.BROWN’S 8,7% CHICCO

NUK

WHAT IS THE PERFECT MATERIAL FOR A BABY BOTTLE?

silicone single-

use bottle

WHICH COUNTRY OF MANUFACTURE DO YOU TRUST MOST?

Russia 15,07%
- USA 8,67%
EU countries 66,80%

China 1,20%

Other 8.27%

30,19% PHILIPS AVENT 40,51%
7,10% NUK 10,88%
6,66% CANPOL BABIES 8,10%
6,66%

WHAT IS THE PERFECT MATERIAL FOR A BOTTLE NIPPLE?

1,73%

other

....................... - 30,05% |

68,22%

silicone

THERE IS A WIDE VARIETY OF SETS |
PACK OF BOTTLE NIPPLES + BOTTLE BRUS|

STORE: BOTTLE +
AND S0 ON, DID YOU

1034 .. I . 61,41%
buyacompletesst v - buy a bottle
(for 6-12 months) with a nipple —

no point in buying
acomplete

set

1366%
buy a complete
starter set
(for 1-3 months)

%
1;;31 318"
a minimum Other
set




CATEGORY 4

ELECTRONICS FOR MOMS AND BABIES (iiiswormors ctorivaorsy - 0 momors

TOP BRANDS v

R & ks A e — i v i | .
2| ] (] s | Bl = =L

=2 e - Y & - SO G
PHILIPS-AVENT 50,26% PHILIPS AVENT 15,48% PHILIPS AVENT 26,11%
MEDELA 23,83% MOTOROLA 7,74% MAMAN 5,73%
CHICCO 5,18% MAMAN 7,14% CHICCO 3,18%
HAPPY BABY 3,18%
HAVEN'T BOUGHT 7,25% HAVEN'T BOUGHT 47,62% HAVEN'T BOUGHT 43,95%

"""" - R ICS FOR THE AR HOW DO YOU STERILIZE BOTTLES/NIPPLES?
e

= = | W -

with boiling water (111 e 59,52%
° e

- 67!26 Yo - inaspecial device — sterilizer 11111 38,69%
Pl yes, always ~ with a special liquid 111N 1,19%
25,600/0 | don’t sterilize bottles 11111 5,95%
hardly ever other IHHINIEELINEEENNNEEENANEEENANEEEENEE TR | - 8,33%

WHAT’S YOUR OPINION OF COMBINED GOODS 2-IN-1
(AUDIO+VIDEQ BABY MONITOR, STEAM COOKER & BLENDER AND SO ON)?

WHAT IS IMPORTANT FOR YOU

WHEN CHOOSING A BOTTLE WARMER/STERILIZER?

It’s suitable for bottles of different brands 11111111 = 80,00%
It has different heating modes
or temperature regulator 49,09%
0 automatic shutdown 1t e 57,27%
= ‘keep warm’ function 27,27%
sound/light indication
of warming process 111 pmmee 20,91%
I always try to buy 2-in-1 —it’s cheaper 464%  holding capacity 37.27%
| always try to buy 2-in-1 —it’s more practical 42,38% safe materials 111 e 46,36%
I believe it’s better to buy them separately 16,56%  can be used to sterilize baby bottles,
It doesn’t matter 35,76% breast pumps and so on 56,36%

other 0,66% - other 1IN e 8,18%
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CATEGORY 5

HIGHCHAIRS AND BOUNCERS

v TOP BRANDS v

olie B
— ﬁ/l/”\

u

@,;, ﬁ\/\ w (,..

PEG-PEREGO 39,30%
BABYTONE 1,76%
CHICCO 13,20%
HAPPY BABY 10,85%
IKEA 9,68%

More than 37,74%
Between 36,16%
Between 14,78%
Between 9,43%
Lessthan [EELLIN 1,89%

4MOMS 12,89%
PEG PEREGO 11,11%
BABYBJORN 9,33%
CHICCO 8,44%
TINY LOVE 5,33%
HAPPY BABY 5,33%

HOW DID YOU CHOOSE A HIGHCHAIR?

Studied reviews in the internet T 63,84%
Choseinashop i mes 23,27%
Bought on sale T e 7,23%
By friends” advice i mes - 29,56%
By doctor’s advice i 1,57%
Trust the manufacturer i mes - 29,25%
Bought the first available option i 1,26%
Other 1o > 8,18%

WHERE DID YOU BUY A HIGHCHAIR? @

1 4, 560/° R — . 6, 1 oo/o
It was given/handed : Other

over by friends/

relatives

48,10%

In an online store
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CATEGORY 6

BABY FOOD (BABY FORMULAS iooue o) ice)

TOP BRANDS b ¢
i - 0
BABY FORMULAS BABY JUICE
(6+ MONTH OLD) (4+ MONTH OLD)
NUTRILON 19,78% ATYLWIA 19,01% GERBER 25,55%
NAN 15,38% OPYTOHAHSA 27,38% BABYLWKWUHO JTYKOLLKO 20,44%
SIMILAC 9,16% BABYLIKWHO NYKOWKO/GERBER  8,75% OPYTOHSAHSA 16,6%
FRISO 6,59% CAObl NPNAOHDBSA 6,46% ArYwA 6,20%
NESTOGEN 4,40% FLEUR ALPINE 3,80% CNEJIEHOK 5,11%
T
®PYTOHAHSA 27,82% FLEUR ALPINE 20,83% ArYwA 37,80%
ATYLIA 16,54% NESTLE 17,81% TEMA 22,99%
BABYLLKNHO JIYKOLLKO/GERBER 15,04% HEINZ 17,42% OPYTOHAHSA 6,90%
HEINZ 14,40% OPYTOHAHSA 8,33% PACTULLKA/PARMALAT 1,92%
NUTRILON 4,92% ACTIMEL 1,53%

DO YOU AGR | BAR DRMULA 0 HEN DID YO ROD AR DU PLANNIN

A FOOD, B 1 ) i HOULD BE SOLD ll'” OLID FOOD TO YOUR BAB

1970% \
80,30% ‘

Agree
Disagree

Before 3 months i e 1,21%
3to 6 months 1T mes 43,94%
6to 9 months THITLEILLLEEEILEETTTIT ) > 51,82%
9to 12 months (it e 1,21%
After 6 months  (iiitiiiiiiniin e 0,00%

Other (specify)  THHIEEEIEEEEEREREEER T B 1,82%
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CATEGORY 7

PRODUCTS FOR MOTHERS  (orics seuy rosuct)

TOP BRANDS v

Y
0 .L{ 73 ooo ¥ g o

MEDELA 3,36% DIVA ESSENZA 2,36% BUBCHEN 5,10%
BLISS 4,70% MUM’S ERA 3,15% MATERNEA 5,10%
MAMA COMFORT 5,37% BABY CARE 4,33% MUSTELA 7,48%
I LOVE MUM 11,74% CHICCO 8,66% BIO-OIL 12,24%
®3CT 18,12% ERGO BABY 8,66% MEDELA 13,61%

BABYBJORN 9,06% WELEDA 17,01%

WHAT MUSTN'T A NURSING BRA HAVE?

4
synthetic fabrics 81,38%
wires 63,30% .
laces 18,35% Q
silver strings 15,16%

WHAT IS BETTER: A SLING OR A BUCKLE CARRIER? L A R R B

2,13%

Other (specify)

- 17,55%

Yes, sure

8,24%

Absolutely not

Sling Structured No difference  Other (specify)
carrier




CATEGORY 8

NEWBORN PRAMS &

STROLLERS

A SOCIAL PORTRAIT OF PARENTS PRICE OF THE IDEAL PRAM (in rubles)

‘ l
Y - H R A%
J (OJO) L o o
from 10 000 from 40 000 h
rom rom more than
j j todpoop  'esstant0000 — igpggg 80 000
12% 18,6% 19,2% 51,2% 6,2% / \ / \ ’/ \ / \
parent: expectin; expectin; raising ’ having 3 :nd 768%  53% 1.3%  41,8% 1% 5% 0.1% 0.2%
aged 25-34 first baby second baby one child more ohildren a n:;/;g?rn astroller  a nl)ervav?r]cjrn astroller  a n;;g%orn astroller  a n;:avl?norn astroller

TOP-10 NEWBORN PRAMS ADDITIONAL OPTIONS: WHAT DOES A CONSUMER NEED?

ADAMEX STOKKE © 843% amufi-adustable seat &backiest
TUTIS BUGABOO 79% safety belt system for strollers
74%  handle height can be fixed or adjustable
ANEX VERDI %  bighood
INGLESINA CAM 70,8% large shopping basket
PEG-PEREGO CYBEX 10%  alien
64%  mosquito netting and blanket
63%  reflective elements é
58% orthopedic pad
PEG-PEREGO TUTIS 51%  mothers bag
YOYO MACLAREN © 49%  botteorcupholder
ANEX BUGABOO 46% I ﬂ oM
31%  detachable hood | i
VALCO BABY INGLESINA I 929 - : n l
ADAMEX CAPELLA/CHICCO 14,5%  build-in LED flashlight

HOW DID THEY CHOOSE THE PRAM/STROLLER AN IDEAL NEWBORN PRAM AN IDEAL STROLLER

66%  studied online reviews
33,8% chose in store
22%

used friends’ recommendations

15,6% trust the manufacturers

@O

9%  used sales consultant's advice
O, O,
1% itwasa present 1 y 7 /O 0,3 /O
bought chose because
6%  bought because of in-store promotion the first available of pediatrician
option advice

WHERE PARENTS BUY A PRAM/STROLLER

16,9%

- asolid one, with proper
chassis, big wheels, bumpers,
possible to use both -

in winter and in summer

19,3%

- alight one,
easy to take
with for travelling

63,8%

- you need two ideal
strollers (a solid one
and a light one)

WHAT PRAM/STROLLER DO PAR
SECOND HAND OR BRAND

" SECOND
e . Han P
FROM RELATIVES
m 38% L tam
t £
e 798%  681% soer " 8.6%
stroller  newborn pram
o 580/0 newbomn pram
4 /O retail store ‘d )
other 06 \
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CATEGORY 9

COTS AND CRIBS FOR NEWBORNS

A SOCIAL PORTRAIT OF PARENTS WHICH BABY COT DID YOU CHOOSE?

1810 completed forms ™™ 11,9% 3,3%

chose a cot suitable tc)hose acot
I for the co-sleeping o?gzlggn
- 58,5%
y (o]

1 3, 2°/° chose a cot

chose a cot comfortable comfortable for

for amom ababy

12,3% 82% 18% 26,4% 55,4%

parents, respodents expecting having 2 and raising HOW MUCH ARE PARENTS WILLING TO SPEND (in rubles)?
aged 25-34 are already a baby more children one child

parents —~
fa
- -
HOW DID PARENTS CHOOSE THE COT AND THE CRIB l i 11111 i
It
48%  studied online reviews from 10 000 less than from 40 000 more
to 40 000 10 000 to 80 000 80000
35%  chose in store / \ / \ / \ ¢
15%  used friends’ recommendations & n 4%  17% 52%  82% 08% 06% 0,2%
cot crib cot crib cot crib cot

WHAT COT/CRADLE DID YOU BUY? SECOND HAND OR BRAND NEW?
10,6% trust the manufacturers - L
P v -
o

7,9%  bought because of in-store promotion 2 6% o 6%
’ ’ i s
. bought chose because SECOND PARENTS
6% used sales consultants advice the first available of pediatrician A HAND A\gﬁn:ﬁ(ﬂg:m
option advice a

BRAND

135% %%

cradle oot 1 00/°

cot

15%

cradle

) other
A ' 2%
online-store
| l. ) swmomonos ¢
retail store TOP-5 NEWBORN CRADLES
aL

AN
&
=

Ve

WHERE PARENTS BUY A COT?

M,3% 80,5%
cradle cot

34%

CHICCO
WHAT DO THE PARENTS BUY WITH A COT?
e SIMPLICITY
N @
80%  crib bumper pads LA
64%  mobile T A ELLIPSE BED
— . l < | ToF FAHAObUIAH
5%  waterproof vinyl cover I 15.7% baby changingtale
71,8% mattress 8%  organizer
45,5%  removable mattress cover 6,5%  positioner
6% i ot MOXXIA
30%  canopy o silicone rail pads S
91%  bed linen sets A VKESI
T1,4%  blanket b/ ®ES
43%  pillow \ CHICCO/BABYTON
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CATEGORY 10

CAR SEATS

A SOCIAL PORTRAIT OF PARENTS IMPORTANT FEATURES OF AN IDEAL CAR SEAT

1238 comlsted forms gy 98%  Safety

Q 71,6%  Comfort sleep
i I 68,8%  Comfort adjustment of the seat and backrest
56,8%  Quick installation in car

53,3%  Possibility of front- and rear-facing positioning

78% 92% 7% 31% 61.2% 48,5%  Comfortable adjustment of the headrest

2
parents, respodents are expecting having 2 and raising 32,8%  Wide age range

aged 25-34 already parents a bab: more children one child
¢ vP / 32,8%  Light weight

19%  Compact car seat
WHAT SAFETY FEATURES CAN BE CONSIDERED
AS THE MOST IMPORTANT WHEN CHOOSING A CAR SEAT
IMPORTANT ADDITIONAL FEATURES OF AN IDEAL CAR SEAT

80,9%  The car seat passed a strong crash test
T1,1%  Five-point seat belts 754%  Head fixation with the headrest

76,2%  Side head support 75% Breathable fabric

70% Orthopedic shape of the seat
61,9%  Safety Standart Certification ° b i

60,1%  Insert for a newborn
43,3%  Side airbags
49.3%  Soft pads

38,1%  Additional security systems @ 473%  Backestventiaton

15%  Other 45,4%  Wide spacious seat ,
44,8%  Removable cover T 5

HOW PARENTS FIGURED OUT HOW TO INSTALL THE CAR SEAT? N
43,3%  Pads for the belts

402%  Carry handle
50% 39,3%  Wind shield and sun canopy 0+
found the info B
on the internet I 16,3% »Armrests

15% Safety tablet

37%

by themselves

13%

were taught by
the sales consultant

PRICE OF THE IDEAL CAR SEAT TOP-5 CAR SEATS FOR NEWBORN

14% Summer cover

o a@ MAXI-COSI
; ?O({to A BRITAX ROMER
rom 0 o
10000 RUB 8% e CYBEX
more than 20 000 RUB ;
O, A TUTIS
7,6% 42,5%
5 s tnan from 10 000 020 000 RUB CHICCO
WHAT CAR SEAT DID YOU BUY? SECOND HAND OR BRAND NEW? TOP-5 CAR SEATS FOR CHILDREN 1 YEAR OLD +
BRAND \ BRITAX ROMER
NEW 13% GOTACARSS
/ \ / :or chllt;:rden AsT : P:EszmT CYBEX
299, year old +
6f4°/° f BEfI‘/do for newb%rns 3_40/0 MAXI-COSI
or or chilaren
newborns 1 year old + for newborns CHICCO
0,
5'2 /o HAPPY BABY

for children 1 year old +
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Ha ueMm He skogemMarT  Things that parents
DOONTENN B KPUBHC do not scrimp on
M KAK J0CTYIATHECY during the crisis and

O ATUPPOBBIX how to get through
S to ‘digital kids.
neTen?

LLooking into the
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[I9Tb JIET HA3A[ TATbSIHA BYLIKASL, BYYYH TTIABHBIM PEJIAKTOPOM
JKYPHAA «POJIbI.PY», OPTAHU30BAJIA NEPBYI0 HALIMOHAJIBHYHO

MPEMHIO «BbIBOP POAMTEMEM». TOTIA 3TO BbI/I0 IPOJUKTOBAHO
HEOBXOIMMOCTDBIO: HE CYIIECTBOBA/IO HCCNEIOBAHUM, KOTOPBIE
OTPAXA/TA Bbl NOTPEBUTENbCKUE MPEANOYTEHUA POUTENEM, UX
BO3PACT, OBbEM [10X0J0B U THOBUMbBIE MAPKU. CETOJIHS MPE-
MU0 3HAKOT 1 BbICOKO LEHAT B IPOOECCUOHATbHOM COOBILE-
CTBE. TEM UHTEPECHEE BbI/I0 HAIIEH PEIAKIIHU IIOTOBOPUTD
C FOMUER BYYEHKO, PYKOBOIMTENEM HATPABNIEHUS UCCIIE-
NOBAHUS JETCKUX PbIHKOB KOMIAHUY IPSOS COMCON. MbI
Y3HAITH, KAKME UCCNEJOBAHUSA CEFOIHA 3AKA3bIBAKOT
KPYMHEAIIEA B MUPE AHATUTHYECKON KOMIAHUM U KAK

3TY HHOOPMALUIO UCTIONb3YIOT MPOU3BOOUTEIH.

TATDBAHA: 4 gonopinaHo 3Hax0, Ka-
Kasi KO/ISICKA, KPOBATKa, CTY/IBIMK, OYThI-
JIOUKA SIBIAITCS CAMBIMIL TIOOMMBIMIL Y
HAIIVX POJMTeNIeIt, IOTOMY 4TO YK O4eHb
APKUMI TIOTTYYAIOTCST Pe3y/IbTaThl Ha-
VX UCCIETOBAHMIL, OYeHb YETKO BUIHBI
terpenyyt. Ho BbI HAMHOTO IIy6ke 10-
Tpy)XaeTech B POIUTEIbCKYIO AYAUTOPUIO.
BaM Ba>kHO He TONBKO YTO OHM ITOKyIIa-
10T, HO 11 TI0YEMY HIOKYIIAIOT, KTO fiefiaeT
BbIOOp. JJaBaiiTe HAYHEM C paccKasa o Ba-
IIMX VICCTIETOBAHMSAX /IS TOTO, YTOOBI MbI
TIOTOM IIOTOBOPIU/IN 00 UX UTOTaX.

[OJIVIA: [IBa HAIIMX OCHOBHBIX IPO-
€KTa — 3TO ONPOC MaM C IeTbMM 10 4 J1eT
u onpoc «HoBoe moKoneHme», Ijie Mbl
TOBOPMM € CaMUMU JieTbMM OT 4 1o 15
net. O6a nccnegoBaHs IPOXOAAT YoKe Ha
npotshKkeHnu 20 JIeT, ¥ MBI CYUTAEM, 9TO
Ba)KHO CIIPAILNBATD He TOJIbKO O TOM, 4TO
MOKYIIAIOT, HOTPEO/IIOT IPMO cefdac —
9TO IIPUMEPHO Y€TBEPTh AHKET HAILNX JC-
CIeOBaHMIA, @ BXKHO CIIPALIMBATD O I10-
TPeOHOCTAX, OXXIAAHNUIX, CTUTIE XXI3HIL,
0 JasHMAX MaMBbl 1 peOeHKa, Tora Mbl
CMO>XeM IIOHATD, KaK Pa3BMBaeTCA JieT-
CTBO I KaK Pa3BMBaeTCs PORUTENLCTBO,
paspaboTarb HOBBIE IPOAYKTBL, KOTOPbIE
6ynyT 607IbIIe OTBEYATH OXKIFAHUSM II0-
KymaTerieif, oTpeOuteneit.

TATBAHA: Bsl umeete B BUAY, 4T0
Ppe3yIIbTaThI BbI JOHOCHTE YXKe [0 IPOU3-
BOZjUTeNIelt, 10 JUCTPUOBIOTOPOB AETCKIX
TOBApOB, I OHII IBUTAIOTCA B 9TY CTOPOHY?

IOJIVIA: BesycnoBHo 310 Tak. Vccre-
JIOBaHMA JIE/IAIOTCA Ha CPeICTBA Halllel
KOMIIaHUL, M KOHEYHO, eCTb O0/IbIIoe KO-
NMYECTBO KOMIIAHMIA-OJIICYMKOB, KO-
TOpBIE PETYLAPHO TIOYYAIOT PE3y/TbTaThl

MCCNIelOBAHNIT U MCTIONB3YIOT UX /A pas-
paboTKI HOBOII IPOAYKIMIL I /IS 0611e-
HILSA C ayAUTOPUEN, IOTOMY 4TO CETORHSA
MeHseTCsA caM popMaT KOMMYHUKALIUIL C
IeTbMIL.

MbI He 3ps YaCTO TOBOPUM O IIOKOJIE-
Huut «1{i(POBBIX» [eTel, K HUM IIPUHS-
TO OTHOCUTD fleTell, POAMBIINXCA TOCTIe
2004 ropa. Y HUX MOMTHOCTBIO M3MEHUICS
croco6 KoMMyHMKary ¢ MupoM. Yro
JUIs1 Hac SIBISIETCS GYAYIIMM — TOTI0CO-
BOE, )KeCTOBOE YITpaB/eHNe, CIUAHIE
BJPTYa/IbHOI 1 0OBIYHOIT peabHOCTHL,
TeONO3UI[OHNPOBaHIE, CMAPTHOH KaK
OCHOBHOJ 9KpaH — I HUX 3TO efVH-
CTBEHHOE BO3MOXKHOe HacTosIee. Vl oHn
001a0TCA CYMBOTAMIL, 06pasam, IiCh-
MEHHDbIIT TEKCT OT PYKI IIPAKTIUYECKHU OT-
MUpaeT, BOCHPYATIE INCBMEHHOTO TeK-
CTa yCIOXKHAETCH, 3TO 3HAYNUT, YTO JaxKe
Ha YpOBHe IOHeCEeHN IO fieTeil Kakoro-To
CO001IIeHNs OPEH/IBI YKe JOTDKHbI 3TO
yanTbBaTh. OHN JOIDKHBI YYUTHIBATD 1
KaHa/Ibl KOMMYHMKALUIL, Y TOT CIIOCO0
MBIIITEHN ], KOTOPBII y)Ke XapaKTepeH
U1 HOBBIX fieTelt. MOXKHO CKa3aTh, 4YTO
1ndpoBble AeTH BOCIPUHIMAIOT MUP KaK
00/1aK0 TUIIEPCCHITOK, OHM C POXKEHUA
TIOTPY>KeHbI B OTPOMHBIIT 06beM 1HPOp-
MLy, ¥ OHU He CYMUTAIOT HY>KHBIM CO-
CpefoTOUMBAaTLCA Ha 9eM-TO OfHOM. I1o
COBPeMEHHbIM JIaHHBIM, IIepUOJ; KOHIIeH-
Tpamuu fieTeil COCTaBIAeT 8 CEKYH]] Ha
KaKOM-TO O[HOM BOIIPOCe, fJa/IbIlle OHN
HepeKTIYAITCA Ha YTO-TO IPYTOE, MX
BHIMaHMe yfiep>KaThb KpaiiHe CI0XHO, CO-
XPaHUTb €T0 MPAKTUYECKN HEBO3MOXKHO.

TATDBAHA: Tem cnoxHee 3ajiaya o-
HeCTH [10 feTeil MHPOPMALIIO, TOTOMY
YTO 3TH 8 CEKYHJ|, KOTOpPbIe OHU MOTYT
YIETNTD, 1€ HAJIO 3aBOEBATD.
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Two main projects for us are: interviewing
moms with children under 4 years old and a
questionnaire ‘New Generation’in which we
interview children from 4 to 15 years old. Both
these studies have lasted for more than 20
years and we believe that it's important not
only to ask what people buy at the moment -
it makes up only a quarter of our questionaries,
but it is equally important to ask about peo-
ple’s needs, expectations, lifestyles, hopes of
mothers and children. Only then we'll be able
to understand how childhood and parenthood
is evolving, and develop new products that will
meet customers’ needs.

One of the current topics for discussion are
so called ‘digital’ kids, meaning children born
after 2004. These children have a complete-
ly changed way of communication with the
world. Some things that we define as future,
like, voice and gesture control, merging of
physical and virtual reality, geo-tagging, smart-
phone as the main screen - they see as the
only possible present. They communicate with
the help of symbols, images, handwritten text
is almost a thing of the past, understanding of
a written text becomes more difficult. It means
that brands must take it into account when
trying to get some information across to chil-
dren. They also need to take into consideration
the media of communication and the new way
of thinking which is characteristic of modern
children. We can say that digital children see
the world as a cloud of hyperlinks, they are
plunged into the ocean of information from
their birth and they don't find it necessary to
concentrate on one thing at a time. Current
studies claim that a period of concentration
on one matter for modern children is only 8
seconds, after that they turn to something dif-
ferent. It's very difficult to hold their attention,
and becomes nearly impossible to maintain it.

thas®



IO/IVISL: Bee Gomblite pexiaMbl He JOCTH-
raeT NOTpebUTeNs, OHa IPOCTO MCYE3AeT,
IponajiaeT B MHGOPMALMOHHOM IIPOCTPAH-
CTBE, He MOXXET IIPOGIUTHCS CKBO3b MHPOP-
MAaIMOHHbII 9KBATOP.

TATBSHA: 3HaunT, HomKHa OBITH IOKO-
Bas peKIaMa, K/IMIOBas, IOCKOTIbKY MBI I0-
HIMaeM, YTO Y HUX y)Ke KITUII0OBOe CO3HAHIe,
OHa JJO/DKHA OBITD B TeX 3HAKAX, K KOTOPBIM
OHI TIPUBBIKIIIL.

FOTVISL: 910 Tak. OHa [o/KHA OBITH
0ueHb ApKoI1. OYeHb XOPOIIO TOMOTaeT Ha-
NI4Me APKOTO Tepos, KOTOPLIIT BHOCHT CO-
60i1 9MOIIMOHATBHOCTD. Pex/amMa TomkHa
OBITH He IMICbMEHHOIA, a IOCTPOEHHOI! Ha
9MOJIXKI1, MEMaX, CMMBOJIAX, TO €CTh Ha Te€X
BJ3Ya/IbHBIX 3HAKAX, K KOTOPbIM IeTH IpH-
BBIKJ/II, HO elllé OYeHb Ba)KHBIN MOMEHT —

9TOOBI OHA MpaBUIbHO 06pamaHaCb K IE€TAM.

Y mereit ceftyac OMH 13 6a30BBIX 3aIPO-
COB - 3TO 3aIIPOC Ha IIePCOHAMN3ALINIO0, HA
IpUHATHE VX YHUKaNbHOCTI. OHU He X0-
TAT OBITD €III€ OfHMM U3 THICAYN, OfHIM 13
MIJIIMOHA TeX, C KeM paboTaeT 3TOT OpeH .
CoBpeMeHHbIe ETH XOTAT, YT00BI UX HIPH-
BJIEKA/TH HE TONBKO KaK MOTPeOUTENIeNt, HO
KaK TBOPIIOB, COYYacTHMKOB. OHM OYeHb
aKTUBHbI B CO3[JaHNU TIO/Tb30BATENBCKOIO
KOHTEHTA I T0BEPSIIOT HO7IbIle BCEro KOH-
TEHTY, KOTOPBIE CO3[AI0T O710repbl, KOTO-
pBle CO3IAI0T IPYTHE AeTH, X POBECHNKIL.

OHI TepechITaT KOHTEHT, 00MEHMBAIOTCS
Mexy coboit. Bpenpam crout Boo6uie mepe-
JITY OT NPAMOIA, TPaJANIMOHHON KOMMYHU-
Kal[uy — y Hac eCTb peK/aMa ¥ Mbl BaM e€
coob1aeM — K My/IbTUKAHAIbHO, Pa3HOO-
6pa3sHoit 1nbPOBOIT AKTHBHOCTI, KOTOPas
MTO3BOJISIET BOB/IEKATD JIETeN I Ie/IaTh MX He
TOJIBKO 3PUTE/LAMI, HO 1 aMbaccaiopamu,
agBokaramu 6penpa. To ecTb, PUBIEKATb UX
1 K pa3paboTKe — TOTZja MbI MOKEM TapaHTH-
poBars, 4To OH 6Oyzet ux mobumsiM. [Ipocto
yrajiaTb B3pOC/IOMY OY€Hb CIOXKHO, I€TCTBO
MeH:eTCs MTHOBEHHO. MbI IPOBOAIUM Ha-
MM MCCIEiOBAHNA 2 pas3a B TOJ, M KaXKABII
a3 MBI IIOZTy9aeM Pe3yIbTaThl, KOTOPbIE HAC
olIapamyBaoT. MeHAWTCA BKYCHI ieTell B
OTHOLIEHNH MY3BIKIL, 670TepOB, KYMIUPOB,
TIepCOHAXET, HUIHMOB.

KpymHbie IpousBofyTeNy mpocTo He
JCIEBAIOT — AETCTBO MEHAETCA TaK OBICTPO,
4TO TPEHJ yTaflaTb HEBO3MOXKHO. Ec/u MbI
IIOCMOTPYM Ha CaMble KPYITHbIe OpeHyibI —
LEGO, Kidzania - T0 yBuaum, 410 311 IpO-
€KTbl BHOCAT OTpeJie/IeHHYI0 IePCOHAMN3a-
10, YTo6BI pe6eHOK YyBCTBOBAL, YTO OH
caM MOXXeT BIIMATD Ha 3TOT IIPOAYKT, Ha To,
KakuM OyfieT cepBuc, KaKkoit OygeT urpyu-
Ka. Ecnu pe6eHOK MOXKeT 9TOT KOHCTPYKTOP
TIepeco3fiaTh, MOXKET U3 HEro CO3[jaTh 4TO-TO
HOBOE, Y Hero ecTb 00/IbII0e IPOCTPAHCTBO
IULS TOTO, YTOOBI BIIOXKUTD YaCTUUKY ceb I
Ha 3TOJ1 OCHOBE YTO-TO €lIlé COOOLINTD MI-
py. CoBpeMeHHBIM JeTAM BaXHO OBITH BCe

AINPPOBBIZ ACTV BOCIIPUHUMCIOT MUP KAK
OOAQKO TUMEPCCHIAOK, OHK C POXACHMS NOMOYXEHDI B

OfPOMHbIM 0ObEM MHOOPMALN, U OHW HE CUMATAIOT
HYXHbIM COCPZAOTOYMBATLCY HO YCM™ TO OAHOM,
KOHUZHTPMPOBATHCY HA YEM~TO OAHOM.

Hhase
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“...DIGITAL CHILDREN SEE THE WORLD
AS A CLOUD OF HYPERLINKS, THEY ARE
PLUNGED INTO THE OCEAN OF INFORMA-
TION FROM THEIR BIRTH AND THEY DON'T
SEE THAT IT'S NECESSARY TO CONCEN-
TRATE ON ONE THING AT A TIME'

Since 2017 we see a decline in birth-
rate and Rosstat estimates this decline
will last for a mid-length period. It gives
us two consequences - the first one is
that every child will be more precious
for a parent, they will be listened to
more attentively.

The second one is that manufactur-
ers will have to change focus from the
earliest segment of newborns, which
used to be the most profitable, to the
next segment of 5-8 years old. In other
words, a producer must understand
what is the most fruitful market.

Apart from that, purchasing power is
declining, and the Ministry of Economy
are in no hurry to reassure us. That's why
manufacturers must consider the wor-
thiness of their product, how important
it is, and balance it with an affordable
price. A producer must clearly under-
stand if their product is affordable for
parents. There are no segments where
parents are nor trying to cut costs, the
only one that has been left out is the
segment of education and products for
education. Russian mothers are different
from the ones in the rest of the world in
the percentage of those with a univer-
sity degree - 71% in million-plus cities.
So for them child education and devel-
opment is a number one priority, they
are not ready to scrimp on it. This is the
safest category. All the other categories,
especially toys, are subject to rigorous
cost-cutting.

Mothers started to perceive LEGO
as educational products, not as toys,
thus it has moved to the segment which
isimmune to economy. There are LE-
GO-classes inside and outside schools.
Profession towns are flourishing: moth-
ers believe that it's great when kids can
develop through play and every fifth
child in million-plus cities attend profes-
sion towns - Kidburg, Kidzania - all such
services are rapidly moving forward. At
the beginning there was a leap of popu-
larity - from 0 to every 5th child, now it



BpeMsI IOfIK/TI0OYEHHBIM K MH(OPMAI[1OHHO-
My IIPOCTPAHCTBY U He IPOCTO HONYYaTh, a
eIll€ YTO-TO BHEPATD B HETO, CO3/IaBast CBOII
KOHTEHT.

TATbAHA: Ha yto nponsBoauTenm ceii-
Yac 0coOeHHO 00pAIIAl0T BHUMAHME, YTO
IUIA HUX BXHO? VIM BaXKHO, KaKyIo LieHo-
BYI0 KaTerOpUI0 BEIOMpaoT popurenu? VM
BA)KHO, KaKue QYHKIMI JOIDKHBI OBITD Y TON
TIPOAYKINI, KOTOPYIO OHM BhIIycKatoT? Ha
YTO Ceif4ac XOTAT aKLIeHTHPOBATbCSA IIPON3-
BOJUTENN?

IOJIVA: C 2017 mapiaeT poskaeMocTh 1
Poccrar npornosupyer Ha cpefHeCpOYHbII
Hepyop ajieHNe poxgaeMocTt. V3 aToro
CIIERyeT, YTO KaXblil pebeHOK popuTeno 0y-
fieT boree LieHHBIM, ero OYyT CTyIIaTh BCe
60/Tee BHUMATENBHO.

OT caMoro paHHero cerMeHTa HOBOPOX-
JiCHHOT0, KOTOPBIIT OBl CAMBIM LI€HHBIM,
CaMbIM 307IOTHIM /ISl TTPOU3BONUTENA, POKYC
CMellaeTCs MPUMEPHO B 5-8 JIeT, B ClIefyIo-
Vi1 BO3PACTHOI CETMEHT.

Kpome Toro, mokymnarenbckas croco6-
HOCTb CHIKAETCS, II03TOMY IPOU3BOJUTENIO
HY)KHO OYeHb CH/IbHO B3BECUTD IIOKYIATeNb-
CKYIO IIeHHOCTb CBOETO IIPORYKTa, COanaHcu-
poBarth e€ ¢ focTynHol LeHoit. [Ipoussoan-
TeII0 HaJio IOHNMATB, OYET /M B IPYHIIMIIE
€ro MpOAYKT JOCTYIEeH A popuTeneri. He
OCTaoCh CETMEHTOB, I7ie ObI POAUTEN He
9KOHOMMIIN, OFIYH €IUHCTBEHHDIIT MOXKEM
OTMETHTb — 00pasoBaHMe, TOBAPHI 1A 06-
pasoBaHus. Poccuiickue MaMbl OT/INYAIOTC
OT BCETO MUPA TeM, YTO OYEHD BBICOKA JJ07IA
MaM ¢ BBICIINM 00OpasoBaHueM - 71% B ro-
poOiax MIIMOHHNUKAX. VI /1 MaMbl 06paso-
BaHIe 1 Pa3BUTUE pebeHKa — 3TO LIEHHOCTD
HOMeEP OfI¥H, ¥ Ha 9TOM MaMbl He TOTOBbI
sKkoHoMNTb. Camas 3aliyieHHasA KaTeropys.
Ha Bcex ocTa/nbHBIX KaTeropusx, 0Co6eHHO
Ha UTPYIIKAX, MAMBI CTA/IM 3KOHOMMUTD.

TATBAHA: A ecnut oHu pasBuBaromye?

FOJTVISL: StoT mopcermenT Ha obeM ¢o-
He YyYBCTBYeT cebsl /Iydllle OCTa/IbHbIX, I10-
ToMmy 4To, K mpuMepy, LEGO cMornu ot
B TO/I0BE MaM U3 KaTeropyy UTPYIIKH B Ka-
TEropiio 06pasoBaTebHbIX TOBAPOB, IIPOCTO
IepeMeCTUTHCA B 3AIVILEHHBIN CETMEHT.
B 1m1kosax ecTb 71ero-KpyskKKi, BHE IIKOJIBI
KPY)KKJ JIETO-KOHCTpyupoBaHus. PassuBa-
0TCsI TOpOfia poeccuit: MaMa CIUTALT, YTO
3TO 0YEeHb XOPOILIO, KOIla MOKHO B popMare
pasBiiedeHnit pa3BuBarh pebeHKa 1 KaXXblil
5-if pe6eHOK B FOPOJIaX-MIU/UTMOHMKAX XOfIUT
B ropoza npodeccuit - Kupbypr, Kupsauus.
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TATDAHA: Bbl, HaBepHOe, IpOBOANUTE
VICCTIEMIOBAHNA, HACKOJIBKO OHM eIl TOTIb3Y-
0TCA HOMY/LIPHOCTDIO?

FO/TVIA: Buavasie 310 ObIL, KOHEYHO,
CTpEeMUTENbHbIIT POCT, pasBuTHe 6110 OT 0
K KOKIOMY ILITOMY PebeHKY, ceitdac 1o co-
XPaHWIOCh Ha OIpPE/ie/IeHHOM YPOBHE, CTa-
OM/IM3MpPOBANIOCh. TaKoro GYpHOTo OTKPBITHSA
HOBBIX TOYEK Y’Ke HeT, HO CBOIO HUIITY OHI
3aHSINL. B I1€/10M MOXKHO CKa3aTh, YTO HUIIA
9IBIOTENIMEHT BCE PABHO Pa3BUBAETCA OYEHD
OypHO. Ec/i MBI TOCMOTPYM Ha MY/IBTHKI,
KOTOPbI€ BBIXOJVIIN 32 TIOCTIEAHMIT TOfI, TO
YBUIUM, 4TO OOTIBLIMHCTBO 13 HUX HECET B
cebe 06pa3oBaTeNbHBI KOHTEHT, TOTOMY UTO
3TO yCTpamBaeT feTeil. VM 910 HpaBUTCA Kak
MYJIbTUK, ¥ 9TO YCTPAMBAET POMUTENEIt, IOTO-
MY 4TO OHV BUJISIT, YTO Pe6EHOK TaKyM 0Opa-
30M pasBUBaeTcs, 00pa3oBbiBaeTcs. MOXHO
CKa3aTb, YTO CII0CO0 6OPBOBI ¢ HepeXIIMBBIM
PORUTENIEM — 3TO PasBUTHE SIbIOTEIIMEHT':
PpasBMBAOIIVe UTPYLIKY, Pa3BUBAIOLINE
MY/IbTUIbMbIL, KOHTEHT, TOPOfA Ipodeccuit.
KoHeuHo, MbI TOBOPJM [IPOVBBOJUTENIAM, UTO
Y celfyac, ¥ B O/VDKaiiIIVe HeCKOJIBKO JIeT, IM
TPEACTOUT UMETD JIETO C GePEXIIMBBIM, TIec-
CUMMCTUYHBIM TIOKYIIaTeNIeM-POJUTENEM.

IOJINIA: Ceropns mis feTeil He CyLIeCTBY-
€T Mypa 63 To/I0COBBIX IIOMOLIHIKOB, 6e3
cMaptoHa, 6e3 MHTepHeTa. ITO eANHCTBEH-
Had peajlbHOCTD, KOTOPYIo OHY 3HatoT. Kora
PONUTENN IBITAITCA STUM KaK- TO yIIPaB-
JIATD, OHJ He 0YeHb IIOHNMMAIOT, YTO OHH Jle-
JIAI0T, TIOTOMY YTO 3TO KaK JIA HAC IpeficTa-
BUTb MU 4epPHO-6€7I0r0 KIHO.

TATBAHA: Ho ¢ 31M Hazo Kak-1o 60-
POTbCA, IIOTOMY YTO €C/IM He HAYYUThCA 9TO
NPaBU/IbHO UCIIONb30BATh, TO MbI BCE IIPH-
JieM B MUP BUPTYaJIbHbIL, Ludposoit. Torma
THOJTYYMUTCA, 9TO BCE, YTO HAXOLUTCA BHYTPU
Tene)oHa — 5TO PeanbHOCT, @ BCE 4TO BO-
KPYT, IIOKa MBI €10 OTIOXKI/IN, 9TO KaKOW-TO
CIOppeanusM.

IOJIVIA: IPSOS npurnaniaeT Hefponcuxo-
JIOTOB, TIPOBOZIUT OTIpefie/ieHHBIE MICCTIe0Ba-
HIA. YoKe CYIIecTBYeT IpeficTaBIeHNe, 4TO
00pPOTHCSA € ITUM TO3IHO, 4TO /I feTell, Kak
¥ /It B3POCTIBIX CMApTOH yoKe CTal Ipo-
JIOJDKEHMEM PYKM, MOSTa, M CaMblii I/TaBHbII
CTpax COBPEMEHHOTO YeIOBEKa - 3a0bITh Te-
nedoH. To ecTb, MBI yKe «TaM», M Hafi0, CKO-
pee, He 6OPOTHCSL, @ IPUHATD M HAYIUTHCSA
JKITD B HOBOIT peasibHOCTH Ge3omacHo. M

\90viomedimenm - amo o6yuenue 6 popmame pas-
eneuenutl (om anen. education - o6pasosanie,
entertainment - paseneuexue).
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remains on a certain level, it has settled
down. New centers aren't opening that
often, but they have filled the niche.

On the whole we can say that still
the niche of edutatement is developing
rapidly. If we look at cartoons that came
out this year, we'll see that 4 of 5 which
target young children have some educa-
tional content, because they are happy
with it. They like such cartoons and it’s
OK with their parents, because they see
that their kids are educated this way. We
can say that the way of fighting thrifty
parents is development of edutatement
and everything that can be referred to
as such: educational toys, educational
cartoons, content, profession towns.

Of course we tell producers thatin a
couple of nearest years they should be
prepared to deal with frugal and pessi-
mistic customers.

Nowadays children can'timagine
their lives without voice-activated assis-
tants, without smartphones, without the
Internet. This is the only reality that they
know. When parents try to intervene they
don't always know what they're doing.
It's the same for us as the world of black
and white movies, we just don't know
what it is, it's something unthinkable.
Both for children and parents smart-
phones have become extensions of their
hands and brains, and the main fear of a
modern person is to leave their phone.
That is to say, we are already there and
we must accept it and learn how to live
there safely rather than fight it. [ ]
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B cooTBeTCTBUM C HOBBIMU

PeKOMEH/ALVSAMI, U3[JaHHBI-
My BceMupHOIT opranusanyiei
3mpaBooxparenns (BO3), netn
B BO3PACTe JIO ILATH JIET JOTDK-
HBI TPAaTUTb MeHbIIIe BPEeMeHI,
CUJA 32 9KpaHAMIU T'/KETOB,
YTOODI JIyYllle CIaTh U IMETb
607bI1Ie BpEMEH [I/IsT AKTIB-
HOV UTpblL. Ipyrma sKkcrepToB
BO3 paspabotana HOBbIE py-
KOBOJIAIINE TIPUHIIAIIBI TI0
usidecKolt akTHBHOCTH, T10-
BEJICHUIO B COCTOSIHMY TIOKOSI

I CHY I IeTeil B BO3pacTe 10
5 net. OHM OLIeHM/IV BIUSHIE
Ha MaJICHbKVIX JieTell BpeMeHI,
IIPOBEfIEHHOTO 3a CMAPTQOHA-
mut. OHI TaKKe PaccCMOTpen
JIaHHbIE O IPeNMYIeCTBAX I10-
BBIIIEHNS YPOBHS aKTUBHOCTHL.

thas®
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Hesblnonuenne Tekymmx
peKoMeHmammit o ¢pusnde-
CKOJI aKTUBHOCTY SAB/IIETCA
IpUYIHOI 60Iee 5 MUITIOHOB
cMepTell BO BCeM MIPE KaXx-
JIblil TOJl BO BCEX BO3PACTHBIX
rpynmnax. B Hactosuiee BpemA
6onee 23% B3pocmbix 1 80%
THOfIPOCTKOB HELOCTATOYHO
¢busnueckn akrusHeL. Ecn
3mopoBast Qu3MdIecKas aKTyB-
HOCTD ¥ IPUBBIYKM KO CHY
YCTaHAB/IMBAKOTCA B PAHHEM
BO3pacTe, 9T0 OMoraeT pop-
MUPOBATh 3J0POBbIE IIPUBbIY-
KI I B TIOfPOCTKOBOM BO3pac-
Te, ¥ BO B3POCIION JKU3HIL.

According to new recommendations of World Health Organization
(WHO) children under 5 years old should spent less time on gadgets,
sleep more and have more time for active games. WHO expert group has
developed new guidelines on physical activity, behaviour during rest, and
sleep for children under 5 years old. They also estimated the influence of
smartphones on little children. Among other things they considered data
regarding the level of activity.

Neglect of current recommendations on physical activity causes more
than 5 million deaths around the world every year in all age groups. Pres-
ently more than 23% of adults and 80% of teenagers don't maintain phys-
ical activity on a sufficient level. If people acquire such habits as healthy
physical activity and good night'’s sleep in their early childhood it helps to
form good habits in their teenage years as well as in adult life.

To sum up, according to these recommendations, newborns (under 12
months) mustn't be exposed to any screens. Gadgets should neither be
introduced to children of 12 months old. At 2 years old children shouldn’t
spend more than an hour a day with a tablet or any other gadget. For
children between 2 and 4 years old screen time shouldn't last more than
2 hours a day.

So there is the question: how often do parents ask for recommenda-
tions on how to manage time that their child spends in front of a comput-
er/tablet/smartphone? Do you recommend keeping screen time within
strict limits or do you propose a more flexible solution?

L

«MT10 HaM A~
CTBUTZABHO HYXHO.
TAK 2TO BEOHYTH
ACTIM UTDY», = 1O~
BOPUT AOKTOP
Juana Willumsen,
koopanHaTop BOJ
No NPOBACMAOM
AQTCKOTO OXMpe~
HU1Y U PUBMYECKOM
akTreHOCTN. «Peub
MACT O MEPEXOAR
OT CUAJUETO BPE™
MCHW K UTDOBOMY.,
a TAKXe, HOPMa~
AV3OLMM CHO».

Urak, ucxops u3 aTux pe-
KOMeHaLuit, MiafieHIsl (1o 1
TOfia) He JO/DKHBI JOIYCKATh-
Cs HU K KaKVIM 3KpaHaM, fie-
TAM B Bo3pacTe 1 rofia rajpke-
ThbI TAKKe He peKOMEH/[OBAHBbL.
B 2 ropa Bpems B3anmopeni-
CTBUA C TTAHIIETOM ¥ TIOOBIM
LPYTHUM FaJPKeTOM He JOMKHO
IIPEeBbILIATD Yaca B JIeHb, C 2
10 4 1IeT formyckaercs obuee
Bpewmst He 6oree 2 4acoB B
CYTKIL
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SAMHUIINHOBA PABUAT CANAXUIIHHOBHA,
[IENUATP, KAHIUIAT MENUIUHCKUX HAYK,

[TIABHbIii BPAY CETH ETCKHX XusHb Toe6yeT AbMxe-
MEOUIUHCKUX LIEHTPOB «[IMHACTUI»: HUS» - TOBOPUAU APEBHUE
p roekn, 1 AadXe 4Yepes Tbl™
Ha CaMOM [iej1€, 00/Ib1IE O Bpe;{e TaJI’KETOB TOBOPHT IETCKIE 9H]10- fr
KPI/IHOHOFM n HeBpOHOTT/I, Od)TaTIbMOHOFI/I JKe yTBep)KI[aIOT, YTO C 11031~ CﬂqM Az”T CO_/\H L"z' BO3Ayx
LI IOKA3TEbHOTO IO[IXOA OCHOBHYIO PO/Ib B HAPYILIEHNI 3PEHIS ¥ N BOAQ NOTTMPEXHEMY
/:[eTeﬁ[ I/IrpaeT HaCnegCTBEHHOCTD. /\yqu_”/]e Apysbg pOCTyLuzro
| | TO €CTb, €C/I1 MaMa U I1aIia HOCAT O4YKM, TO, KOHEYHO, I'aJI>K€ThI Y Ma- MG/\bILI.IG»
JIBIIIIA MOXHO 0T06paTb COBCEM - HO HACJIEACTBEHHOCTb HI/IKY,I:[a HE
AEHETCA. e
[ | B TO Xe BpeMﬂ, HOJI'{epKI/IBaeTCH Ba>XXHOCTb I[HCBHBIX HpOrynOK -
HP]/I €CTECTBEHHOM OCBELICHIUMN, YacTOM CMeHe CI)OKYCMPOBKI/I - CMO- 'Life |S movementJ' as Onclent
TPI/IM Ban1b, IOTOM B6HM3]/I - MbI MopraeM, I/1a3 yBIIa)KH}IETC}I, qTo Greeks US@d to SGU, Ond even
II0O3BOJIACT M36e)KaTb CI/IHI[pOMa ((CYXOFO Tmasa». Gpter thOUSOndS OF QQOI‘S 'Sun. O|r
[ | CI/IHI/HH/[ CBET SKpaHa I[I/ICHTICH TAaK>X€ MOXXET BbI3bIBAaTh HOBPC)KHCHI/IC Gnd ther‘ are Still a ChildJS b@St

CETYATKU, U OE€TU 31€CH 6onee YA3BUMBI, Y€M B3POCIIBIE.

B Ecmm xe TOBOPUTD O BpEAi€ Ta/IPKETOB B 11€/I0M, TO A/IUTETPHOE 3a-
CTbIBAHNIE B OJIHOP‘[ 1103€, 9aCTO€ METIbKAHNE APKUX KapTNHOK BbI3bI-
BAIOT M3INIIHION CTUMYIALNIO HepBHOI‘/'[ CUCTEMBI, IeTU HAYNHAIOT
JICIIDITBIBATD IIPMBA3AHHOCTD C TAJKETY, U IIOIIbITKA 0T06paTb nx

friends

BbI3bIBAET arpeCCUIO0 Y MaJIblIlIa.

ZAINIDDINOVA RABIIAT SAKHIDDINQVNA,
PEDIATRITIAN, DOCTOR OF MEDICINE,
HEAD DOCTOR OF CHILD MEDICAL CENTER
NETWORK ‘DINASTIIA:

To tell the truth, endocrinologists
and neurologists are more concerned
with negative effects of gadgets, while
ophthalmologists claim that based on
the evidence-based approach genetic
background has more influence on vi-
sion disorders in children.

B In other words, if parents wear
glasses, you can deprive a child of
gadgets altogether, but it won't
change anything.

B At the same time, the importance
of day walks mustn't be underesti-
mated. Outdoor lighting, frequent
change of focus - looking closer and
farther — we blink, our eyes moisten
and it helps to avoid Dry eye syn-
drome.

B Blue screen light can cause retina
damage, and children are more sus-
ceptible to than adults.

B If we talk about overall harmful
effect of gadgets, continuous im-
mobility, frequent flashes of bright
pictures cause excessive nervous
system stimulation. Children start to
develop addiction to a gadget and
an attempt to take it away from a
child causes aggression.

" thaes©
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IN JUNE 2019, THE
INDEPENDENT NON-
COMMERCIAL ORGANIZATION
‘ROSKACHESTVO' CONDUCTED
A LARGE-SCALE STUDY OF THE
MARKET OF EDUCATIONAL
MOBILE APPLICATIONS FOR
CHILDREN. THIS IS THE
‘EDUTAINMENT MARKET WE
HAVE ALREADY MENTIONED -
IN OTHER WORDS, LEARNING
THROUGH ENTERTAINMENT.
OUR COLLEAGUES RATED

THE 16 MOST POPULAR
EDUCATIONAL GAMES FOR
10S AND ANDROID, WITH
WHICH PRE-SCHOOLERS CAN
LEARN TO READ. FOR THE
MAIN EVALUATION CRITERION,
SAFETY WAS CHOSEN. HERE
WE PRESENT OTHER CRITERIA
ON WHICH THE STUDY WAS
BASED, AS WELL AS THE
RESULTS OF THE ASSESSMENT.
FULL INFORMATION CAN BE
FOUND ON THE WEBSITE OF
‘ROSKACHESTVO:
WWW.RSKRF.RU.
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Pazprpaonme
MOOMIBbHBIC
IOWIOXKEHVI9TO

€30IIACHO?

B UIOHE 2019 rogA AHO «POCKAYECTBO» IPOBE/NIO MACIITAEHOE UCCIIE[I0BA-
HUE PbIHKA PA3BUBAIOIIUX MOBUIbHbIX TPUTOXEHUMM 11 IETEM. 3TO U ECTb
YIKE YIOMSAHYTbIA HAMU PbIHOK 3[IbIOTEAHMEHTA - HHAYE TOBOPS, OBYYEHUSA
YEPE3 PA3B/IEYEHUE. KO/IETY OLEHU/IH 16 CAMBIX [IOMYNSAPHBIX PA3BUBALO-
IIUX UTP-MPOTPAMM HA I0S 1 ANDROID, C IOMOLLbI KOTOPBIX JOLIKO/TbHUKH
MOTYT HAYYUTbCS YUTATD. 3A OCHOBHOM KPUTEPHI OLIEHKHU BbIIA BbIEPAHA
BE30MACHOCTb. 30ECb MbI TPUBOJNM MPOYUE KPUTEPUU, HA KOTOPBIE OIUPA-
ETCS UCCNELOBAHUE, A TAKXKE PE3Y/BTATDI OLEHKH. [I0/IHY0 HHOOPMALUIO
MOXHO HAMTH HA CAATE AHO «POCKAYECTBO» WWW.RSKRF.RU.
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For the research the Center for Digital Expertise of
‘Roskachestvo’ has selected 16 of the most popular edu-
cational games-programs for tablets made for iOS and
Android platforms. These games are designed to teach
preschool children to read. The tests were carried out ac-
cording to 11 criteria, most of which are related to safety.

Here are 11 criteria by which the study was con-
ducted:

1. Promotional materials. Experts looked at the availa-
bility of advertising banners and the ability to switch
them off.

2. Instructions for using the product. It was evaluated
which of the studied applications have instructions
for use.

3. Information about the training methodology used.
The application should indicate what methodology is
used to teach reading. For example, Doman, Zaitsev,
Montessori.

4. Imposing in-app purchases. Experts checked, if the
built-in purchases involved only additional lessons,
and not their accelerated or facilitated walkthrough
(for example, tips how to pass another stage) or im-
provement of characters.

A spoiler: all the applications are fine in regards to this
criterion.

5. Request for only the necessary permissions. A chil-
dren’s game application should not request access to
device’s files, a microphone, and a camera. All the
studied applications also meet this criterion.

6. Parental control. An application may have advanced
functionality, but access to it (settings, statistics)
should be carried out using a special code that is en-
tered by an adult. This feature was implemented in
only two applications.

7. Request for personal data. The application should
not request any personal data of the child. Among
the investigated applications, none of them requests
personal data in an amount that allows you to iden-
tify the user. The application ‘Chitaniya’ [russian for
‘readings’] asks the child to indicate his/her name, all
other applications do not ask for anything at all.

8. The presence of malware. Experts checked applica-
tions for viruses.

9. Security of application data transfer. Any content
(pictures, videos, texts, etc.) must be transmitted in
an encrypted form.

10. Security of the transfer and storage of personal da-
ta. If the application requests personal data, then it
must be stored on the device and transmitted in an
encrypted form.

11. Legal documentation. It was evaluated whether there
was a privacy policy and whether a link to it was
placed in the application.

Bad-quality and unsafe applications were not iden-
tified.

Following educational games that teach reading were
recognized as the best: ‘Chitanya’ [Readings. Learn to read!]
(4.86 points) based on the iOS platform and ‘Bukovka [the
little letter’ Learn to read by syllables for children 5-6 years
old] (4.6 points) based on the Android platform. [ |

'WRating

[ns uccnepoBanus LieHTpom LndpoBoii SkcnepT3bl Pockayectsa 0TobpaHoO

16 cambix NOMYNAPHBIX Pa3BMBAIOLMX UFP-NPOrPamMM ANA NNAHLIETOB Ha NiaTt-

dopmax iOS u Android. 3Tn nrpbl NpeAHa3HayeHbl Ans TOro, YUTobbl HAyUUTb UN-

TaTb AeTel AOLWKONbHOro Bo3pacTa. MicnbitaHua npoBoaunnch no 11 kputepuam,

6onbLUIas YacTb U3 KOTOPbIX OTHOCUTCA K 6e30MacHOCTU.

11 KpuTepmes, N0 KOTOPbIM MPOBOANNIOCH UCCNIefOBaHMe:

1. PeknamHble matepuarbl. KCMepTbl CMOTPENN Hannume peknamHbIX 6aHHepoB
11 BO3MOXHOCTb UX OTKIOUYEHNA.

2. WHCTpyKUmMA No ncnonb3osaHmio npoaykTta. OLeHMBanoch, y Kakux 13 nccne-
[OBaHHbIX MPUAOXKEHNI €CTb MHCTPYKLMUA NO NCMNONb30BaHUIO.

3. MHdopmauua 06 ncnonbyemoit MeTofuKe 0byyeHnsA. B npunoxxeHnn fomx-
HO ObITb YKa3aHo, N0 KaKoW MMEeHHO METOAMKE NMPOBOAMUTCA 0byyeHme yTe-
Huto. Hanpumep, [lomaHa, 3anuesa, MoHTeccopu.

4. HaA3bIBaHe BCTPOEHHDBIX MOKYMOK. IKCNepTbl CMOTPENU, YTobbI 33 BCTPO-
eHHble MOKYMKI NpeAnaraanich ToNbKo JOMONHUTENbHbIE YPOKH, @ He X
yCKOpeHHOe unu obneryeHHoe NpoxoxaeHue (Hanpumep, NoACKasku) unm
ynyulleHvie nepcoHaxenn. Cnoinep: y Bcex NPUnoXeHni ¢ 3STUM Kputepmem
BCE B NopAAKe.

5. 3anpoc To/1bKo HEOOXOAMMbIX pa3peLleHuii. leTCKoe UrpoBoe NpUIoXeHMe
He JOMKHO 3anpaLurBaTh JOCTYN K dpaiinam ycTponcTaa, MUKPOGOHY 1 Kame-
pe. ITOMy KpUTePUIO Takxe OTBEYAIoT BCe MPUOXKEHNA 113 CCNe[0BaHHbIX.

6. Poputenbckuii KOHTPONb. MPUNOXeHNe MOXET MMETb pacLLPeHHY GYHK-
LIMOHANbHOCTb, HO JOCTYN K Hell (HaCTPOIIKI, CTAaTUCTMKA) BOMKEH OCyLLecT-
BAATLCA NO CNeLranbHOMYy KOAY, KOTOPbIN BBOAWTCA B3POC/bIM YeNIOBEKOM.
Peann3oBaHo TONbKO B ABYX NPUIOKEHUAX.

7. 3anpoc nepcoHanbHbIX AaHHbIX. [pUIoXKeHMEe He OMKHO 3anpalunBaTh
KaKue-nnbo nepcoHanbHble faHHble pebeHka. Cpeaun nccnefoBaHHbIX Npu-
NIOXKEHWI HY OAHO He 3ampaluKBaeT NepCoHanbHble JaHHble B 06beMe, no-
3BONIAOLLEM UAEHTUGULIMPOBATL NONb30BaTeNs. «YUTaHUsA» NPOCKT pebeHKa
yKasaTb ero nms, oCTasibHble He 3anpaLurBatoT BOOOLLEe HUYero.

8. Hanwnuue BpepoHocHoro MO. IKcnepTbl OLEHVBaNM NPUNOXKEHUA Ha Hanuume
BMPYCOB.

9. Bbe3onacHocTb nepefauy fJaHHbIX NPUNOXeHUS. JIOOON KOHTEHT (KapTUHKMY,
BMLEO, TEKCT U NpP.) JOMKEH NepefaBaTbCa B 3alMPpPOBaHHOM Bue.

10. be3onacHOCTb Nepeaaun 1 xpaHeHUA NepCcoHanbHbIX AaHHbIX. Ecnv npuno-
XeHue 3anpalunBaeT NepCcoHasnbHble JaHHble, TO OHY 06A3aTeNbHO AOMKHbI
XPaHWUTbCA Ha YCTPONCTBE U NepefaBaThCA B 3alGPOBAHHOM BHE.

11.MpaBoBas fokymeHTaumaA. OLeHNBanoCh, MMEEeTCA N NOANTIKA KOHDUAEH-
LIManbHOCTI 1 pa3MeLLEeHa NI Ha Hee CCbINKa B MPUAOXKEHUN.
HekauecTBeHHbIX 1 He6e30MacHbIX NPUNOKEHUI BbIABNEHO He Gbino.
Jlyuwwmmm 06pa3oBaTenbHbIMY Urpamit, KOTOPbIE yyaT UTEHIO, CTanu Npu-

noxeHus «YutaHus. Yuumcs untatbl» (4,86 6anna) Ha nnatpopme iOS 1 «byKoBKu:
yUMMCA YnTaTh MO Cioram Ana Aetein 5-6 net» (4,6 6anna) Ha nnatdpopme Android.

PEATUHT UrPOBbIX MPOrPAMM, OBYYAIOLUX YTEHUIO

108 ANDROID

Yurtanua. Yunmea untatb! 4,86 ByKOBKm.y““MCﬂ Hirate no croram 4,60
ANA peren 5-6 ner

BykoBku: yunmces untatb Beceno! | 4,60 Yuumen Gurars, Cnacaem 3aepeit 4,26
Yuum 6yKBbl, a36yka

Yunmcsa Yurtatb, Cnacaem 3sepeir! | 4,26 | Yuraii cam no cnoram 4,12

Yuraii no cnoram 4,12 | ByKBbl, cnorn, YtTeHne ana peten 4,12

Yuum 6ykBbl Beceno! 3,92 | Yuum 6ykBbl Beceno! 3,92

Mo Cnoram 3,86 | BykBbl, cnoru, YteHue ana peren 3,86

n! 1

A36yka Yuum BykBbi Cnoru Yuumes | 3,71 Asbyka ana fetein! Yaum Angasur! 3,71
PassuBatowme Urpbi 2

Mawa n MegBeab: Yunm cnoBa 3,67 | Mawa n Mensenb byksbl ana petei 3,67
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Comjfort %Baby

ComfortBaby
Package New Classic’

transforming bed SmartGrow 9inl with magnification for changing table.
the new oval chest of drawers ComfortBaby 2inl is ideally integrated into the
space of the baby’s room and will become your indispensable assistant.

which mcludes « achanging table is one of the steps in using the 9in1 oval transformer bed
7T 7 , Very comfortable and functional. Below you can place everything you need for
/AN Y L S >
?\/ Cry ufl%g you need your baby and mother: diapers and napkins, diapers, daily hygiene products - will
or a cnida. always be at hand.
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Comfort%Baby
j’ { 1§
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« KpoBaTKa-TpaHchopMep SmartGrow 981 € yBenuueHeM A4S NefeHasbHOro CTona.
[TaxkeT Comfort Baby « HOBbIV 0BaNbHbIil komop ComfortBaby 281 aeanbHo MHTErpUpPyeTCs B IPOCTPaH-

/ CTB€ KOMHATbl Majibllla N CTaHET BaIJJI/IM He3aMeHNMbIM MOMOLLHNKOM.,
Horag xyiaccukar, ! ! » )
e neneHanbHbIN CTONINK - 3TO OfHa N3 CTyI'IEHeVI NCNonb30BaHMA OBaJibHOWN KPOBATKN-

B K@T@pbﬂﬁ BKJIIOYEHO TpaHchopmepa 981
BCE CcaMoe H@@@X@,DLMMOG OueHb yno6HO 1 GpyHKLMOHANbHO. BHU3Y MOXHO pa3MecTnTb BCE HeOOXoaUMOoe s

Manblilla 1 Mambl: MOATY3HUKN N Caﬂ¢eTKM, neneHku, cpeacTea AnAa emenHeBHon rmrmne-

LI19 p@@@HKa Hbl - Bcerja byyT nop pyKoii.
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«Made in Russia»:
HPOMEBOHICTBO i

HOCTb? YTO BbITOIHEE - TPUBO3UTD

. TOBAPbBI [10]1 PEAJTU3ALIMIO U3-3A
% @ C C M M - TPAHNIDBI UTN TPOU3BOIUTD UX HA
- TEPPUTOPUU P®? UK MOXKET KY-
MUTDb YXKE TOTOBbIA BU3HEC? ECTb
NN OCOBEHHOCTHU CEPTUOUKALIU
ITO BO3IMOKHO oo
BbITOJTHA B HALEA CTPAHE CUCTE-
MA KPENUTOBAHUA HA OTKPBITUE U
PA3BUTUE BU3HECA? MbI TONTYYUTH
KOMMEHTAPUH «U3 NMEPBBIX PYK» -
OT IIPENPHHUMATENEN, KOTOPBIE
HE TIOG0SAJIUCD [TIOCTPOUTD MTPOU3-
BOJCTBO B PO, YCIELIHO HAMAUITU

CBbIT i IPOIO/IKAIT PA3BUBATD
CBOWl BU3HEC.

CREATING A SUCCESSFUL BUSINESS
FROM SCRATCH IN RUSSIA: MYTH OR
REALITY? WHAT IS MORE PROFITABLE

- TO DELIVER GOODS FOR SALE FROM ( 2

ABROAD OR TO PRODUCE THEM ON THE

TERRITORY OF THE RUSSIAN FEDERA- a Q @
TION? OR MAYBE IT IS BETTER TO BUY A L
READY-MADE BUSINESS? ARE THERE ANY . . )
FEATURES OF CERTIFICATION OF GOODS? - .
HOW CONVENIENT AND PROFITABLE IS l ‘{ ’ J Q Q la
THE LENDING SYSTEM FOR OPENING Q Q .

AND DEVELOPING A BUSINESS IN OUR
COUNTRY? WE RECEIVED FIRST-HAND

COMMENTS FROM ENTREPRENEURS WHO p rod u Ct i O n i n R u S S i a —

WERE BRAVE ENOUGH TO SET UP PRO-
DUCTION IN RUSSIA, WHO SUCCESSFUL-

[ J [ ] [ ]
LY ESTABLISHED SALES AND CONTINUE It I S o s S I b I e
TO DEVELOP THEIR BUSINESS. p [ ]

thas® .




OJIET MUTHH,
TEHEPAJIbHBIV MUPEKTOP I
OCHOBATE/Ib KOMITAHIN
SWEESLEE

Komnanus SweeSlee nossunaco na
poiHKe Kax pocCutickut npoussooumens
HpOOyKuuU 0713 KopmrieHus demmeti

om 0 00 3 niem, KOMOPbLLL NPeOnoHcUT
HOy-Xay 6 06acmu ee paspabomxu u
1pou3eo0cmea. Imo Mon0KkoOMCocy,
NPOMUBOKONIUKOBbIE GYMbLIOHKI U Cli-
cmembl xpareHust monoka. B dannviii
momerm 6pend SweeSlee pacuupsiem
C8010 ACCOPMUMEHITIHYIO MATPULLY.

FOUNDER-CEO OF THE‘SWEESLEE’ COMPANY

SweeSlee appeared on the market as a Russian manufacturer of
products for feeding children from 0 to 3 years old, and who offered a
know-how in the field of the development and production. They pro-
duce breast pumps, anti-colic bottles and milk storage systems. At the
moment, the SweeSlee brand is expanding its assortment matrix.

S ILLL L0000 0000000000009 100004 20009 005004 20004 105 0000004 0500 1000000004040y A0 00 000 000 1000 100000 000007

Baira KOMIOaHMs CYMTAETCS METKIM,
CPeHMM WM KPYIHbIM Ou3HecoM?

SweeSlee: Ha cerogus, fymaro, ckopee
MenKyM. II0CKOMbKY cpefiHero HeT y Hac B
CTpaHe B IIPMHIINIIE, A IO KPYITHOTO MBI eIlé
He JIOpOCTIIL.

Luxsan: Harira koMImaHmst OTHOCUTCS, CKO-
pee Bcero, K cpefiHeMy O13HeCy, TOTOMY YTO
MBI IIpakTidecky 10 net paboraem B Poccun
¥ 110 06'beMaM [IPOV3BOJICTBA, BbIPYYKe B Ka-
TETOPIIO CPEJHETO OM3Heca MOFXOTIM.

Hasosure, noxxanyiicra, HOBbIii IPoO-
RYKT, YCIYTy YT TEH/IeHIINIO, KOTOpbIe
MOABMINCH B Balllell HILIEN 3a IOCIeNHMIe
TOJI-7{Ba, U, KOTOpPbIe BAC YAUBIIIN, He0Os-
3aTeNbHO MPUATHO, MOXKET ObITH HENpH-
ATHO.

SweeSlee: VIMeHHO B Hallell HUIIIE HUYETO
y>Ke He MeHsAeTcA neT 50.

Luxsan: Kaxpii royy Ha pbIHKe HOABIA-
€TCA YTO-TO HOBOE, IIPUATHOE ¥ YEOOHOE I/
notpebureneit. C gpyroit CTOPOHBbI, 3aIy-
CTUTb HOBUHKY B IIPOM3BOJCTBO He TaK IPO-
CTO, K 3TOMY HaJl0 TOTOBUTBCSL.

B Ba1eM Ko/IeKTHBe eCTh YelT0BeK, KOTO-
PpbIii OTBeUaeT 3a 0OHOB/IEHIE IPOTYKTOBOI
JHeTKH, accopTuMenTa? Kak BbI cunraere:
HY’KHO /I BBIJIELATD OT/IETbHYIO IOIKHOCTD
JULA /I BHINOTHEHNA 3ToN QyHKI?
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OLEG MITIN,

production.

SweeSlee: Ycmemuts 3a BceMy TeH/IEHIN-
AMI PBIHKA, 3a TOTPeOHOCTAMI KITVEHTOB
TOCTATOYHO CIOXKHO. JTO Jle/TaeT KOMaH/a, a
He KaKOJI-TO OTHEIbHBIN 4€0BEK: IIPYHIMa-
€T pelleHys 0 TOM, YTO HeOOXOAMMO YBeNu-
YT IPOAYKTOBBLIL TOPTdheNb B KOMITAHNI,
HanpyuMep. Y Hac 9TH pelleHns IpYHIMaeT
AUPEKTOP U BIafesel] KOMIIAaHUY, TO €CTb,
OIIATH Ke HeT KaKOr0-TO CIeLaTbHOTO Ye-
JIOBEKa.

Luxsan: ¥ Hac ectb product manager, Ko-
TOPBIIT CTIEANT 32 I3MEHEHMSIMY, HO 0OBIYHO
3TO BCe PABHO KOJIIEKTUBHOE pelleHMe.

Y10 crnOXKHEee CerofHs 10 BallleMy MHe-
HIUIO - IPUBO3NUTH TOBAPHI IOJ] peannsa-
I[VIIO 32 TPaHUIIEN UIM NPOM3BOJNTH IX HA
Tepputopuy PO?

SweeSlee: BeaTu Bcerna cnoxHee, I0TOMy
9TO 9TO AOHOTHNTENbHAS IOTUCTUYECKas Ha-
TPY3Ka, 3TO U PUCKI, U BPeMS — C TOUKU 3pe-
Hust O¥3HeCa, YTO-TO Be3TH M31a/leKa MeHee
yA06HO, 4eM IIPOU3BECTH TOBAP TOKAIBHO
Ha TOM pBIHKe, I7ie BBl paboTaerte. Ipyroit
BOIIPOC, 4TO B paMKax Poccum oCTaTo4HO
CJIOXKHO YTO-TO IIPOM3BOANUTD, OPraHN30BATh
MIMEHHO IPOU3BOJCTBO MOMHOLIEHHOE, IO/~
HOTO IIVKTIA. TO CJIOXKHO 1 a[MIHUCTPATHB-
HO, U TEXHUYECKI, 51 PUHAHCOBYIO CTOPOHY
JiaXe He Tporaw. Mbl orpoMHOE KOJMYeCcTBO
KOIIVII Ha 9TOM C/IOMAJIN, OPraHM30BaB MPO-
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DMITRY EFREMOV,
REPRESENTATIVE OF INTERTEX' COMPANY (TRADEMARK LUXSAN)

IMUTPUI EOPEMOB,
MPEJCTABUTE/Ib KOMIIA-
HUU MHTEPTEKC (TOPTOBAS
MAPKA LUXSAN)

o0 6pendom Luxsan svinycka-
10MCST BNUMbLBAOUiUE 2uzueH U e-
cKue usdenus 075 pasHoii yenesot
ayoumopuu: 6 accopmumenme ecrmo
JUHetIKa 0715 83POCTIbIX, 0MOesb-

HO — JMeHCKAs IUHelKa, TuHelKa
eueueHvl 015 demetl, 4 makxe 075
susomnvix. TexHonoeus npueesena
us Vimanuu u adanmuposana noo
poccutickoe npou3sodcmso.

Under the Luxsan brand, absorbent hygiene products are produced
for different target audiences: the assortment consists of a line for adults,
a separate one for women, a hygiene line for children, as well as for an-
imals. The technology was brought from Italy and adapted for Russian

What is more difficult today in
your opinion - to bring goods for sale
from abroad or to produce them on
the territory of the Russian Federa-
tion?

SweeSlee: It's always harder to bring
goods, because it's an additional logis-
tical burden, it's both risks and time —
from a business point of view, bringing
something from afar is less convenient
than producing goods locally in the
market where you work. Another ques-
tion is that within Russia it is quite diffi-
cult to produce something, to organize
a full-fledged, full cycle production. It is
difficult both administratively and tech-
nically, and | don't even speak about
the financial side. We overcame a lot of
barriers by organizing the production.
In September there will be an exhibi-
tion’Mir Detstva’ (The World of Child-
hood), and accurate for this exhibition
new products will be launched, in new
design and with a wider assortment. Ar-
ranging the production of these goods
was not easy.

Luxsan: We went two ways - until
2010 we were bringing our products
from Italy, but at some point we real-
ized that the products were quite bulky,
light in weight and inexpensive, so the




U3BOACTBO. B centsibpe bymer BbicTaBKa —
«Mup fieTcTBa», 1 KaK pas I0f; 3Ty BBICTABKY
BbIiiJleT HOBas IPOAYKLMA, B HOBOM JiM3aliHe
1 ¢ 6oree mpoxuM accoprumentom. Hama-
T ee IPOM3BOACTBO OBUIO HETIPOCTO.
Luxsan: Ml npoum fBa nyTu - o
2010 ropa MbI CBOIO IIPOJYKLNIO IIPMBO3-
wy u3 Vtanum, Ho B OIIpefieIeHHbII MO-
MEHT HOHSAMY, 9TO IPOAYKINMA JOCTaTOYHO
00beMHa, 110 BeCy Jerkas 1 Hefoporas,
TI03TOMY JIOTMCTHKA COCTABMAA GOMblIIe
n0710BUHbI cebecTonmocti. V1 mposeps
OIIpefie/ieHHbIe PACUeThl, COCTABUB OM3HeC-
TIIaH, MbI TIOHA/IN, YTO €CU OTKPBITh
CBOE ITPOM3BOJICTBO 11 IOKANM30BATh ETO
B Poccuit, To Ha aTOM CMO>XKeM OoIblIle 3a-
pabarsiBars. Jt0 Oyget Gonee yno6HO 1
6oree BBITOAHO, 11 T09TOMY ¢ 2010 ropa
6OblIa OpraHM30BaHa IPOU3BOJICTBEHHAS
IIOIIA/IKA, 3aKYIIEHO UTANbsHCKOE 060-
PyROBaHIe, IPOU3BENIEHO 00YUYeHMe IIepco-
HaJla, Ha/lla)KeH MOTOK KOMIITIEKTYIOIINX /1A
IPOU3BOJACTBA HamMX u3fenuit. CHavana
CIIPABJIANNICD U C OfHOJ IMHUENL, 3aTeM, B
OIpeJENIEHHBIII MOMEHT, MBI IOHANN, 9TO
CIIPOC TOPa3fio BBILIIE, YeM MMEIoIecs]
MomHoCTH. Bbina mpuobperena Bropas
NUHYA, [JOCTATOYHO IPOM3BOAUTENbHAL, I
MBI yoKe celf9ac pacCMaTpyuBaeM BOIPOC 110
HanbHelimeMy pacupenuio. CKasaTb, YTO
BbITOfjHEE — IPMBO3UTD UV TPOM3BOJUTD —
HeJIb3st, KK/IBII pelaet Ay ceOs MHANBY-
IyanbHO. ITO BCE 3aBUCUT OT HPOAYKTA, OT
CerMeHTa PbIHKA J 11eIeBOl ayJUTOPUM.

I'me TeppuTOpuanbHO PacnonoKeHo Ba-
1e MPON3BOACTBO?

SweeSlee: Y Hac 1Be mI0IaAKM — OfHA B
[TogmockoBbe, fpyras — C-IletepGypre.

Luxsan: Hamra mmomjagka Haxogurcs B
BpsHcke - 910 65110 04eHb YHOOHO € TOUKH
3peHMA 3aTpaT Ha OPraHM3ALNI0 IIPOU3BOJ-
CTBa, YOOHO JIOTUCTUYECKH, IIOTOMY YTO MBI
Be3eM GOJBIIYIO YacTh KOMITIEKTYIOMINX 13
Wrammn, rpannts ¢ EC gocratouso 63k
Pacumpsemcsa Tam, moka Bcé B bpsancke.

BHe 3aBMCHMOCTH OT TOTO, IPOU3BENEH
ToBap B P® mnu 3a rpaHuiiesi, ero Heo0-
xopuMo cepruummposars. Iloxanyiicra,
ONIINTE IO3TANTHO CXeMY, KaK 3TO IPOJIC-
XofuT y Hac B P®?

SweeSlee: Cricrema jocTaToqHO MpocTast
— €C/IN MbI I‘OBOPMM BCé-TaKI/I HpO Halr cer-
MEHT - IeTCTBO, TO IIONTy4YeHe CBIUETeNb-
CTBA 0 TOCYJAPCTBEHHOI PErMCTPALUI Ha
TOT JU/IM MHOJ IPOAYKT a0COMIOTHO HECTI0X-
HbIIT porjecc. Heobxoammo mpefocTaButh
JIOCTATOYHO CTAH/JAPTHBIN MAKeT JOKYMEH-
TOB. EJMHCTBEHHO BaXXHBIJI MOMEHT — HYX-

thas®
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HO BBIOPATh Ka4eCTBEHHOTO VICIIONHIUTEILS,
XKENaTeNbHO ¢ COOCTBEHHOII TabopaTopueit,
4TOOBI Pe3y/IBTATHI MCIIBITAHMIT OBUTI KO-
PEKTHBIMIL, YTOOBI OHM AEIICTBUTENIBHO OBV
IPOM3BEJIEHBL, @ He IPOCTO HAIVCAHbI Ha 6y-
mare. [lasee monyuenne mu6o cepruduxara,
7160 IeKIaparum — B 3aBUCUMOCTH OT TOTO,
KAKOMY TaMO>KEHHOMY 1 TOBApHOMY KOZY
COOTBETCTBYET HPOAYKIMSL

Luxsan: [Ipu monmy4eHnn perucrparu-
OHHBIX YJOCTOBEPEHMIt, CePTU(IKATOB Mbl
Jle/a/i aKIIeHT Ha KauyecTBO, IO9TOMY MBI
IEeK/IapMpOBaIM CBOK IIPOAYKIMIO KaK Me-
IUIMHCKIE U3[EeMNs, COOTBETCTBEHHO, MBI
TIOTy9a/IN JOKYMeHThI yepe3 PocappaBHaf-
30p - 9T0 HaM obyerdaeT padoTy ¢ papma-
LIeBTIYECKUM PBIHKOM U 100aBIIsieT HEKIit
TIO/IOXKNUTEbHBL MOMEHT B ITO3ULIMOHIPO-
BaHMe NPOAyKTa. Bcé-Takm MeguumHCKoe
U3JIeINie — 9TO eCTb YoKe OIpefie/IeHHas ra-
PAHTHSA KadecTBa.

ITopenuTech OMBITOM: KAaK IIPABMIBHO
BbIOpaTh TabOpaTOpuI0O-IapTHEpA /IS TO-
IO, YTOOBI OBITH YBePEHHDIM, YTO UCIbITA-
HUA OYIYT NPOBETEHBI Ka4eCTBEHHO?

SweeSlee: Hapjo monATb, KoMy JaHHAA
KOMITaHVA, IMeIoIas TAbOpaTopuIo, CepTH-
(uKaThI M pe3ybTAThl IPOTOKOMOB UCIIBITA-
HII BBIZIABaJIa, 0OPATUTHCS K OBIBIINM VK
TEKYILUM K/IVEHTaM 3TOTO MCIIOJHUTEILS, I
Torga GyxeT X0Ts Obl IOHATHO, PealbHO U
OHMY 4TO-TO JE/TAI0T M/IM 5Ke Y HUX BCE IIOXO.
Crenyromuit 9TaI — Ipuexarhb K HUM I I10-
CMOTpETb.

Luxsan: Korga Ml 0TfaeM cBOIO IIpOAyK-
LIMIO Ha cepTU(UKALMIO Ha Mi3MepeHIe Kade-
CTBA, MBI CMOTPJM IIPEXJie BCEro, YTO 3TO 3a
naboparopun. He kaxpas maboparopus ak-
KpeZiMTOBaHA JIaXKe /s [IPOBENIEHNS TeX MIIN
VIHBIX MCIIBITAHMI, TO €CTb Y KaXXIOI0 TaKOro

Cucrema KopmieHus Smart
C PYYHBIM MOTIOKOOTCOCOM

logistics made more than half of the
cost price. And after making certain
calculations, drawing up a business
plan, we realized that if we open our
production and localize it in Russia, we
can make more money on it. It will be
more convenient and more profitable,
and therefore, since 2010, a production
facility was set up, an Italian equipment
was purchased, the personnel trained,
and the dlivery of components for the
production of our products was estab-
lished. At first we were fine with one
line, then, at a certain moment, we real-
ized that demand is much higher than
the available capacities. A second line
was purchased, quite productive, and
we are already considering the possi-
bility of further expansion. To say what
is more profitable - to bring or to pro-
duce - is impossible, everyone decides
for himself individually. It all depends
on the product, on the market segment
and target audience.

Where is your production located?

SweeSlee: We have two facilities -
one in Moscow area and one in Saint
Petersburg.

Luxsan: Our faclity is located in Bry-
ansk - it was very convenient in terms
of production costs, also convenient
logistically, because we are bringing
most of the components from Italy, the
borders with the EU are quite close. We
are expanding there, while everything is
in Bryansk.

Regardless of whether the goods
were produced in the Russian Federa-
tion or abroad, they must be certified.

.. SweeSlee* i
" i o for et feding.
Breast Milk Pumping, Storage i:
and Feeding Smart System.




IIpousBoncTBenHbii niex Luxsan

VICIIO/IHUTE/LS €CTh OIpefieNIeHHBI peecTp
n3mepennit 1 [OCToB, B paMKax KOTOPBIX
3T IIPOBepKa KauecTBa JIeNaeTcsA, i eCTh J1a-
Gopatopui, KOTOpbIe CIeLUaTU3UPYIOTC Ha
TOII MIM MHOI IIPOAYKIMM. DTO CIOKUIOCD,
HaBepHOe, eIl ¢ JaBHIUX BpeMeH, Korja Obu1a
OIIpefieNieHHas Crienamsanys. Mbl 06pa-
11aeMcst KOHKPETHO B IUTEPCKYIO MTabopaTo-
puo, KOTOpast paboTaeT [ABHO, TaM paboTa-
0T XOpOIINe CIIeNaMCThL. Mpsr 3HaeM, 4TO
MHOT¥I€ TIPOM3BOANUTENN 06PaIaloTCsA UMEH-
HO Tyfa. He Hajo MATH 1O feleBoMy Iy TH U
IIOJTy4aTh KaKye-TO 3aK/II0YeHNs y 1abopaTo-
PWii, KOTOpBIe OABIIICD TONILKO Byepa.

HackonbKo JOCTYIIHO KpeauToBaHue
s 6usueca B PO cerogusa? VI BbIrOgHO it
Oparb cpecTBa Ha OTKPbITIe/pa3BUTIE
6usHeca B P®? MoxxHo OTKpbITHE/ pa3BH-
THe€ OTHEIbHO PACCMOTPETb.

SweeSlee: Moé cy6bekTUBHOE MHEHIE
— Ha OTKPBITNE€ HMKTO HE AACT, HA Pa3BUTIE
— MOXET OBITb, HO 3TO JJOIDKEH OBITD yKe co-
CTOABILMIACA M MHTEPECHDII ¢ TOYKY 3PeHNA
BJIOKEHIA JeHeT GaHKOM npoekT. B myynrem
ciydae 910 GyzeT Kakoii-Hubysp oBepapadt
I 060POTHBIX CPEfICTB B PaMKaX TeKyIIeit
TieATeNbHOCTH, U 9TO BCE.

Luxsan: Bonpoc kpegyuroBanus - 1o
IPeXJie BCro BOIPOC B3aMMOOTHOLICHMI
OpraHM3aIuy ¢ TeM 6aHKOM, Y KOTOPOTO OHa
obcnysxuaercst. Ecmm ectb ncropns obue-
HIA 10 IPYTUM IPOEKTaM, TO 9TO YIPOIIaeT
nonydenye kpeaura. CJIOKXHO, KOHEYHO, C
TIpOLIeHTHBIMY cTaBKamu. Ecny cpaBHu-
BaTb, HATIPMMED, IPYBJIeYeHHbIE CPENICTBA,
KOTOpbIe MOYKHO B3ATb B Poccuu 1 KOTopble
MOXKHO B3SITb 3a pyOesxoM, B Toit xe EBporre,
TO pasHMIA KonoccanbHa. ¥ Hac 310 15-20%,
TaM - 3-5%.
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Bb1 Korga-H1OyAb MOKYIaIN 4yXKOit
6y3Hec? 3agyMbIBaTNCh U BBI 00 3TOM?
BpiromHo i 3T0 B Balei Huie?

SweeSlee: Ha ogHOM 113 0TpacieBbIX
MepOIIPYATIIL MBI TI03HAKOMIIVCH C Ye/o-
BEKOM, KOTOPBIJI C MIHTEPECOM PACCKA3bI-
BaJl, KaK CO3JaCT KIaCCHBIN KIIMHMYECKUIH
MOJIOKOOTCOC, J1 BPOfi€ Y HEr0 4T0-TO TaM
HOIY4UIOCh, A BUJIET, 4TO OH HAYMHACT eT0
TOTUXOHBKY PeKNaMIpPOBAaTh I IPOABATh.
Ho 310 04eHb MajieHbKNIL, 04€HD JIOKATbHbII
IPOXYKT, He Ooniee Toro. A 6oIblire HET BO-
00111e Hi OJHOTO POM3BOJICTBA.

Luxsan: Ecyt npopykT BocTpe60BaHHBIIA,
€C/IM eCTb YCTOIYMBAA TeHEHINA K IOTy-
YECHUIO Hp]/[6bI}II/I, TO MHOTME 3aIIaTHbIC KOM-
IaHMM OKYIIAKT JIOKaIbHOE POCCUIICKOE
TIPOM3BOJCTBO, BHOCAT CBOM IOPAbOTKIL, U3-
MeHeHs, 11 B 0611eM-TO 9TO He HOBO, HaBep-
Hoe. JTi06011 613HeC MOYKHO KYIIUTb, MOXHO
IpOJiaTh.

O6paTHbIIT BOIPOC - ecu ObI BaM Mpen-
JIOKV/IN TIPOJATh Balll GM3HeC Ha BBITOf-
HBIX YCTOBMSAX, IPSMO ceifyac, BbI ObI KaK K
3TOMY OTHECTHCh?

SweeSlee: OTmnuHO, oLeHN 6bI 3TO
npenyoxene. Ecu TBoit 613Hec KOMy-T0
MHTEPECeH U 3a HeTO IpefyIaraiT OT/INd-
Hble IEHBIN, YCTIOBYA, TO 3TO 340POBO. ITO
KaK pa3 TOBOPUT O TOM, 4TO OM3HEC 4ero-TO
CTOUT.

Luxsan: CoOCTBEHHNK IPEKPACHO 3HAET,
CKOJIBKO €T0 OM3HEeC CTOUT — T/ BIOXKEHBI
Y JIeHbI Y, Y1 )KVIBHEHHBIE CPENICTBA, U CBO-
6onHoe BpeMs. Eciut mpemioxenie MHOTO-
KpPaTHO IIpeBbIIIaeT CTOMMOCTD OM3HeCa,
KOTOPYI0 COOCTBEHHMK /I ce0s1 OIpenersieT
BHYTPEHHE, TO OH IIOHMMAeT, YTO JOCTUT
Yero-To 3HAYMMOTO.
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Please describe in stages the scheme
of how this is happening in Russia?

SweeSlee: The system is quite sim-
ple. If we are still talking about our
segment - childhood, then obtaining
a certificate of state registration for a
particular product is an absolutely sim-
ple process. You should provide a fairly
standard package of documents. The
only important point is that you need
to choose a quality performer, prefer-
ably with his own laboratory, so that
the test results are correct, and so that
the test are done in reality, and not just
written on paper. Further, you need to
obtain either a certificate or a declara-
tion, depending on which customs and
commodity codes the product corre-
sponds to.

Luxsan: When obtaining registra-
tion certificates, we focused on quality,
therefore we declared our products as
medical goods, and respectively, we
received documents through Roszdra-
vnadzor (Federal Service for Surveillance
in Healthcare) - this makes it easier for
us to work with the pharmaceutical
market, and this adds some positive mo-
ments to the positioning of the product.
Because a medical product is already a
definite guarantee of quality.

How affordable is lending for busi-
ness in the Russian Federation today?
And is it profitable to take funds for
the opening or developing of busi-
ness in the Russian Federation? You
can describe opening and develop-
ment separately.

SweeSlee: In my subjective opin-
ion, no one will give you money for the
opening, for the development - maybe,
but it should be a successful and inter-
esting project for the bank in terms of
investing. In the best case, this will be
some kind of overdraft for working capi-
tal in the framework of current activities,
and that’s all.

Luxsan: The issue of lending is pri-
marily a matter of the organization’s re-
lationship with the bank they work with.
If there is a history of communication on
other projects, then this simplifies ob-
taining a loan. A very difficult issue is, of
course, interest rates. If we compare, for
example, funds that can be borrowed in
Russia or that can be borrowed abroad,
in Europe for example, the difference is
enormous. Here we talk about 15-20%,
and in Europe these are 3-5%.
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BEGINNING ENTREPRENEURS OFTEN DO
NOT KNOW WHERE TO ASK FOR CON-
SULTING SUPPORT - THIS IS WHERE
THE POPULAR MYTH COMES FROM THAT
THERE ARE FEW CONSULTING INSTITU-
TIONS IN RUSSIA AND THEY ARE INEF-

FICIENT. ‘PARENTS' CHOICE' MAGAZINE
r]:h l\ /I IS CREATED, AMONG OTHER THINGS, TO
e O S C OW DELIVER INFORMATION ABOUT EXISTING
FORMS AND TYPES OF SUPPORT TO PAR-
TICIPANTS OF THE CHILDREN'S GOODS

EX O rt C e I l te r MARKET. FOR THIS ISSUE, WE ASKED
KIRILL ILYICHEV, THE GENERAL DIREC-

TOR OF THE MOSCOW EXPORT CENTER

——

. (HEREINAFTER REFERRED TO AS THE
) ] ll [ ' @l MEC) TO GIVE A BRIEF EDUCATIONAL
1 EXPLANATION FOR OUR READERS ON THE
OPPORTUNITIES THAT THIS YOUNG OR-

@U :[f bw l i ] @ GANIZATION PROVIDES MOSCOW ENTRE-
PRENEURS WITH.

1 1
OMOET BalLemy 613Hecy

HAYUHAIOLIME NPEANPUHUMATENN  CHOICE CO3[AETCSH, B TOM YHUCIIE, CKOBCKOTO 3KCITOPTHOI'O LIEHTPA
YACTO HE 3HAKOT, KYIIA O6PATUTbCA YTOEbI JOHECTU NHOOPMALUIO (DATIEE - M3LI) NTPOBECTH 1151 HA-
3A KOHCANTTUHTOBOM MOAJEPKKOH. 0 ®OPMAX i BUIAX MOAEPXKKH WUX YUTATENER HEBONbIION TUK-
OTCHOA ®OPMUPYETCA IIONTYNAP- 110 YYACTHUKOB PbIHKA NETCKUX BE3 110 TEM BO3MOXHOCTAM, KO-
HbIil MU® O TOM, YTO MOJOBHBIX TOBAPOB. [1/11 3TOI'0 HOMEPA MbI TOPBIE 3TA MO/1O[ASl OPTAHU3ALINA
MHCTUTYTOB B POCCUYM MAZIO M OHU  NOTPOCUIN KUPUIIA UTBbUYEBA, IIPENOCTABNAET NPEANIPUHUMATE-
HEJOOEKTUBHBI. YXYPHANT PARENTS TEHEPA/IbHOT'O JUPEKTOPA MO- IIM MOCKBBI.

thies© "



The Moscow Export Center is a non-prof-
it organization created by the Government of
Moscow to help capital’s companies enter in-
ternational markets and sell their products for
export.

THE MEC PROVIDES THREE MAIN SUP-
PORT BLOCKS:
B EDUCATION

Within the framework of this block operates
the Moscow School of Exporters. At school, you
can get free training on both basic and highly spe-
cialized aspects of foreign economic activity, for
example, on the protection of intellectual rights.
The school also teaches technology to enter the
markets of China, Europe and other countries.

The courses are taught by certified trainers
trained under the programs of the Russian Export
Center, as well as partners of the MEC - these are
employees of major organizations, representatives
of large banks and logistics companies. In addi-
tion, classes are taught by businessmen who work
in the relevant markets of China and Europe.
B PROMOTION

This block includes several programs, the
most popular of which is called “Made in Mos-
cow”. Under this program, the MEC provides an
opportunity for Moscow companies to showcase
their products at major international events. Since
the program was started, clients of the MEC took
part in more than 30 exhibitions. In the MEC, the
companies are trained in advance on how to prop-
erly present their products at the exhibition, de-
pending on the direction of company’s activity, the
market, legal and logistic features, and even the
mentality of potential buyers and partners.
B _FINANCIAL SUPPORT TOOLS

The MEC helps companies to receive subsidies
from the Moscow Government for product certi-
fication, management certification, logistics, and
patenting. Besides this, with the help of the MEC,
small and medium companies can receive subsi-
dies for independent participation in Russian and
international exhibitions. There is also a system of
preferential loans, according to which you can get
aloan under an export contract at 3% per annum
for up to 5 years in the amount of up to 50 million
rubles.

To participate in MEC programs, companies
must meet a number of criteria. In particular, the
company must be registered as a legal entity in
Moscow, its production must be located in Mos-
cow, and at least half of its employees must also
work and pay taxes in Moscow.

Details on the activities of the MEC and the
conditions for participation in the programs of
this organization can be found here:
https://moscow-export.com/ [ |
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MOCKOBCKIIA SKCMOPTHDIN LIEHTP - 3TO HeKOMMepUecKas opraHu3auus, Co3faH-
Has MpaBuTenbcTtBom MocCKBbI ANIS TOFO, YTO6GbI NTOMOYb CTOINYHBIM KOMNAHNAM
BbINITV Ha MeXAYHapoAHble PbIHKU 1 NpofaBaTh CBOI NPOAYKLI0 Ha SKCMOPT.

M3L NPEAOCTABJNIAET TP OCHOBHbIX BJIOKA MOAAEPKKW:

_OBPA3OBAHUE

B pamkax gaHHoro
6n10Ka paboTtaetT Mockos-
CKaf LWKona skcnoptepa. B
LUKOMe MOXHO becnnaTHo
npoiTn 0byyeHue Kak no
OCHOBHbIM, TaK 1 10 Y3KO-
cneyyanbHbIM acnekTam
BHELUHEIKOHOMMNYECKON
[eATeNbHOCTM, Hanpuvep,
Mo 3aLynTe MHTENNeKTyab-
HbIX NpaB. Takxe B LIKone
006yyatoT TEXHONOTVAM MO
BbIXOAY Ha pbiHKK KuTas,
EBponbl n gpyrux cTpaH.

Kypcbl BegyT ceptu-
duLMpPOBaHHbIE TPeHepbI,
MOATOTOB/IEHHbIE MO NPO-
rpammam Poccuiickoro
3KCMOPTHOTO LIEHTPA, a
TaKxe napTHepbl M3L| -
COTPYLOHUKN KPYMHBIX Op-
raHu3aLui, npeacTaBuTenu
KpYMHbIX 6aHKOB, OTNCT-
yecKrx KomnaHuin. Kpome
TOrO, 3aHATUA BedyT 6u3-
HeCMeHbI, KoTopble pabo-
TaloT Ha COOTBETCTBYIOLIMX
pbiHKax Kutaa n Esponbl.

m NPOOBUXEHUE

[laHHbI GNOK BKtOUaeT
HECKOMNbKO Mporpamm, ca-
Mas MonynspHas 13 KoTo-
pbIx HasbiBaeTcA «ChenaHo
B MockBe». B pamkax 3Ton
nporpammbl M3L npego-
CTaBNsAET BO3MOXHOCTb
MOCKOBCKVM KOMMAHNAM
NOKa3aTb CBO NPOJYKLMI0
Ha KPYMHbIX MeXyHa-
POAHBIX MeponpUATHAX. 3a
BpemsA AeNCTBYA NPorpam-
Mbl KnneHTbl ML, npuHann
yuyactne 6onee, uem B 30
BbiCcTaBKax. B M3L| 3apaHee
006yyatoT KOMMaHMMN Kak
NpaBuIbHO NPe3eHToBaTb
CBOIO MPOJYKLMIO Ha Bbl-
cTaBke. B 3aBucmocTu ot
HanpaBeHus, Mo PbIHKa,
IOPUANYECKNX 1 NOTUCTU-
UecKMx 0Cob6eHHOCTeN 1
[aXe MeHTanUTeTa NoTeH-
LMasbHbIX NOKyrnaTenem v
napTHepoB.

B WHCTPYMEHTbI
OUHAHCOBOW
NOAOEPKKN
M3L nomoraet Komna-

HUAM NONYYnTb Cy6CUanN

MpasuTenbcTBa MocKBbI

Ha cepTuduKaLio Npo-

JyKUumMu, Ha cepTuduKaumio

MEHE[XXMEHTA, NOTUCTUKY,

nateHToBaHme. Kpome Toro,

¢ nomolbio M3L manbie n

CpefHWe NpeanpuaTAa Mo-

ryT NONyunTh Cy6Ccuanm 3a

camocToATeNbHOe yyacTne

B POCCUNCKIX N MeXayHa-

POAHbIX BbICTaBKax. Takxe

CyLLEeCTBYeT CCTeMa JIbroT-

HOro KPeAMTOBaHMA, Mo

KOTOPOI MOXHO NMONy4uTb

KpeauT nog SKCMOPTHbINA

KOHTpaKT nof 3% rofoBsbIx

CPOKOM 10 5 neT B pasme-

pe 8o 50 mnH. py6neii.

Mbl aKTUBHO pa3BMBaeM He TONIbKO IKCMOPT TOBAPOB, HO 1 3KCMOPT yCnyr (Meau-
LMHCKNX, TPAHCMOPTHbIX, 06pa3oBaTenibHbixX, /T, CTPOUTENbHBIX, TYPUCTUYECKMX, YCIYT
13 chepbl KpeaTUBHbIX MHAYCTPNIA).

Ewe opHoit nporpammoit M3L ctanu 6u3Hec-mnccum, KOTopble Mbl 3anycTuny B

2019 rogy. 310 60/1€€ TOUYEUHbIN MeXaHU3M NPOLBUKEHUS. Mbl MOHUMaeM, UTO ANA KOH-
KPeTHOro pbiHKa MHTePeCHa KOHKPeTHas oTpac/b. KuTato MHTepecHa nuileBas npoayk-
Li1s, COOTBETCTBEHHO, Mbl CBA3bIBaEM KOMMaHUU, KOTOPbIe B 3TO 0Tpaciu paboTator,
KOTOpble MetoT cepTUGUMKaTLI, UK MNaHMPYIOT B 6nnxalillee Bpema cepTudrKaLmio, C
6aitiepamu, C IOrUCTUYECKMI OPraH13aLyAMM. B nioHe Mbl BbIBO3MAN 13 aHUMaLIOH-
HbIX KOMMaHUi1 B AHCK Ha KinHopbiHOK MIFA, B ceHTAGpe cocTouTcs brHec-mmuccns ¢ 13
MOCKOBCKVMY KOMMaHWAMM B TOPOHTO B pamKax KMHopbiHKa “Industry Office”. B KoHue
roga MefuLIMHCKNe KOMMaHWUV NOeAyT No 3TOW Nporpamme Bo BbeTHam.

[na yyactua B nporpammax M3L| kKomnaHuy fOmKHbI OTBeYaTb PAZY KpUTepres.
B yacTHOCTM, KOMMaHKA AOMKHa BbITb 3aperncTPHUPOBaHa B KauecTBe PUANYECKOTO
nuua B MockBe, ee Npor3BOACTBO JOMKHO pacronaratbca B MOCKBE, a Take He MeHee
MOMOBMHbI €e COTPYAHNKOB Takxe [OMKHbI paboTaTb 1 NNaTuTb Hanory B Mockse.

Moppo6Ho o peatenbHocT M3LL M ycnoBraAX yyacTs B mporpamMmax 3Toi opraHu-
3aL1m1 MOXHO Ha caiiTe https://moscow-export.com/ | |
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Childhome
achievements

In our exclusive interview with Stefan Aerts, founder and owner of Childhome. he
tells us the company's history and states its core values: innovation, comfort. safety
and passion. The products of Childhome are available in more than 5O countries
worldwide. In the last few years Childhome has received awards for the Sixseater
Autobrake stroller the Evolu high chair, its newest version with swivel function, the

By Daniele Caroli

Evolu ONESO’ high chair, and the original Mommy Bag.

B

B HALIEM 3KCKMHO3UBHOM UH-
TEPBbIO CTE®AH A3PTC, OCHO-
BATEJIb 1 BJIALENEL BPEHAA
CHILDHOME, PACCKA3BIBAET 0B
JNCTOPUM KOMITAHMY U OBO3HA-
YAET EE K/TIOYEBBIE HEHHOCTHU:
NHHOBALIMYK, KOM®OPT, BE30IIAC-
HOCTb ¥ TIPEJAHHOCTb CBOEMY
NENY. [IPOOYKTbI CHILDHOME
NOCTYIHbI BOJIEE YEM B 50
CTPAHAX. B IOCNEHUE HE-
CKO/bKO NET CHILDHOME T0JTY-
YUK HECKOJIbKO HATPAL 3A BbI-
MYCK IECTUMECTHOM KOMACKH
SIXSEATER AUTOBRAKE, IETCKOTO
CTYNbYMKA EVOLU, U ET'0 I10-
CMEOHEM MOZIENH EVOLU ONE.80°
C OYHKI[MEN MOBOPOTA, A TAKXE
3A CBOI0 MOJEDb CYMOK 114
MAM MOMMY BAG.

-+ .
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On June 3rd, after attending the Interna-
tional Press Day organized for the second
time by the Belgian company Childhome,
we managed to talk with the company’s
founder and owner, Stefan Aerts, for a short
interview.

- First of all, could you tell us about
Childhome’s history?

- After the birth of our son and later our
twin girls, needs and ideas came to life. So
in 1985 my wife, Nathalie, and I started to
develop our own collection of baby furni-
ture and products, taking advantage of my
previous job experiences with Concord and
ABC Design. After 34 years of continuous
success, 34 years of development, design
and growth, we can say we have always kept
true to our four core values: innovation,
comfort, safety and last but not least pas-
sion. With a philosophy based on improv-
ing the lives of young parents, we design
our products with the best interest of a child
in mind. Today we still use our own expe-
riences as a guideline. Thanks to our four
lovely grandchildren, we are still inspired
daily. We started with a 4 or 5 products
range in 1985, at present we offer more than
500 articles.

Childhome keeps on growing and ex-
panding. Our products are available in more
than 50 countries worldwide, including the
United States where we opened our own of-
fice and warehouse in January this year.

- In terms of innovation, which have
been your main achievements?

- Keeping our focus on innovation when
developing new products, we have created
award winning items such as our Sixseater
Autobrake stroller, the Mommy Bag collec-
tion, our Evolu high chair and its newest
version with swivel function, the Evolu
ONE.80°.The unique and multifunctional
Evolu ONE.80° won multiple prestigious
awards all over the world: the Baby Inno-
vation Award and Consumer Award in The
Netherlands, the Kind + Jugend Innovation
Award in Germany, the Top Choice Award
from Baby Maternity Magazine in Nevada
(USA) and the JPMA Innovation Award in
Washington DC (USA). In addition, this
year the EVOLU ONE.80° received the Best
Of The Fair Award in Hong Kong and the
Baby and Nursery Trade Awards 2019 in the
United Kingdom. Experts praise the Evolu
ONE.80° high chair for its adjustable height,
swivel function and beautiful design. These
awards are a recognition for our efforts and
developments in design and trends.

Wnterview

3 MIoHA, NoCne NoceLeHNa MexyHa-
POLHOrO AHA NPECChI, OPraHN30BaHHOTO YKe
BO BTOPOW pa3 6eNbruitckoi KoMnaHuein
Childhome, Ham ypanocb nobecefoBatb ¢
OCHOBaTeneM 1 Bnaaenbliem komnaHuy Cre-
¢baHom AspTcom.

- Bo-nepBblix, He Mmornu 6b1 Bbl paccka-
3aTb 06 ncropumn komnaHum Childhome?

- Mocne poxpeHna Hawwero CbiHa, a No3-
e HalMX JeBoYeK-0n3HALLEK HaLW naen
CTanu BOM/OLWATbCA B KM3Hb. Tak uTo B 1985
rofly Mbl C MO€I eHoit Hatanu Hauanu pas-
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pabaTblBaTb COOCTBEHHYIO KONNEKL IO AEeT-
CKOWi MeGen 1 ToBapoB 415 JeTel, CNonb-
3ys OMbIT, KOTOPbIN A Nprobpen, paboTas ¢
komnaHuamm Concord n ABC Design. Cnycta
34 ropa ycnelHoi paboTbl, 34 roga passu-
TUA, TBOPYECTBA U POCTA, MOXHO CKa3aTb, YTO
Mbl BCETIa OMUPANICh Ha HALLM KIIOYEBbIE
LIeHHOCTU: MHHOBaLWMW, KomdbopT, 6e3onac-
HOCTb, 11, HaKOHeL, NpefjaHHOCTb CBOEMY
aeny. Hawa dpunocodus — ynyuwarb }U3Hb
MOJIOAIbIX POAMTENE, Mbl CO3AAEM NMPOAYK-
Tbl, OPUEHTUPYACD Ha NMOTPEBHOCTY pebeHKa.
Mbi jo cux nop pyKoBoACTBYeMcA COOCTBEH-
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Fashion is a passion.
also for babies” - Nath-
alie Jacgmain, founder
and owner of Child-
home and designer of
the Mommy Bag.

«bbiTb CTMABHBIMM XOTIT AQXe ACTU —
Hataam XakmeH, OcHOBATEAb M BAGACAEL
Childhome, cosaatear Mommy bag.

- Which are your most successful
product lines at present, both in Bel-
gium and abroad?

- At the moment, there is a great de-
mand for the Evolu ONE.80°. With his
seven international awards our high chair
with swivel function receives a lot of at-
tention from the press and from new or
expecting parents. Thanks to the swivel
function, you can put the seat in three po-
sitions: towards the table, 90° clockwise or
90°counterclockwise relative to the table.
The adjustable height, swivel function and
timeless design really make this a unique
high chair. Another popular product line
is our original Mommy Bag collection. Be-
coming a parent is one of the best feelings
in the world and new mommies want to
wear their title with pride. Thanks to their

thas®
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The multi-awarded Evolu ONE.80°
is Childhome’s best seller,
representing about 10%

of the company’s sales.

Evolu ONE.80° - 6ecrcemnep Childhome,
IOy YMBIIIVIT MHOTOYHCTIEHHbIE HATPA/IBI,
cocrasiet 10% Bcex pofax KOMIAHUM.

handy storage compartments and fashion-
able design the Mommy Bag, Mommy’s
Treasures clutch and Baby Necessities
toiletry bag have become real must haves.
And we did not forget about the Daddies.
The Daddy Bag, Daddy Backpack and
Daddy Clutch have the same functional-
ities and beautiful design. They are now
available for the fashionable dads.

Last year we have expanded the col-
lection with two new colours and a new
Mommy Bag with a striped design that is
available in three different colour combi-
nations.

This year we will expand the Mommy
Bag collection with completely new mod-
els. We will present these new models for
the first time at the Kind + Jugend fair in
Cologne (Hall 10.2 Booth D008).
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HbIM OMbITOM MPW CO3[aHNV HOBbIX MPOAYKTOB
6naroflaps HallMM YeTblpeM BHyKaM, KOTopble
BJJOXHOBJIAIOT HAC Kaxabli AeHb. /I3HayanbHO
B 1985 rogy B Hallem acCOpPTUMEHTe 6biNo Bce-
ro 4 nnn 5 NPOAyKTOB, Ha CErOAHALHNN IeHb Y
Hac ux 6onee 500.

Childhome npogosnaeT pactv 1 passu-
BaTbcA. Hally npoayKLmio MOXHO KynuTb B 60-
nee 50 ctpaHax, Bkntoyasa CLUA, rae Haw oduc
U CKNaj OTKPbINNCH B AHBape 3TOro rofa.

- loBOpA 06 NHHOBaLMAX, KaKune BaLuy
rnaeHble JOCTKeHNA?

- DokycmpyAcb Ha MHHOBALMAX, Mbl Pa3-
paboTanu HeCKoNbKO NPeMUPOBaHHBIX MPO-
JYKTOB, Hanpumep, LeCTUMECTHYI0 KONACKY
C aBTOMATUYECKMM TOPMO30M Sixseater
Autobrake, konnekuuto cymok Mommy Bag,
CTYNbYUK ANA KopmeHus Evolu v ero HoByto
mogenb ¢ dyHKumer nosopota Evolu ONE.80°.
YHVKanbHas 1 MHOrOQyHKLMOHabHasA MOAENb
Evolu ONE.80° nomyunna HeckonbKo NpecTix-
HbIX Harpag Bo Bcem Mupe: Baby Innovation
Award n Consumer Award B HepepnaHngax,
Kind + Jugend Innovation Award B [epmaHuy,
Top Choice Award xypHana Baby Maternity
Magazine 8 HeBage (CLLUA) n JPMA Innovation
Award B BawwuHrtoHe (CLLA). Kpome Toro, B
sTom rogy EVOLU ONE.80° nonyumna Harpagy
Best Of The Fair Award B [oHKoHre 11 Baby and
Nursery Trade Awards 2019 B Benukob6puTa-
HUW. DKCMepTbl BbICOKO OLIEHUNN CTYNbYMNK
Evolu ONE.80° 3a perynupyemyio BbiCOTY, GyHK-
LMo NOBOPOTa M MPEKPACHbIN An3aiiH. ITH Ha-
rpapbl ABNAOTCA Pe3yNbTaTOM HaLIUX YCUNIA 1
pa3paboToK B 0651acTK An3aiiHa.

- Kakune nuHeliKn npoAyKTOB Ha laHHbIN
MOMEHT ABAIAIOTCA CaMbIMU YCNELWHbIMY B
Benbrum n B gpyrux crpaHax?

- Ha ceropHswWHMi aeHb 60nbLyM Crpo-
com nonb3yetca cTynbuuk Evolu ONE.80°. Haww
CTYNbYMK C GYHKLME MOBOPOTa MONYY CeMb
MeXAyHapOAHbIX Harpag v UM OYeHb 3anHTe-
pecoBaHa Npecca, a Tak Xe MOJoAble POANTeNn
1 CeMbM, OXunaatoLLme nononHeHus. bnarogapa
GYHKLMM NOBOPOTA, Bbl MOXETE PacroNoXnTb
CMAEHMe B TPeX NO3NLMAX: NINLIOM K CTONY, Ha
90° BneBo 1 Ha 90° BnpaBo ot cTona. Perynu-
pyemas BblcoTa, PyHKLIMA MOBOPOTA U HEYCTa-
peBatoLLMI AN3aiiH AeNatoT Hall CTYNbYMK Ael-
CTBUTENbHO YHUKaNbHbIM. [lpyrasa nonynapHas
NINHeIKa 3TO Halla KonneKLya CYMOK AnA
mam — Mommy Bag. Hu ¢ uem He cpaBHWTCA TO
UyBCTBO, KOrfja Tbl CTAHOBULLLCA POAUTENEM,

11 MONTOfble MAaMOUKM XOTAT C YECTbK0 HOCUTD
CBOe 3BaHue. bnaropaps GyHKLMOHaNbHbBIM
OTAeNEHNAM 1 CTUNbHOMY AN3alHY CYMKI
Mommy Bag, knatun Mommy's Treasures v He-
ceccepbl Baby Necessities cranu Heobxogumbl-



The Hampton cot
is transformable.
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- Would you tell us about the com-
pany’s presence abroad and the entry
into the USA marketplace, as you have
already mentioned?

- Since the start, Childhome has been
growing immensely. At the moment our
products are available in more than 50
countries worldwide. We have a very ded-
icated sales and customer service team
that follows up on every request and stays
in touch with all of our clients. On top
of that we work together with distribu-
tors who have the knowledge of the local
market. Through the internet and social
media, international boundaries of trends
and designs are fading. Every day we get
new requests to ship our products all over
the world. The requests we received from
the United States kept on growing. Due
to this high demand we have opened our
own office and warehouse in the United
States in January this year. This gives us
the possibility to deliver directly from our
own stock and give our customers the best
possible service. Especially our original
Mommy Bag is very popular in the USA:
it has just won the Product of the Year
Award from Creative Child Magazine.

We are very proud of our Belgian De-
sign logo. Although Childhome is availa-

g
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Kposarb-tpancdopmep Hampton cot

ble worldwide, we attach great importance
to our roots. Furthermore, while earlier
we used more brands for the different cat-
egories of products, such as Childwood
and Childwheels, now we have bundled
the power of these brands into one strong
name: Childhome.

The very popular
Mommy Bag collection

is constantly expanded
with new colours.

MU aKceccyapamu st Mam. Ho Mbl He 3a6binu
1 o nanax. Cymkn Daddy Bag, prok3aku Daddy
Backpack n knatum Daddy Clutch umetot Tot
e GYHKLMOHaN 1 OTAMYHBIA Au3aiiH. Tenepb
OHV JOCTYMHbI ANS MPOAAXKM.

B npoLwnom rogy Mbl JOMOMHWAMN KOJIEK-
LI1I0 1BYMA HOBbIMU LIBETaMU 1 BbIMYCTUAMN HO-
Bylo cymKy Mommy Bag B nonocky, [OCTYnHyto
B TPeX LiBeTax.

B 3TOM rogy mMbl pacluinpaem KonneKkwumio
Mommy Bag coBepLueHHO HOBbIMM MOAENA-
mu. Mbl BniepBble npefcTaBumM 3Ty MOLENN Ha
Apmapke Kind + Jugend B KenbHe (Hall 10.2
Booth D008).

- He mornu 6b1 Bbl pacckasaTtb Ham o
npeAcTaBUTENIbCTBE KOMNAHMK 3a py6exom
1 0 BbIXO/ie Ha aMepPUKAHCKII PbIHOK?

- Komnanusa Childhome oueHb Bbipocsia no
CpaBHeHuto ¢ 1985 rogom. Ha gaHHbI MOMEHT
Hallia NpoayKLuus JocTynHa 6onee yem B 50
CTpaHax Mupa. Y Hac OTIMYHaA KOMaHza Ciyx-
6bl noafepPKKY, KOTOpas OTBEYaeT Ha Kaxaoe
obpalLeHue 1 roToa OTBETUTb Ha BCE BOMPO-
Cbl KnueHTa. Kpome Toro, Mbl paboTaem ¢ auc-
TPUOBIOTOPaMI, KOTOPbIE ABMAIOTCA 3HATOKAMI
BHYTPEHHWX PbIHKOB. bnaropapsa nHTepHeTy 1
CoLManbHbIM CETAM MeXLyHapPOAHbIe rpaHuLibl
TPEHAO0B 1 Mofbl UCYe3atoT. ExxejHEBHO Mbl
rnoslyyaem HOBbIE 3aKa3bl Ha MOCTaBKY HaLUMX
TOBapOB CO BCero Mmpa. Yncno 3akasos u3
CLA nocTosHHO pocsio, v BCIefCTBYE TaKOro
60/1bLIOTO CMPOCa Mbl OTKPbIIN HaL 0dUC 1
cknag B CLLUA B aHBape 3T0ro roga. 310 faet
HaM BO3MOXHOCTb [JOCTaBNATb TOBaPbI Ha-
NPAMYI0 CO CKNaja 1 NpeoCTaBATb HaLWM
KnneHTam nyuwimi cepsuc. OcobeHHom no-
NyAAPHOCTLIO B AMEPIUKe NONb3YITCA Haln
cymkn Mommy Bag: coBcem HeflaBHO XypHan
Creative Child Magazine npucynun um 3BaHue
«MpoayKt foga».

Mbl 04eHb ropguMca Tem, YTo NpeacTaB-
nsiem Genbrutickuil ousaiH, He cmoTps Ha
10, uTo NpoayKuus Childhome goctynHa no
BCEMY MUPY, Mbl TpULaeM Gorblioe 3HaueHne
HawWmm ncTokam. bonee Toro, ecniu paHb-

LUe Mbl UCMONB30BANN HECKONbKO GpeHA0B
ONA PasHbIX KAaTeropuil TOBapoOB, Hanpumep
Childwood u Childwheels, To ceituac mbl co-
Gpanu Bce 3TU TOBAPbI NOA OBHUM UMEHEM —
Childhome.

e

Tonynsapuas xomrekis cymok Mommy Bag
MOCTOSTHHO TIOMOTHAETCS HOBBIMM I{BETAMIL
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The Sixseater
Autobrake stroller
is especially useful
in nursery schools
and hospitals.

- Are you interested in the Eastern Eu-
ropean markets, Russia in particular?

- Our products are more and more
available in Eastern European markets due
to strategic collaborations with local dis-
tributors. They have the experience of intro-
ducing new products and can rely on a large
network of clients. The interest in these
markets is growing as young parents are
discovering our products online and wish
to purchase them locally. We have chosen
to work with a distributor in Russia as well:
with almost 1.7 million births last year it is
not a market to neglect but it does demand
local knowledge.

- Would you please sum up the compa-
ny’s philosophy and mission?

- With each product we design, we
keep our four core values in mind: innova-
tion, comfort, safety and passion. We want
to create products to improve the lives of
young parents, we design our products
with the best interest of a child in mind
giving them a maximum of comfort with a
beautiful design. Complying to the highest
European safety standards, our products
guarantee the safety of the baby. Close
teamwork, strict control on each phase of
the production process and an absolute pri-
ority on quality and safety are just a couple
of the ingredients to the recipe for Child-

1llecTnmecTHAsA KOMACKA C aBTOMATITYECKIM TOPMO30M
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home’s success. As a Belgian designer and
manufacturer we were invited by King Filip
of Belgium to join the state visit to the Re-
public of Korea in March this year. Events
like these make us even prouder of our Bel-
gian Design label. We are so happy we could
be a part of this occasion to put our Belgian
design on the map and we will continue
doing this. However, a 34-year success isn't
only achieved through innovation and safe-
ty. Our passion is indeed the driving force
behind Childhome. Together with our great
product team we believe that “your nursery
should tell the story of who you are and be a

collection of what you love ]
The Daddy Bag CrumbHas cymMKa
is a fashionable U1 an
item. Daddy Bag

Sixseater Autobrake 0co6eHHO IPUTOENTCSA B IETCKIX

cajiax 1 O0MbHIMIIAX.

f%arents’

""Choice

- 3anHTepecoBaHbl NN Bbl B NPOABU-
XeHun Bawero 6peHpa B BoctouHoi EB-
pone, B yactHocTu B Poccun?

- Hawa npogykuus ctaHoBuTCA Bce 60-
nee JOCTYNHOWN Ha BOCTOYHOEBPOMENCKIX
pbiHKax 6narogapa cTpaTernyeckomy co-
TPYAHMYECTBY C MECTHBIMU ANCTPUOBIOTO-
pamu. Y HUX eCTb OMbIT NPOABUKEHUA HO-
BbIX MPOAYKTOB, 11 OHU MOTYT PaccumnTbIBaTb
Ha 6onblLuyto ceTb KnneHToB. Mbl Bce Gonee
3aMHTepecoBaHbl B 3TOM PbIHKE, MOCKONbKY
Monofble POLUTENN Y3HAIOT O HaLLMUX TOBa-
pax B MIHTEPHETE 1 XOTAT KYNWTb VX B CBOEW
cTpaHe. Mbl NprHANK pelueHne pabotatb ¢
ANCTPUOBLIOTOPOM B POCCUI: HENb3A UMHO-
prpoBaTb PbIHOK, yunTbiBas 1.7 MUNINO-
HOB HOBOPOMAEHHbIX B MPOLLIOM rofly, HO
B TO e BpemsA Heob6xoaMMo ObITb B Kypce
MECTHbIX 0COBEHHOCTEI.

- He mornu 6b1 Bbl cpopmynmpoBsatb
dunocodpuio n muccuio KomnaHuu?

- Korga Mbl pa3pabaTbiBaem HOBbIi MPO-
DYKT, Mbl BCErfia NPYHIMaeM BO BHIMaHWe
HaLLW KNloYeBble LLeHHOCTV: IHHOBaLWK,
KomdopT, 6e30MacHOCTb 1 NPeAAHHOCTb
cBoemy fieny. Mbl XOTVM CO3AaBaThb Npo-
DYKLMIO, KOTOPAsA YNYYLUNT XU3HU MONOABIX
pOoAUTENEN, Mbl CO34aeM HALIU NPOAYKTbI,
NPUHMas BO BHUMaHME NHTepechl pebeH-
Ka, 06ecneumBas MakCMManbHbIA KOMGopPT
1 CTUAbHBIN An3aiH. Hawa npoaykuma co-
OTBETCTBYET BCEM €BPOMENCKIM CTaHAap-
Tam 6e30MacHOCTI 1 rapaHTupyeT 6e3onac-
HOCTb Manbiwwa. Ecnv roopuTb 0 peLenTe
ycnexa 6penpga Childhome, To BoT Heckonb-
KO MHIPeIMEHTOB: aKTUBHas KOMaHAHas
paboTa, XeCTKNiA KOHTPOJIb Ha KaXKJoM
3Tane Npov3BOACTBEHHOrO npoLiecca 1 ab-
COMIOTHBIV MPUOPUTET KauecTBa 1 6esonac-
HocTu. Koponb Benbr Qunun npurnacun
Hac NPYCOEANHNTBCA K FOCYAapCTBEHHOMY
Bu3nTy B Pecnybnunky Kopeto B MapTe 3T0r0
roga, utobbl NpeaCcTaBNATb GeNbrMNCKIX
[U3ariHepoB 1 Mpon3BoguTenei. Yuactue
B COObITUAX TAKOTO YPOBHA 3aCTaBNIAET Hac
elue bonblue ropanTbCA Halm benbrini-
CKIM npomncxoxaeHnem. Mbl 6biin o4eHb
pagbl NPUHATb y4acT1e B 3TOM Meponpui-
AT 1 NONYNAPU3MPOBaTb 6eNbrMNCKMIn
[V3aliH, 1 Mbl NPOJOMKIM BUraTbCA B
3TOM HanpasneHny. Tem He MeHee, Henb3s
[OCTVYb YCrexa JIMHOI0 B 34 rofia TONbKO
WHHOBALMAMM 1 6e30macHOCTbIo. JlloboBb
K Hallemy feny ABMAETCA ABMXKYLLEN CUIoN
komnaHuu Childhome. Bmecte ¢ Halwen
rpynnou pa3paboTunKoB Mbl CYMTAEM, UTO
«Ballla A€TCKasA NMOKa3bIBaET, KTO Bbl M JOMK-
Ha 6bITb HanosHeHa BeLamMu, KoTopble fj0-
porw ans Bac. [ ]
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BUAEOHAHA
BM3200

KAMEPA C PEr'YAMPYEMbBIM HAKAOHOM

1 BOSMOXHOCTbIO KPENAEHAICTEH ey

KAMEPA 1 MOHWTOP MOTYT
PABOTATb B MEPEHOCHOM PEXMME

OYHKUMA « OBPATHAA CBA3ba

PEXWMM 3HEPITOCBEPEXEHWA
M TOAOCOBOM AKTHUBALIMI

MPOUIPbIBAHWE KOABIBEABHbBIX
MEACAKMM

BCTPOEHHOE 3APAAHOE YCTPOMCTBO
AKKYMYARTOPA MOHMUTOPA

Video baby This is a modern multifunctional camcorder be installed anywhere and watch the baby wherev-
J yw y
e alinals with a wireless camera and monitor. er he falls asleep.
monitor This model can work with a rechargeable Maman BM3200 video baby monitor is

Maman BM3200 battery, which means that it can take with you equipped with all the necessary functions: the

anywhere and not depend on electricity and con-  range of the device is 300 meters, night vision
ductors. allows you to observe the baby even at night, it is
The monitor has a battery that is recharged possible to adjust the tilt of the camera to achieve
from the network and works as a mobile device. It the desired viewing angle. Using the “Feedback”
is convenient to carry. The camera is powered bya  function, you can talk with your child from a dis-
network or 4 finger batteries, which means it can tance. And the camera can play lullabies to kids.

Hhase &
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BUAEOHAHA ‘:"
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BM3200

l.'-

KAMEPA C PETYAMPYEMBIM HAKAOHOM

W BO3MOXHOCTbIO K_PED_Q&*&&&“

KAMEPA M MOHWTOP MOTYT
PABOTATE B NEPEHOCHOM PEXXMME

AN

OYHKUMA «OEPATHAR CBA3by

h PEXXWMM 3HEPTOCBEPEMEHMA
)] W FOACCOBOW AKTHMBALMMK

m MPOMUTIPbIBAHWME KOABIBEABHbBIX
J’ MEACAMM

BCTPOEHHOE 3APAAHOE YCTPOWCTBO
AKKYMYARTOPA MOHWTOPA

BMﬂL@@HQHQ 370 coBpeMeHHasA MHOTOYHKLVOHaNbHasA BUAEO-HAHAC B NI06OM MeCTe U HabIofaTh 3a MasbILOM, rae 6bl OH He
M@U‘ﬂqan 6ecnpoBOAHbIMY KaMepPOI 1 MOHUTOPOM. YCHY.
o OcHOBHas 0COBEHHOCTb JaHHOW MOAEN B TOM, UTO OHa BupeonaHs Maman BM3200 ocHallieHa Bcemmn HeoOxoau-
BMQZQ@ MOXeT paboTaTb OT aKKyMyNATOPHbIX 6aTapeek, a 3T0 3HaunT,  MbiMU GYHKLUAMU: JANbHOCTb AeCTBUA NprUbopa COCTaBNA-
YTO €e MOXHO 6paTb € CO6OV Kyfja YrofiHO 1 He 3aBUCETb OT €T 300 MeTPOB, HOYHOE BUAEHUE NO3BONAET HabMoAaTb 3a
3M1EKTPMYECTBA 11 MPOBOJOB. MarblLLOM [laXke B TEMHOE BPEMA CYTOK, Y KaMepbl BO3MOXHO

B MOHUTOpE YCTaHOBNEH aKKYMYNATOP, KOTOPbIN MOA3a-  PErynnpoBaTh HAKMOH, AN BOCTUKEHNA HYXKHOTO yria 06-
psiXaeTca OT ceT, M paboTaeT Kak MobuNbHOe yCTpoiicTBo.  30pa. C nomolbio dyHKLMM «O6paTHas CBA3b» MOXHO pas3-
Ero yno6Ho HocuTb ¢ coboit. Kamepa paboTtaeT oT ceTM MM roBapyBaTh C PeOEHKOM Ha paccToaHNN. A elle Kamepa ymeeT
4x NanbynKoBbix 6aTapeek, a 3HaYUT ee MOXHO YCTaHOBUTb  MPOUTPbIBaTb MaiblLam KOblGesbHbIe NMeCHN.

: thaes©
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IlepciekTuBBI
PhIHKa HETCKMX TOBApPOB

Ha «HETCTBO,19» B AJIMATHI

[1n4 BNAIENbIEB BU3HECA B TIOB0M COEPE KA3AXCTAH CErO/IHS MPECTABNAET
OCOBEHHDIA MHTEPEC: B MOCTEIHME r0/1bl CTPAHA 3KOHOMUKA CTPAHBI PA3BUBAETCH
CTPEMUTE/TbHBIMU TEMIAMU. C 19 110 21 ABT'YCTA B A/IMATbI TPOLI/IA XIV MEXYHAPOIHAS
BbICTABKA IETCKUX TOBAPOB «[IETCTB0'19», I CTA/IA OYEPEAHBIM MOATBEPXIEHUEM TOTO,
HACKOJTbKO BAXHO KOMMYHUKALIUOHHOM T/OMIAIKON ABNAETCA KAAXCTAH.

|‘\ql“ —]

Perspectives
for children products market

on “Childhood’19” in Almaty

NOWADAYS, QAZAQSTAN IS VERY ATTRACTIVE FOR EVERY BUSINESS OWNER: IN RECENT YEARS
THE COUNTRY'S ECONOMY HAS BEEN DEVELOPING RAPIDLY. 19-21 AUGUST ALMATY HOSTED XIV
INTERNATIONAL EXHIBITION OF CHILDREN PRODUCTS “CHILDHOOD'19” WHICH HAS BECOME
ANOTHER PROOF OF HOW IMPORTANT QAZAQSTAN IS AS A COMMUNICATION GROUND.

Hhase g



Apart from the exhibition “Childhood’19", exhibition
center ‘Atakent’ hosted two more closely related exhibitions:
VIil International Exhibition “Kid's Fashion'19” and Ill Interna-
tional Festival “Mother and Childhood".

More than 100 companies from 15 countries took part in
these three events: among them are Qazagstan, Russia, Bela-
rus, Turkey, Ukraine, Spain and some others.

Business program consisted of a panel discussion on the
topic‘Safety verification of children products’and was very
impressive both in terms of speakers and meaning.

The list of participants resulted from the core subject
of discussion: safety of the most popular products among
parents. Governments introduce new methods of control,
quality standards are updated regularly. Representatives of
government authorities for accreditation, standards, FEA
and safety control of children products of the Customs Un-
ion countries discussed common policies for the industry of
children products on the market of EAEU.

Also participants of “Childhood’19" had a possibility to
combine business negotiations with education in the course
of workshops and master classes: how to create a success-

ful outfit shop, how to work out a loyalty programme and a

marketing plan step by step. [ ]

TTomuMoO camoii BoIcTaBKY «[leTcTBO 19,
BIJ «ATakeHT» IPUHAT B 9TY JHU IBE BBI-
CTaBKI C «COCEMICTBYIOMMMM» TeMaTHKaMMU:
VIII MexnyHapopHy1o BbICTaBKY «[leTcKas
Mopa’'19» u III Mexxgynapopssrit Gectusans
«Mama+/leTcTBOY.

Bo Bcex Tpex BbICTaBKAX IPUHAIN Y4a-
crue 6onee 100 xoMmaHumit u3 15 crpan Mu-
pa - Kasaxcran, Poccus, bemapyco, Typuus,
Ys6ekucraH, Ykpanna, Vcnanus, [Tonbia,
Taitsanb, Kurait, Kanapa, Ascrpamms, Hu-
nepnanpbl, HoBas 3enanymsa u pyrux.

MoutiHas KaK 110 COCTaBYy CIIMKEPOB, TaK 1
II0 CMBIC/IOBOMY HATIONHEHNIO, [Ie/I0Bast IIpo-
rpamma 6b1a IIpefCTaB/IeHa [IaHebHOI JIC-
Kyccueit Ha Temy «[lonTBepyenne Gesomac-
HOCTH JIETCKUX TOBAPOB «/[0BEPATD HEb3s
npoBepATh». C IPUHNMAIOIIEN CTOPOHBI B
00CYXIeHUN YIaCTBOBAIIIL:

« E3K
o MUHNICTEPCTBO HALMOHAILHOI SKOHOMI-

K1/ MUHICTePCTBO TOPrOB/IN 1 MHTErpa-

umn Pecrry6nuxn Kasaxcran
o MuHuctepcTBO MHEYCTpUM U UHPpa-

CTPYKTypHOTO passutus Pecry6miku

Kasaxcras/KomureT TeXHI4eCKOro pery-

JIpOBAHMA I METPOJIOTUN
« Komurer koHTpO/IST KadecTBa 1 Ge30IACHO-

CTV TOBApOB 1 yciIyr MuHMCTepCTBA 31pa-

Booxpauenst Pecrry6mikn Kasaxcran.

o Hammonansueii lentp Akkpenurarmm

« KomureT rocygapcTBeHHBIX JOXOO0B M-
HuctepcrBa ¢punancos PK (Opran ramo-
)KEHHOTO KOHTPO/IA)

« HanmonanbHbIl opran 1o cranjapTnsa-
i KASVMHCT

o OIOJI «Kasaxcranckas acconmanms nHAY-
CTpUM [ETCKMX TOBAPOB»

Co cropons! Poccym:

« Toprosoe npepncraButenscTso PO B Pe-
cry6mike Kazaxcran

o Munnpomropr Poccyun

+ QepepabHOE ar€HTCTBO MO TEXHNYECKO-
My perymposanuio 1 Metponoruu (Poc-
CTaHAPT)

« DegeparnbHast cryxba 1Mo HaA30py B chepe
3aIIUTBI IIPaB OTPeONTeNeI! 11 O1aromo-
nyuus denoseka (Pocrotpe6Hazsop)

o QepeparnbHast CryXx0a 10 aKKPeFUTALIN
(Pocaxkpepuranus)

o OenepanbHas TaMmoxkeHHast cnyx6a (OTC
Poccun)

o AO Poccuiickuit 3KCIIOPTHBII LieHTP

o Acconyanys npegIpyuATIil MHEYCTPUN
feTckux ToBapos «AVIT»

Taxoit cOCTaB Y4aCTHNKOB b1 06yC/IOB-
JIeH L{eHTPA/IbHOI TEMOIT MCKyccuu: 6es-
OIIACHOCTb CaMBIX IIONY/IAPHBIX TOBAPOB Cpe-
i poureneit. [ocysapcTBO BHERPsET HOBbIE
METO{bI KOHTPO/ISI, 0OHOBIIIOTCS CTAHAAPTHI

b1

KavectBa. IIpeicraBuTeny opranos rocysap-
CTBEHHOII BIACTY B cepe aKKPeTUTaIH,
cranfaprusaruy, BOJI 1 kouTpons 6esomac-
HOCTH IeTCKIX TOBAPOB CTPaH TaMOXKeHHOTo
Coro3a 06cymumn obmiye mpaBua paboTs! B
cdepe MHIYCTPUH AETCKUX TOBAPOB Ha PBIH-
ke EASC.

AO «Poccuitckuit IxcriopTHbIit LleHTp»
npu noggepxke Acconnanuu Ilpepmnpu-
atuit Mupycrpun Tetckux Toapos (Poc-
CHsT) TIPOBETT OTKPBITHIE 0OCYK/IEHIS TeM
MHCTPYMEHTOB NOAEPXKKI 3KCITopTa AO
«POIl» n Ananutndeckyto ceccuio «Ce-
KpeTbI IeTCKOro puteitna». OmbIT addek-
TUBHOII PabOTHI POCCHIICKIX KOMITAHUIT Ha
porake EA9C». KakoBa fuHammKa priHKa
feTckux ToBapos? Kakue mpopyKThl pa-
CTYT, HACKO/IBKO 3TO COOTBETCTBYET ITI0-
0a/lbHBIM TPEHJaM, KaK 4yBCTBYIOT cebs
IPOAYKTHI B PA3NNYHBIX IIEHOBBIX CETMEH-
Tax? [IpodeccroHasl 0Tpacu NofenuInuch
MHEHJSIMU U B3I/IAIaMM Ha OioKaiiiine
HEpPCIEeKTUBBI.

Taxoke ydacTHMKAM BbICTaBKH «[JeT-
cTB0’19» 6bIIa MIPEOCTaBIeHa BOSMOKHOCTD
COBMECTHTB JI€/IOBBIE IIEPETOBOPEI C 06y e-
HJEM B paMKaxX TPEHJHIOB 1 MacTep-KJac-
COB: CO3/]aTh YCIIEIUHBIIf MarasuH OfleXX/bl,
TOILIATOBO Pa3paboTaTh IPOrpaMMy MOSb-
HOCTH ¥ MAPKETVHTOBBII II/TaH. ]

e
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TIOBOJIOM /141 [IOE3[IKH B IPUTOPO/] AHNBEPIEHA, KOHTHY, CTATT CHILDHOME PRESS DAY - Craron
IBYXIHEBHDIii 03HAKOMMUTE/bHDIN TYP, KOTOPDIi Y)XE BO BTOPOIi PA3 OPTAHI30BBIBAET CeaTepyHL
BE/IbrUiCKIi TPOM3BOLUTENb AETCKOH MEBE/H CHILDHOME. KPOME MEHS Y(YPHAJI PARENTS'

CHOICE B MIECTPOH XXYPHA/IUCTCKOH KOMIAHHUY NPENCTAB/IA HALI HTANbAAHCKHMI LIE®-PEJAKTOP

DANIELE CAROLI A BOT U3 POCCHH £l BbITA EAMHCTBEHHBIM FOCTEM - IOHHMAETE, Mbl IETTAEM

[EACTBUTENBHO YHUKATIbHDBIA KOHTEHT [/141 HALIET0 HH®OPMALIOHHOTO IPOCTPAHCTBA!

Childhome Press Day:

By Ekaterina Aksyonova  THE REASON OF THIS BRIEF TRIP TO ANTWERPEN SUBURB, KONTICH, WAS CHILDHOME INTERNATIONAL
PRESS DAY - ATWO-DAY TOUR, WHICH WAS ORGANIZED BY CHILDHOME, A BELGIAN MANUFACTURER
OF NURSERY PRODUCTS AND FURNITURE. APART FROM ME, PARENT'S CHOICE MAGAZINE WAS
REPRESENTED BY OUR ITALIAN MANAGING EDITOR DANIELE CAROLI, BUT [ WAS THE ONLY GUEST FROM
RUSSIA. SO YOU SEE - WE PRODUCE A REALLY UNIQUE CONTENT FOR OUR INFORMATION SPACE!

;f*{/ﬁarents' 62
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[eHTpa/IbHBIM COOBITIEM HALIETO MEXAYHAPOFHOTO CNéTa (Ha BCTpedy Ipu-
exanu Komtern n3 lepmannu, Vicnaunm, ®panimu, Bennkobpnranun, [onpuy,
11, KOHE4HO, CONHeqHolt Mtamiu — npuseT, [JaHuanb!) crama KoHepeHIs, Ko-
TOpast COCTOSIACH B IPOCTOpHOM 1 yioTHOM moypyme Childhome.

Kommanns Childhome 6pima ocoana 34 roga Hasag cynpyramu Aerts — 970
OT/IMYHBII IPUMep, KO/ B CEMeITHOM OM3Hece [e/I0Bas XBaTKa OJHOTO B COYe-
TaHUM C UCKTIOUUTENbHBIM JIN3ATHEPCKIM BKYCOM JIPYTOTO POXKHAIOT IIPeKpac-
Hblit mpopyKT. ITogpo6bHoe nnTepsbio Daniele Caroli co Stefan Aerts, ocHoBate-
neM Childhome, unraiite Ha crpanute 52.

Tonbko npencrasbre, Ha MeOemt Childhome BbIpOCTO yoke HECKONBKO TIOKOTe-
Huit! Taxolt ycriex U BIVIAAHYE Ha POJUTENIelT O3HAYaeT 1 OOJBIIYI0 OTBETCTBEHHOCTD.
Ha Childhome Press Day coTpyaHuKi 9TOro ceMeifHoro 6pensa, B KOTOpOM BCe, BHe
3aBICHMOCTH OT BO3PACTA I 3AHNMAEMOIT JO/DKHOCTIL, TIO/Ib3YI0TCS PABHBIM IIPABOM

TO/I0Ca V1 yBaXKEHIEM, IIPEICTABIII HaM Psifj BOIPOCOB, CTOSIIIVX Iepef [106a/Ib-
HBIM PBIHKOM JJeTCKIX ToBapoB. OT/ie IPOfa, MAPKETHHIA I TEXHIYECKOTO 1~
3aifHa BBICTYTININ C HeOObIIMM TIpe3eHTalAMM, KOTOPBIE 3a/laBajiit TOH AMCKYC-
cyt. Borpocsl 9Ty He HOBBI /ISt pe3neHTOB PhIHKa, HO komanza Childhome cymema
HaIIyIaTb TOHKNE I'PaH, 6oeBble TOYKY 1 OTPa3NUTb VX B CBOVIX BBICTYIICHVAX.

B LeHTpEe BHUMAHWY - MPOW3BOANTEAD

CepruuKaToB 1 CTaHJAPTOB Ka-
4eCTBa CTAHOBUTCSI BCe OOIbIIIe 1
0o7Iblle, MX CTA/O TaK MHOTO, YTO y0B-
TIETBOPUTD BCEM CYILECTBYIOIIUM Tpe-
0OBAHIAM TIPOCTO He TPECTABIAETCS
Bo3MOXHBIM. Co cr1oB Stefan Aerts,
CETOfHSL, YTOOBI IIPEICTAB/IAT CBOU
TOBApbI HA €BPOIIE/ICKOM PBIHKE, OHI
BBIHY)K/IEHbI MIMETb JIe/I0 O0rIee 9eM ¢
30-ro cranpapTamu Kadectsa. Hacros-
11ee BaBIJIOHCKOE CTO/IIOTBOpeHMe!

B xauectBe mpumepa 6bu1a mpu-
BefIeHA JIeATeTbHOCTD OPraHN3aINI
ProSafe, koTopas MoxxeT BBIBOZUTD
IPOZLYKTHI C PHIHKA, [JKe He NMes
obs13aTenbcTBa 3apaHee MHGOPMUPO-
BaTb npousBoputens. Ilocne Tectu-
POBaHMA OHM PAa3MeNIAOT IPOAYKT Ha
Be6-caitte (Rapid Alert System), mpn
9TOM MOTPEOUTEND Yallle BCETO MOIPO-
CTY He B Kypce 3TOJ CUTYaIliH.

W mpousBomuTesnio jaxke He JAIOT
BO3MOXXHOCTI PEarypoBaTh.

B anpene 2019 roga BcemupHO 13-
BECTHBIIT IPONM3BOANTEND UTPYIIEK I
ToBapoB i fereii Fisher Price 6b11
BBIHYK/IEH 0TO3BATh I3 IPORAXKII
HOYTH AT MIITHOHOB KONbIOeneit-
Kayasnok no Bcemy Mupy. 06 or3p1Be
00baBiTa Komycens no 6esonacHo-
cTu norpe6urensckux ropapos CIIA
(CPSC). B ee cooburenmu 6p110 ykasa-
HO, YTO 1I3-3a TAaHHOIT MOJIE/N KOJbI-

0en-KavyamKy C MOMEHTA ee BBINYCKa
B 2009 ropy ymepno He MeHee 30 Mma-
JieHI[eB.

B ounmansHoM 3asBIeHMN BIa-
nenen Fisher-Price mogrepamn, yro
106pOBOIIbHO OT3BIBAET CBOIl TOBAP,
OTHAKO HACTOS/I Ha TOM, YTO KONbIGe-
mu 6esonacusl. ITo ero cnoBam, mpocro
HY)KHO OTKa3bIBaThCs OT KOTbIOeeii
KaK TOTbKO M/IajleHIIbl HAYMHAKOT Iepe-
BOPAYNBATHCA.

IJIE IPOXOJIUT 3TA MTOPOI HE-
BUIVIMASA TPAHUIIA, 3A KOTOPOI
3AKAHYMBAETCA OTBETCTBEH-
HOCTD TPOM3BOJNTEIIA M HA-
YNMHAETCA OTBETCTBEHHOCTD
POJUTENA?

Takum 06pasom, 3akmoyaer Stefan,
opranusauus ProSafe Bcraiser man-
KM B KOTIeCa Ma/IoMy GM3HeCy, KOTOpo-
My 04eHb TPYAHO BBIKUTD 13-32 BCEX
3TUX OrpaHydeHnit. Kommanum Bbl-
HY>K[IeHbI YXOJUTD C PHIHKA, @ BMECTe
C HUMU YXORUT U 6arak HAKOIIEHHBIX
rOflaMI 3HaHMII O TOBapax JIA IeTell.
K coxaseHnto, r’UTaHTBI MacC-MapKeTa
TIOIVIONIAIOT PHIHOK He TOMbKO B Poc-
cuit, y EBpomsl cxoxite Ipo6iemsL.
XOTVM /111 MBI XXUTb B MUPE, I7ie YHU-
Ka/IbHOCTD I103a0bITa 1 Y BCeX AeTeit
IoMa abCOMIOTHO OMHAKOBBIE KPO-
BATKI, CTY/IbYMKI LS KOPM/IEHVS 1
KOJLACKI?

PROSAFE (Esponetickuii popym no bezonacrocmu npodykmos) - amo HexommepHeckas npogec-
CUOHATIDHAS 0P2AHU3AUUS 071 0P2AH0B 110 HA030pPY 34 PoiHKOM 6cezo Espocotosa. Eeo ocHos-
HAA 300a4a - NoBbICUMb 6e30NACHOCMb NOTb30BAMenell Mosapos u ycye 6 Espone.

RAPEX - esponetickas cucmema 6bicmpozo 0noseueHuss 00 0nacHblx npooyKmax.
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Manufacturers are in the spotlight

Certificates and quality standards - there are more
and more of them. There are so many that it has be-
come absolutely impossible to comply with each one
of them. As Stefan Aerts puts it, today if you want to
present your products on a European market, you
have to deal with more than 30 quality standards. A
perfect babel!

ProSafe organization was mentioned as an exam-
ple. It's an organization which can remove products
from the market without informing a manufacturer
in advance. After testing they place a product on the
website (Rapid Alert System) and in most cases con-
sumers are unaware of the situation.

And manufacturers are not even given a chance
to react.

However, even though RAPEX acts across the
whole EU, every country can decide for itself, what
to do with a flawed product. Country X obliges the
manufacturer to issue a recall and destroy the prod-
uct, while Country Y permits to take it away from the
shops and do the repairs. Country Z can choose to do
nothing at all.

Thus, Stefan concludes, ProSafe organization just
puts a spoke into the wheels of small businesses,
which struggle greatly because of all these restric-
tions. Companies have to leave the market and a
wealth of knowledge about children products leaves
with them. Unfortunately, the giants of mass-market
take over industries not only in Russia, Europe faces
the same problems. Do we wish to live in a world
where individuality is forgotten and all children have
absolutely identical cribs in their nurseries, the same
highchairs and strollers?

Problems thot have to become challenges

Another important issue on the agenda has been
a growing popularity of second-hand purchases.
When it comes to children snowsuits or educational
toys it's like a good old tradition of succession. But
when we deal with car seats, which become unusable
after being in a car accident once, their second-hand
usage is absolutely unacceptable!

‘Apart from more effective regulations for manu-
facturers, it is necessary to execute more control over
the market of second-hand goods. We know that
young parents buy approximately 50% of strollers, car
seats and nursery furniture second-hand. Often peo-
ple spend more money on so-called ‘vintage’ things
than on new ones. It seems that no one cares if these
products are complete and if they comply with present
strict safety standards. And there comes the problem of
invisible defects.

Stefan Aerts, the owner of Childhome

PROSAFE (Product Safety Forum of Europe) is a non-profit professional
organization for market surveillance authorities and officers from
throughout the European Economic Area. Its primary objective is to
improve the safety of users of products and services in Europe.

RAPEX is the European rapid alert system for unsafe consumer products.
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[ToobAeMbI, KOTOPbIZ AOAXHD CTATh 3AAQUYAMM

E1ie ogHOI Ba)KHOI T€MOJ IIOBECTKY THS
CTajla BCe BO3PACTAIONast IOIMY/IAPHOCTD
6/y moxymnok. Korga neno xacaercs feTckux
KOMOMHE30HOB I/IH Pa3BUBAIOLINX UTPY-
1IIeK, TO 3TO IOXOXKe Ha J0OPYI0 TpaJiMIIo
npeemcTBeHHOCTI. HO KOrma peus npet o
aBTOKpecTie, KOTOPOe, eNMHOXIbI TOObIBAB B
TPAHCIOPTHOM MPOVCLIECTBUM, CTAHOBUTCA
HETIPUTOfHO K VMCIIOIb30BAHMIO, IPOAAXKa
second hand ToBapoB mpocTo HegomycTyMa!

«Ilomumo Gonee ppexmusHozo pezynu-
Po8anust 07151 npoussodumerneti, HeoOX00UMO
maksice 20pasdo 6omvie KOHMPOTUPOBAIND
PoiHOK nodepicanHvix mosapos. Mol 3raem,
1Mo Mo7100ble PoOUMesnu NOKynam npUmMepHo
50% ceoux KOISICOK, astmokpecest u mebentt 0st
demckux KomMHam us emopoix pyk. dacmo moou
NAAMAM HAMHO20 60MbUe OeHez 3a MAK HA3bI-
8aeMble «BUHMANCHbIE» BeU4U 110 CPABHEHUID C
Hoevimu. Kaxcemcs, Huxomy Hem Oena 00 mozo,
6y0ym mu smu Oemckiie mosapbl NOTHOCHbIO
YKOMNTIEKIMOBAHDL 1 COOMEEMCINEYIOM il OHU
deiicmeyiouqum cmpoeum cmaroapmam bes-
onacrocmu. Y mozoa 603nuxaem npoonema
HeBUOUMbLX OeeKmoB».

Stefan Aerts, enadeney, Childhome

J3BecTHBIN QaKT: CeTOTHA IPOLAXKIU
BCe 00sIbllle COBEPUIAKTCS B OHJIAIH-TIPO-
crpanctBe. Lisa De Caerlé, menemxep 1o
cBa3aM ¢ obmectsenHocTh0 Childhome,
B CBOEM BBICTYIUIEHUI BBIPa3uia 00Iyio
3ajjla4y COBpPeMEeHHbIX MapKeTO/NOTOB: IIPO-
Ilecc MOKYIKM JO/DKEH CTaTh MaKCUMallb-
HO «OecmoBHBIM». YTO 3TO 03HavyaeT? B
6MTBe 32 TIOKYIATe/Is CETOAHS MOOeXKAAET
HE TOT, KTO IIPeOCTaB/IAeT MYdIIYIO Iie-
HY TN JaXKe Ka4yeCTBO (U JU3aiiH yxe
He II03BOJIAeT OTBOEBATh KOHKYPEHTHOE
IPENMYIIECTBO), @ TOT, KTO CO371aeT KOM-
¢oprHble yenoyA. Touky BbIAayM, pacmo-
JIOXKEHHbIE B CyllepMapKeTax, I0/Ib3y0TcsA
60blIelt MOMYIAPHOCTBIO, YeM Kypbep-
CKast JOCTaBKa, KOTOpast CBA3bIBaeT HEOO-
XOMMOCTBIO IPUCYTCTBOBATH B OIpefie-
JICHHOM MeCTe B OIIpefie/leHHblit yac. [laxe
IeKOpPAaTUBHYIO KOCMETUKY MHOTHE TIPO-
M3BOJUTEIN PEKOMEH/YIOT 0Ipo60oBarh,
He BBIXOZA U3 JOMa, 3aIPy3UB cBoe POTO
B CIleljMajbHOE IIpuioXxeHue. Bonpoc B
TOM, KaK/e IePCIeKTUBBl B BUPTYaIbHOM
MIpe OTKPBIBAKTCS MPON3BOJUTENAM TO-
BapoB 1A fleTeil?

[oaacpxka

B uncre cimkepos Ha Childhome Press
Day sricTymima Maryke Hanneman, koop-
JIVHATOP 110 CBA3SAM C 00I[eCTBEHHOCTDIO B
European Nursery Products Confederation -
9T0 EBpornelickas Topropas accolmanys
IIPOUSBOAUTENEN IIPOSYKLMM /LA A€Teil
matepuncTBa. ENPC cocTout us HalyoHanb-
HBIX aCCOLMALVIA, TIPECTABAIOLINX MajIble
1 CpefiHMe IPeIpUATIA 1 KPYIHBIX OTpac-
TIeBBIX MAiepoB oTpaciu. B cocra ENPC
BXOJIAT HAI[VIOHA/IbHbIE ACCOLMALINN, TIPefi-
CTaBJIAIOILINE MaJIbLil U CPefHUIT OM3Hec u
OCHOBHbIE €BPOIIEIICKIIE IPOU3BOJICTBEHHbIE
orpacm. ENPC momoraet mponssopnTenim
TIOJI/IeP>KMBATD CTAH/[APTHI 6€301aCHOCTH,
TpUMeHsAeMble Ha MEXYHAPOJHOM PhIHKE, a
TAK>Ke IIPOJIBUTAET I OTCTAMBAET MHTEPECHI
IIPOUSBOAMTENIEN B €BPOIIEIICKOI FOCYAap-
CTBEHHOI ITOUTHKE.

B Poccun cxoxue GyHKINY BBITOMHAET
Accomanyst notpebuTerert 1 Ipon3BOANTe-
TIelt JETCKMX TOBapoB 1 ycryT «Bribop Pop-
Teneit». ITpaBya, B ACCOLMAINIO MOTYT BCTY-
TIUTD HE TObKO POCCHIICKIE IPOM3BOANTENN
11 TOTPeOUTEIL, OFHOI! U3 IPUOPUTETHDIX
3a/1a4 OpraHM3aLI AB/IACTCH 00 beMMHEHME
3aJHTEPECOBAHHBIX IPO(DECCHOHATIOB BCETO
mupa. ITogpo6Hee 06 MCTOPYY BO3HIKHOBE-

-+ .
Hhase

H2OOXOAMMO

HIs1 AccoLanuy, ee Le/isIX U IIaHaxX Ha Oy-
Zylilee BBI MOXeTe IPOYECTDb HA CTPaHNIle 2.
Takne Bcrpeun, kak Childhome Press Day,
TI07I€3HbI, TIPEX/iE BCETO, TeM, YTO IIO3BOJIIOT
LIKpe B3I/LIHYTh Ha POG/IEMBI phIHKaA. MoHO-
HOMM3AIYA OVIHAKOBO OONBHO ObET KaK 10
0Te4eCcTBEHHOMY Ma/IOMY 1 CpefiHeMy Oyi3He-
CY, TaK 1 110 €BPOIEHICKIM [IPOM3BOJUTEISIM.
Ceropst OpeHziaM IPUXOZUTCS GaTaHCH-
POBaTh, KaK KAHATOXOALIAM, MEX/Y IOCTIEN-
CTBHAMI MUPOBOTO (PMHAHCOBOTO KPU3ICA I
BCe BO3PACTAIOLVM BIIVSHIEM KOPIIOPALMIL.
Heo6xom1M0 00MeHIBATBCS OIIBITOM U 3HA-
HISIMIL, TIOAfIeP>KIBATD IPYT APYra Ha MEKAY-
HAPOJHOM YPOBHe, YTOOBI BHICTOSITD B 9TOI
HepaBHolt 6opboe. [ |
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It is a known fact that today more and
more purchases are made online. Lisa De
Caerlé, PR manager of Childhome, in her
presentation exposed a common chal-
lenge for modern marketing experts -
the process of buying has to become
‘seamless’ What does it mean? Nowadays
the battle for a customer is won not by
those who propose the best price or
even the best quality (not even design
can help win competitive positions), but
by those who provide convenient ser-
vice. Self-pickup points in supermarkets
are more popular than courier delivery,
which obliges you to be present in a set
place at a set time. Even beauty products
can now be tested without going out,
by downloading your photo to a special
application. So here is the question: what
kind of perspectives open up to children
product manufacturers online?

Support is essential

One of the speakers was Maryke Han-
neman, European Nursery Products Con-
federation communications coordinator.
ENPC is a trade association of childcare
and maternity industries. It consists of
national associations representing small
and medium-sized enterprises and major
trade leaders. ENPC helps manufacturers
to maintain international safety stand-
ards, and also promotes and advocates
the interests of manufacturers in the Eu-
ropean Union policy.

In Russia similar functions are accom-
plished by the Association of consumers
and manufacturers of children products
and services Parent’s Choice. Since not
only Russian manufacturers and consum-
ers can enter the Association, one of the
priorities of the organization is to create
a union of professionals from all over the
world. You can read more about the foun-
dation of the Association, its objectives
and plans for the future on page 2.

Such meetings as Childhome Press
Day are useful because, first of all, they
help us put into perspective the prob-
lems of the industry. Monopolization is
equally painful both for the Russian small
and medium-sized business and Euro-
pean producers. Today, if brands want
to survive they have to keep balance be-
tween aftermaths of the global financial
crisis and evergrowing influence of cor-
porations. It's necessary to share exper-
tise and knowledge, support each other
on an international level in order to stand
up in this unequal struggle. |



elaxYialernily
Konnekuus cneunansHoro 6enba gna bepemeHHbIx
RELAX MATERNITY sto cospemenHoe cpeacTso
ANnA npepynpexaeHns 3abonesaHnin NO3BOHOYHUKA,
CYCTaBOB U COCYAOB BO BpeMAa bepeMeHHOCTY,
BO BpPeM#A 1 Nocne pogos.
: MOYEMY BO3HUKAET NOTPEEHOCTb HOLLEHUA
ST | CNELMANBHOTO TPUKOTAMA?
= M3meHAaeTCa ropmoHanbHbIA GOH, HapacTaeT 06bem
KPOBOTOKa, CO3JaloWnil AONONHNTENbHYIO Harpy3Ky

Ha NO3BOHOYHWK W COCyAdbl, yBeNW4YMBaeTCA BeC,
U3MEHAETCA LUEHTP TAMXECTH.

YTO AENAET CNELMANBHbLIA KOMNPECCUOHHbIW TPUKOTAX RELAX MATERNITY?

baHgaxu nomoraloT pasrpy3snTb NO3BOHOUYHUK 1 KPYMHble CycTasbl.

UynouHbiin TpUKoTak GOpMUPYET 3NaCTUUHbIA KapKac-yMeHblUaeT AuamMeTp BEeH, BOCCTa-
HaBnuBaeT paboTy KnanaHoB, 3a CYET rpagynpoOBaHHON KOMNpPeCCcun ycunmuBaeT ABKEHUe
KPOBMW NPOTUB CUSbI TAXKECTN, yNydllaeT NMTaHne TKaHel, CHUXaeT puck Tpomb6osmbonu-
YeCKUX OCNOXHEHWUI 1U3-3a HapyLUEeHN CBEPTbIBAEMOCTY KPOBU.

Bo Bce cxembl BeeHus HepemeHHOCTN BXOAUT Ha3HauyeHne cneumnanbHoro KOMnpeccMoHHoro
TpukoTaxa Relax Maternity. 2o dekTMBHOCTE €ro NPUMEHEHUA 3aBUCUT OT NpasubHOro noabo-
pa pasmepa 1 KOMNpeccuu.

WWW.RELAXSAN.RU TEA. 8 499 707 70 33

TPOKOHCYABTUPYHTECh C AOKTOPOM, UMEKQTCA TPOTUBOMOKASAHHA




AGNE KUZMICKAITE

dero

tutis

Limited collection Aero Tutis x Agne Kuzmickaite
is an excellent combination of comfort, luxury and exclusive design of haute
couture that turns the baby stroller into a stylish and functional accessory.

Y€ +370 609 64123 Y€ support@tutis.|t Y www.tutis.It
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